DURNALISTS

NON-MEDIA COMPANY
CONVENTION SPONSORSHIP POLICY

No money will be accepted from domestic or foreign governments, or from
partisan political organizations.

2. Non-media contributors will be disclosed to all convention attendees on a
handout or program spread that also includes our sponsorship policy.

ATIONA 3. Specific portions of the convention must not be named after non-media
OURNA A companies with the exception of the venue.

4. SPJ will control all aspects of the convention program. All convention programs
909 RIDIA will be on-the-record. People and organizations with positions directly opposed
to those of any contributor may be invited to appear.

DIANAPO 46208
5. Acceptance of any contribution does not imply endorsement of the contributor’s
products, service or point of view.
9 000
6. SPJreserves a right of prior approval for any material available and presentations
A 920-4789 at all sponsored events.
5 JASP.J OR 7. SPIJreserves the right to reject any contribution.

Non-media organizations such as law firms with significant media practices, will be
treated as media contributors for purpose of this policy if they have some record of pro
bono work for journalists or frequent contributions to our programs.

Nothing in these rules prohibits the sale of advertising in any convention-related

publication, including, but not limited to, ‘ghe program, The Working Press and any
special-issue magazine.
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