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Improving and Protecting Journalism Since 1909 

The Society of Professional Journalists is the nation’s largest and most broad-based 
journalism organization, dedicated to encouraging the free practice of journalism and 

stimulating high standards of ethical behavior. 

Founded in 1909 as Sigma Delta Chi, SPJ promotes the free flow of information vital to a 
well-informed citizenry, works to inspire and educate the next generation of journalists, 

and protects First Amendment guarantees of freedom of speech and press. 



AGENDA 
SOCIETY OF PROFESSIONAL JOURNALISTS 

BOARD OF DIRECTORS MEETING 
DATE: FEB. 1, 2020 

TIME: NOON-3 P.M. EST 
 

JOIN VIA ZOOM AT https://zoom.us/j/250975465  
(Meeting ID # 250 975 465) 

 
 

1. Call to order – Newberry  
 
2. Roll call – Aguilar 

• Patricia Gallagher Newberry 

• Matt Hall 

• Rebecca Aguilar 

• Lauren Bartlett 

• Erica Carbajal 

• Tess Fox 

• Taylor Mirfendereski 

• Mike Reilley 

• Yvette Walker 

• Andy Schotz (parliamentarian) 
 
3. Minutes from meetings of 10/19/19 and 11/3/19 – Newberry 
 
4. President’s report (attached) – Newberry 
 
5. Executive director’s report (attached) – John Shertzer 
 
6. Update on Strategic Planning Task Force (attached) – Hall 
 
7. Update on EIJ Sponsorship Task Force (attached) – Nerissa Young 
 
8. First Quarter FY20 report (attached) – Shertzer 
 
9. Update on EIJ20 planning – Shertzer/Newberry 
 
10. Committee reports: 

• Awards & Honors Committee (attached) – Sue Kopen Katcef 

• Membership Committee (attached) – Colin DeVries 

• FOI Committee (attached) – Paul Fletcher 

• Bylaws Committee (attached) – Bob Becker 
 
11. Public comment 
 
Enter Executive Session 
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12. SPJ partnership agreements 
 
13. Data management contract 
 
14. Legal matter 
 
Exit Executive Session 
 
15. Adjournment 
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MINUTES  
SOCIETY OF PROFESSIONAL JOURNALISTS BOARD MEETING 

SATURDAY, OCTOBER 19, 2019 
TELECONFERENCE AND VIDEO CONFERENCE MEETINGS  

DRAFT 
 

MEETING CALLED TO ORDER 
 
The public meeting was called to order by teleconference at 1 p.m. EST. Members 
present, President Patti Newberry; President-elect Matt Hall, Secretary-Treasurer 
Rebecca Aguilar, Directors At-Large Yvette Walker, Mike Reilley, Tess Fox, Lauren 
Bartlett. Also present: SPJ Foundation VP Hagit Limor, Parliamentarian Andy Schotz, SPJ 
Web Tech Billy O’Keefe, SPJ Accountant Jake Koenig, SPJ members Michael Koretkzy, 
Hazel Becker, Bob Becker. 
 
PARLIAMENTARIAN POSITION 
 
President Newberry informed the board that Andy Schotz has taken on a position as a 
parliamentarian. He spoke to the board and explained that a policy review committee 
decided that someone needed to be in the meeting to make sure we follow the 
procedures and keep to Roberts Rules. He reminded the board chair runs the meeting, 
and he will jump in if the board is not following procedure.  
 
MINUTES: 
  
 Matt Hall recommended two amendments. On September 5 minutes, change PM to AM 
at the start of the meeting. He also mentioned on September 8, he suggested to include 
language about Mike Reilly after an executive session and also include why the board 
went into executive session. Motion: Hall. Second: Walker. Vote: Unanimous. The board 
approved the amended minutes of September 5 and September 8, 2019. 
 
PRESIDENTS REPORT 
 
Newberry reviewed what has done in the first six weeks in office. She is satisfied with 
activity in programming and advocacy work.  
 
EXECUTIVE DIRECTOR SEARCH 
 
Hagit Limor, head of the search committee, is pleased after several months and 300 
candidates to have two very good candidates. The search started on June 25. 
Committee used a survey to find the qualities the board wanted in an executive 
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director. Official recruiting was from August 5 - October 8, 2019. Committee decided on 
a candidate to present with a letter of intent. SPJ board is the hiring and firing authority. 
Limor hopes to present a candidate to the board in November and follow up with a 
contract. 
  
 Bartlett reminded the board that the prior board decided that the board would 
question finalists via video conference. The former board thought it was important to 
have a say. Bartlett is comfortable with having two final candidates but not comfortable 
with the final process.  
 
D.C. SPJ member Jonathan Make asked to have a description of the finalist in terms that 
would let the membership know more about the person for the purpose of full 
transparency. Limor said because it is down to two candidates, any more information 
could identify both chosen candidates to each other. She said she was legally unable to 
share more information than what was already revealed. Newberry confirmed if 
something specific is said about candidates, it would be identifiable to candidate B, 
which would be unfair. She added that the individuals who are chosen have good 
experience, fit the job description profile. Limor said the staff met with both individuals 
and said they would be happy to work with either one. Staff also sent an email to the 
search committee to beg for a decision to bring someone in immediately. They feel they 
are like a staff without a rudder for too long.  
 
Reilley agreed with Bartlett that the board clearly laid out the process and should follow 
the process. He does not want anything railroaded, and said the board should take the 
time to vet the candidates to get it right. He added board needs to have a say on the 
back end and interview candidates, not just rubber-stamp it because this decision is 
critical for the future of the organization. Aguilar said she had experience on a selection 
committee to find an executive director for the National Association of Hispanic 
Journalists. She said you have to trust Hagit and her committee and the staff. She 
opposed opening the process to all board members because everyone will have 
different opinions, and it will delay the selection process. She fears that the process will 
discourage the candidates, and they will bow out. She also believes in full transparency, 
but fears that the staff who desperately want a new executive director could also decide 
to quit if a decision is not made.  
 
Bartlett asked the parliamentarian to explain the process when the board approved a 
motion. Schotz said the board has to take a vote to change the motion. He also added as 
a former board member and SPJ member he backed Bartlett not to repeat the last 
process of choosing an executive director. Bartlett said she strongly believes board 
needs to interview the finalists, and she is okay with two finalists instead of three. Limor 
said last time an executive director was chosen by volunteer members, this time, it is 
different. President of Talbott Talent told her that high-level executive directors would 
not agree to do interviews with board members because they don’t want any possibility 
that it will get out they are interviewing while they hold a current job. The board hired 
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Talbott Talent to run the search and the committee is following Talbott Talent’s 
recommendations.  
 
Hall voted during the previous board meeting to bring in three candidates, but what 
Aguilar said resonated with him. He also said this is a trust issue. He and Newberry are 
on the search committee, and he added they do not want to lose this person because he 
seems to be ready to take an offer in “our range.” He is concerned the candidate could 
leave. He said the board would get to talk to the candidate before signing off on him. He 
wanted to make a motion to eliminate the procedure requiring three candidates to be 
brought in. 
 
Hall motion was to eliminate the procedure to bring three candidates. Second: Aguilar.  
  
 ADDITIONAL COMMENTARY ON MOTION 
 
Bob Becker said the board could not bind its successor in that way, and the fact that the 
board took that vote was applicable during the time that board was in place. He said at 
this point that vote “does not bind” the current board because the board consists of 
different people. Newberry said bylaws lay out the composition of the search 
committee but do not address how candidates are to be presented to the board at the 
end of the process. Schotz disagreed with Becker's interpretation but added the motion 
that was previously passed does not stop a new board from changing it. Walker trusts 
the search committee, and even though there was a lack of confidence by the former 
board, this time, it should place faith in the process and new executive director coming. 
She does not want to see division and lack of confidence in the new executive director.  
 
Jonathan Make inquired on the rationale on why candidates would not want to meet 
the board. Limor said many candidates who apply have current jobs and don’t want 
word to get out that they are looking into another position. It has nothing to do with 
trusting the board. Limor said SPJ board wanted a professional search firm, they hired 
one, and then charged the search committee to use Talbott to conduct the search. The 
committee is following Talbott’s advice. Newberry added they are confident in the 
person to be the next leader of SPJ, and the candidate will be brought to the full board, 
and the board will decide if he gets the position. The second candidate will be brought 
forward if the board passes on the first candidate. Bartlett confirmed the trust issue 
brought forward by two board members. She said trust has never been an issue, but last 
time board trusted after the executive director was brought to the board where a salary 
had been negotiated. She wants board members to get a sense of candidate this time 
and make sure they are the right fit.  
 
Motion: Hall. Second: Aguilar. Vote: Newberry-yes, Hall-yes, Aguilar-yes, Fox-yes, 
Walker-yes, Reilley-No, Bartlett-No. Motion carried.  
 

5



MORE DISCUSSION ON SEARCH 
  
Newberry said a conversation would be scheduled with the candidate; board members 
will get an email. If the board approves the executive director, his start would be in early 
December. Walker asked what happens if the board does not agree on an executive 
director. Limor said search committee would convene and decide whether to bring in 
candidate #2. Walker asked if the vote for executive director candidate will be the 
majority or two-thirds vote. Becker said a majority would be enough.  
 

SECOND YEAR OF STRATEGIC PLANNING TASK FORCE 
 
Hall is taking over from Victor Hernandez and will involve the new executive director on 
the committee once the person is chosen. There are improvements in three focus 
groups: professionals, students, and post-grad students. There was a good turn out for 
focus groups so far: 38 members want to take part in the focus group. 14 student 
members and 7 post grad members. He asked the board to tap into young members to 
sign up. Taskforce will reconvene in November. The goal is to have a plan in April on a 
strategy for SPJ for the next three years. Reilley said as part of the committee, he 
wanted to be in on the process and felt left out because suddenly, there were surveys 
and focus groups, and he had not heard about it. He said the committee needs to meet 
not just a couple of people. Hall agreed.  
 
EIJ SPONSORSHIP TASK FORCE 
 
Newberry said delegates voted for an EIJ Sponsorship Task Force that would look into 
sponsorships for EIJ and would put into place a sponsorship policy. The committee 
includes one board rep, Matt Hall. Also, Robert Elder of Chicago, Joel Bellman of LA, 
Colin DeVries of New York, Andy Schotz of Washington, D.C., Becky Tallent, Maria Ortiz-
Briones, Nerissa Young and Rebecca David. The last four are unaffiliated members. The 
group has not met. Newberry will have a hands-off attitude. Hall will keep her 
informed.  
  
 POLICY MANUAL APPROVED SEPTEMBER 5, 2019 
 
Hall said not included was one specific award that journalism education committee 
should consider in sending recommendations to the board. Also, an old reference to SPJ 
Headquarters producing videos for delegates has never been done. He recommended 
adjusting SPJ Policy Manual to one add, “b) to the journalism education committee item, 
and the awards recommendation policy that reads that the Julie Galvin Outstanding 
Graduate Journalism Award, and we alphabetize the rest of the list accordingly. Two, 
delete references to video for conference training as this is something staff has not 
done in years.  
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Motion: Hall. Second: Walker.  
 
Discussion: Newberry questions whether the board has enough training and if they are 
up to speed on duties, legal, ethical, and practical. She proposed additional training. 
Bartlett, Aguilar, Fox welcomed more training. Newberry said she would look into it, 
possibly for a retreat to also meet new executive director. She will bring new executive 
director into the conversation.  
 
Walker said maybe change the language in the policy that includes another part of 
training and separate those issues. Hall said the elimination of video training does not 
eliminate training. Bartlett noted that Hazel Becker put in chat that board met four 
times a year before, and now that board is a smaller group that can happen and make 
training a component. Newberry said it is something to consider. Tess Fox said she could 
not afford four meetings. Newberry said we need to revisit stipends now that we have 
the smaller board.  
 
Motion to approve two items: Hall. Second: Walker. Vote: Unanimous  
 
EIJ REPORT  
 
Newberry reported on EIJ 2019. She had no previous numbers to compare to it. The 
conference this year had a few more people. 1884 participants. 25% SPJ members, 12% 
RTDNA members, and 35% NAHJ and rest nonaffiliated people. Newberry said it was a 
successful conference even though we had no executive director. Today in executive 
session board will talk about EIJ management, procedural but important. It will not 
affect members-only planning.  
 
REBECCA AGUILAR - DIVERSITY COMMITTEE 
 
Aguilar said everything went well with the 2019 Diversity Leadership Fellowship, 
including the Breakfast with the fellows and the “Aha” moments. Members on 
committee have decided to remain, and Ivette Davila-Richards has agreed to stay as 
vice-chair. One goal of the committee is to find all the previous fellows. Where are they 
now. And are they still members. Newberry said Daisy Contreras; a 2019 fellow, was 
chosen for the program committee. She said that we need to put fellows in areas where 
they can help grow like a feeder system. Aguilar agreed and said the fellows are good 
diversity ambassadors for SPJ.  
 

JAKE KOENIG-SPJ CONTROLLER REPORT 
 
Koenig is a CPA in the state of Indiana. He came on board with SPJ in February 2019 but 
had worked previously for SPJ and SDX for 15 years. When he was on board, several 
accounting issues had to be corrected and since February has been trying to make 
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corrections. He has also built relationships with outside clients who had not heard from 
SPJ for several months. He hired a full-time bookkeeper, Kathy Parker, who has 25 years 
of experience. Both have been busy preparing for an audit, which starts on Monday. He 
is prepared for it.  
 
He said SPJ has significant reserves and burned through cash. There are reasons for 
using a large amount of reserves on expenses: consultant fees, former executive 
director contract, and SPJ did not receive money from a foundation that previously 
donated. He said they have also paid twice the amount to maintain the database and 
those who operate it.  
 
There is a renewed contract and established a relationship with Google. Also, Facebook 
contract should happen soon. There was a significant loss in business when a former 
employee took some contracts. They were the biggest clients that SPJ had. The new 
executive director could help find more outside clients. Newberry confirmed that 
RTDNA and NAHJ were accounting clients. Koenig said that SPJ did NAHJ memberships 
too. The former executive director did find another client.  
 
Legal Defense Fund (LDF) and the Forever Fund. LDF fund has $66,000. Forever Fund has 
$212,000. During the year, LDF paid $23,000 in legal fees and brought in that much in 
contributions, auction and dividends. Koenig sent out $25,000 in invoices to clients. That 
money will be a positive. He is also getting caught up in database services. Membership 
funds are below what was anticipated. He believes we will be ending year not taking 
from reserves.  
 
Newberry said we have challenges, but we will address them with a new executive 
director. 
 
Hall asked about reserves. Koenig said we have funds coming in from conference, and 
are still paying Talbott consulting. He says a positive inflow of cash. Hall asked if we will 
see the deficit figure in documentation. Koenig confirmed.  
 
COLIN DEVRIES - MEMBERSHIP 
 
Membership Committee Chair Colin DeVries discussed his report on membership 
committee initiatives, including programs available to the chapters for recruiting. He 
highlighted Mike Reilley student sponsorship. DeVries said we should look at ONA 
model where they have form where member can sponsor a student. Also mentioned 
issue where members who have renewed are getting renewal notices and adding to the 
confusion. Requested monthly membership reports and financial impact of membership 
drives. He plans to have more meetings with the committee, and President Newberry 
encouraged it. He mentioned issues with database and membership. Bartlett said board 
knows about the database issues, and it is important for the board to address them.  
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MIKE REILLEY - CONTEST AND AWARDS  
 
Sue Katcef, who is heading Contest and Awards committee, sent Reilley her report via 
email. Reilley said Katcef would make an announcement soon for new categories SDX 
and MOE. New members of their committee are now on the SPJ website. Schotz said 
there are three new categories: Immersive 360 video, fact-checking, and data 
visualization.  
 
PUBLIC COMMENT 
 
Hazel Becker says she is not speaking for the freelance committee. She said freelancers 
are facing legal problems because federal, state, and local legislation is affecting their 
livelihood. New California law is making freelancers contemplate whether they should 
move out of the state. Also, the federal government has finalized rules that freelancers 
don’t have to pay FOIA fees if they have a contract with someone. Becker said the 
problem is that freelancers don’t get information from government they can’t get the 
contract for the job. She said she hopes SPJ will be the avenue to address these issues. 
Newberry said she is aware of the issues in California. Becker says freelancers have to 
come up with the money to pay for FOIA fees. Newberry says we have to advocate for 
change. Aguilar asked if the LDF put in a request for the freelancer, so they don’t have 
to pay. Becker said the journalist has to put in the request. Newberry said we might 
have to ask for help from the First Amendment attorney. Matt Hall said he has 
connected members of the committee with chapters in California.  
 

MOTION TO ENTER EXECUTIVE SESSION 
 
Motion was made at 3:08 p.m. EST to enter executive session. 
 
Motion: Bartlett 
Second: Reilley 
Vote: Unanimous  
 

MOTION TO EXIT EXECUTIVE SESSION 
 
Motion: Bartlett moved to leave executive session at 3:26 p.m. EST. 
Second: Reilley 
Vote: Unanimous  
 

Matt motion: Moved that we draft something to honor a longstanding SPJ member  
Second: Walker  
Vote: Unanimous 
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MOTION TO ADJOURN 
 
Bartlett made a motion to adjourn with Reilley second. Board unanimously voted to 
adjourn at 3:28 p.m. EST.  
 
 
 

MINUTES  
SOCIETY OF PROFESSIONAL JOURNALISTS BOARD MEETING 

SATURDAY, NOV. 3, 2019 
TELECONFERENCE AND VIDEO CONFERENCE MEETINGS  

DRAFT 
 
 
MEETING CALLED TO ORDER 
 
The public meeting was called to order by teleconference at 1 p.m. EST. Members 
present: Patricia Gallagher Newberry, president; Matt Hall, president-elect; Rebecca 
Aguilar, secretary-treasurer; Yvette Walker, Mike Reilley, Tess Fox, Lauren Bartlett, 
Victor Hernandez, directors-at-large. Ivette Daviila Richards joined the call a few 
minutes late. Jennifer Royer, director of communications and marketing, was present 
for public portion of meeting.  
 
AGENDA 
 
President Newberry said the sole agenda item for this meeting is to talk about a 
candidate for exeuctive director of the Society. 
 
ENTER EXECUTIVE SESSION 
 
Bartlett moved to enter executive session. Walker seconded. Board entered executive 
session at 1:03 p.m. EST. 
 
EXIT EXECUTIVE SESSION 
 
Board exited executive session at 2:50 p.m. EST. 
Hall made a motion to offer a contract to the executive director candidate that the 
board just interviewed. Fox seconded. 
Discussion: Bartlett said she was speaking up and reiterating a lot of what she said in the 
last meeting, which is that she believes the process is flawed. A process was laid out, 
then changed by the board the last meeting, she said, adding there is no way to know if 
the best candidates were brought to the board. She does believe the candidate 
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interviewed today will do a good job, but because of such a flawed process, she can’t 
support it the process. 
Reilley said his nay vote is not a reflection of the candidate but agreed that we will never 
know if this was the best candidate because the search committee failed to bring forth 
the three top candidates to the board like it said it would. 
 
The board then voted on offering a contract to the candidate. Roll call vote was: 
Hall – yes 
Aguilar – yes 
Fox – yes 
Bartlett – no 
Walker – yes 
Reilley – no 
Davila Richards – yes 
Hernandez – yes 
Newberry -- yes 
Motion carried 7-2.  
 
Newberry said the board would move forward with offering the candidate a contract. 
Candidate will have until the end of the week to consider and accept the contract. Once 
signed, we will make a public announcement. She thanked the board of its serious and 
productive consideration and looks forward to taking the next steps. “I have a lot of 
confidence that this person is the right person for this moment in SPJ’s long and 
illustrious history,” she said.  
 
MOTION TO ADJOURN 
 
A motion was made by Hall to adjourn. Bartlett seconded. Board unanimously voted to 
adjourn at 2:59 p.m. EST. 
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MEMORANDUM 
 
Date: Feb. 1, 2020 
To: SPJ Board of Directors and SPJ members 
From: Patricia Gallagher Newberry, board president 
Re: Updates at 2/01/20 
 
Hello all –  
 
The Society of Professional Journalists has enjoyed much progress since my last report 
on Oct. 19, 2019. 
 
Our biggest victory was the hiring of John Shertzer as executive director. In his first two 
months on the job, John has been nothing short of remarkable. He has spent 
considerable time getting to know the SPJ ecosystem and proven himself a very quick 
study. His report in this packet outlines how he’s been spending his time – and his great 
enthusiasm for the work at hand. (And yes, he’s on top of our HQ database needs – a 
top concern for many members!) 
 
Meanwhile, we’ve made steady progress on a number of other fronts: 

• Board appointees: As earlier reported, Taylor Mirfendereski and Erica Carbajal 
accepted one-year appointments to the board in November. Welcome to both – 
for their first board meeting! Taylor is serving on the Strategic Planning Task 
Force and Erica on the Membership Committee. 

• EIJ2020: Planning is well underway for Excellence in Journalism 2020, set for 
Sept. 10-12 in Washington, D.C. With the deadline for program proposals now 
past, the programming committee will meet online every week through early 
March to determine the line-up. A second EIJ committee will soon begin regular 
meetings to attend to non-programming tasks. 

• Strategic Planning Task Force and EIJ Sponsorship Task Force: Both of those 
groups have been active and report on their activities in memos that follow. 
Thanks to all for their dedication to the work. 

• Committee and Community work: Many of our 14 committees and five 
communities have likewise been active, with some submitting reports and others 
planning to join today’s meeting for verbal reports. Thanks to them as well for 
their many efforts. 

 
Advocacy and outreach work also continued through late-fall and early winter. That 
included: 

• Nine statements, including ones that call for Pakistani authorities to release SPJ 
member Azhar-ul Haq Wahid from a Punjab prison; that condemn restrictions on 
impeachment coverage; and that urge Congress to end “censorship by PIO” 
practices that harm coverage of the federal government.  
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• Eight amicus briefs through our Legal Defense Fund, including ones to fight 
efforts to withhold information about lethal injection drugs used in Ohio 
executions; to support the effort of journalist Brian Karem of Playboy to win back 
his White House press pass; to stop the destruction of records alleging police 
misconduct in Chicago; to compel New Jersey state police to comply with a 
records request; to fight a Delaware court ruling that hyperlinks are considered 
re-publication; to support CNN’s request for high school disciplinary records of a 
gunman who killed nine people in Dayton, Ohio; to support author Jon 
Krakauer’s request for the U.S. Supreme Court to hear his freedom of 
information-related case; to oppose U.S. Supreme Court moves to seal records; 
and to support the request of a University of Illinois NPR journalist to act as a 
reporter, not a university employee, in a sexual misconduct story. 

• LDF contributions of $500 to a Lake County, Florida, group fighting a violation of 
the state’s Open Meetings Law; and one of $4,000 to an Orlando freelancer 
seeking school board records related to a sexual misconduct story. 

• A $10,000 contribution to the Reporters Committee for Freedom of the Press 
#ProtectPressFreedom campaign, as one of six coalition partners and one of 
eight steering committee members. The SPJ Foundation contributed half, with 
the balance from the SPJ First Amendment Forever Fund.  

• An invitation to Florida high school journalist Zyva Sheikh, editor of Surj, to join 
SPJ, with SPJ Florida covering her first-year dues; and an invitation to five other 
middle- and high-school journalism students – profiled in a Jan. 26 New York 
Times feature – to join SPJ at my expense.  

• Several interviews about media issues, including two with the Washington Times 
(about coverage of the Bloomberg campaign and the impeachment story) and 
one with Bob Mann about impeachment coverage for his Hot Media podcast. 

• Freedom of the Prez blog posts promoting the deadline for EIJ2020 program 
ideas; publicizing Mark of Excellence and other contests and projects; and a third 
welcoming John as our ED. 

• Quill articles about the history of women in SPJ (winter issue) with one coming in 
spring about the dangers of politicians’ use of the term “fake news.” 

 
Looking ahead:  

• On March 11, I will moderate a panel at the International Association for Women 
in Radio and Television in New York, titled “Women and the Media, 25 Years 
After the Beijing Declaration and Platform for Action.” 

• While in New York, I’ll represent SPJ at the College Media Association 
conference. 

• I’ll join fellow members of the SPJ and SPJ Foundation boards April 17-19 in 
Indianapolis for board meetings. 

• I’ll stop in at the Scripps Student Leadership Training Program when it debuts in 
Cincinnati (where I make my home) June 18-21. 
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• I’ll attend the annual SDX Awards event in Washington on June 26, with the next 
board meeting the following day. 

 
If you’ve read this far – my thanks for taking the time! Hope you can join the meeting 
online today and bring us questions or comments during the public comment period.  
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MEMORANDUM 
 
Date: Feb. 1, 2020 
To: SPJ Board of Directors and SPJ members 
From: John Shertzer, executive director 
Re: Executive Director Report 
 
Introduction 
Lots of adjectives could be used to describe these last two months, my first as your 
Executive Director, but the one that comes to mind most often is invigorating. I was 
excited to step into the office at 3909 North Meridian on December 2, and even more 
excited today. I don’t expect that feeling to wane. This is a proud organization, evident 
by the passion I hear from members, volunteers, and leaders. And it is a hungry 
organization, desiring a bright and positive future. It is clear that SPJ has been through a 
lot in the last couple of years, and my aim is to give people reason to believe in this 
organization again, give them a spring in their SPJ step, and give them reason to trust its 
staff. I humbly submit this as my first official Executive Director Report. 
 
Note: After the February board meeting, I will begin the process of weekly email updates 
to both the SPJ Board and the SPJ Foundation Board.  
 
News from Staff: 

• The staff team is working hard for SPJ, and I believe feeling empowered in ways 
they haven’t in a long time. This is a fairly new staff, and they have lived through 
some turbulence. I’m getting to know them and their work a little more each 
day. 

• One of the highlights was a day-long staff retreat, which was an excellent chance 
for the team to have an internally-focused discussion on work culture and 
expectations. Some headlines: 

o The team agreed to four overarching goals for 2020, which are: 
1. Identify the work culture we want and build it. 
2. Build a strong member/staff/board synergy. 
3. Become more data-driven. 
4. Stabilize our work protocols, our HR processes, and our financial 

position. 
o We discussed a set of values and expectations for the work culture we 

want to build at the office.  
o We developed some standards for member service, but still have more 

work to do. For example, one standard we agreed to is that any email 
from a member is responded to within 24 hours after it is received. 

o We brainstormed a list of data that we’d like to see more frequently 
(perhaps by way of an organizational dashboard). 
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• I am starting regular 1-1 meetings with each staff member to go over their job 
descriptions and professional goals. We will also start more regular staff 
meetings in order to improve internal communications. 

 
News from Partners: 

• Our work with RTDNA continues to be smooth in planning for EIJ 2020. I 
participated in a site visit with Tara Puckey from their team. We’re working a 
solid plan and while choosing programs is being managed separately this year, 
for the attendee it should still feel like one unified conference.  

• While I was in DC, I arranged a coffee gathering from execs of DC-based 
journalism organizations. We had a nice visit, and the spirit of networking was 
strong. I met with the Education Writers Association, The Society for Advancing 
Business Editing and Writing, the Society of Environmental Journalists, and the 
Crime Report. Others planned to come but a freak snowstorm (a dusting as us 
Midwesterners would say) caused people to cancel. 

• I plan upcoming meetings/calls with NAHJ and CMA among others. 
 

News on Finances: 

• You will see our Q1 financials and a report from the Finance Committee in these 
documents. The current numbers should make us all a little concerned, but I 
believe that with efforts to stabilize our processes, we will pull out of many of 
our current budget challenges. 

• My goal continues to be to provide the board with a balanced 2020-21 budget to 
review at the April board meeting. Staff is starting that process right now. 

• One of the major expenditures we need to finalize is our membership database 
solution. Staff has decided that the vendor chosen early last year is not the right 
choice, and we are pursuing other options. I feel confident that we will have a 
decision by April (if not sooner) and the transition process will begin. It would be 
great to roll out a new system at EIJ. 

• Our biggest revenue drivers are membership, convention, and awards. The good 
news is that those can be influenced in a positive direction by strategic choices.  

 
News from Events and Awards: 

• Planning is underway for the SDX Awards Banquet, June 26 at the National Press 
Club in Washington DC. I am monitoring and supporting staff efforts to make this 
an exceptional event. 

• The same is true for our new Scripps Student Leadership Training Program, set to 
take place June 18-21 in Cincinnati. Our goal is to have 14 student leaders from 
collegiate SPJ chapters participate in this program, designed to prepare them for 
newsroom leadership. 

• I visited the Washington Hilton and it will be a great site for EIJ. It has lots of 
usable space and is in a good location. The DC Pro Chapter is very excited to have 
us and are working hard to roll out the red carpet. 
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• I am participating in the EIJ Programming Calls, and the work to select programs 
is underway. 

 
 
Other News and Notes: 

• While in DC, I also met with Mark Bailen. It was a chance to swap personal 
histories and get to know each other. I think we have a good advocate in him and 
team at Baker Hostetler. 

• Also in DC, I enjoyed in-person meetings and getting to know April Bethea, Andy 
Schotz, and Sue Kopen Katcef. 

• On my final night in DC, the Pro Chapter hosted me at the National Press Club for 
dinner. Seven members attended and we had a spirited and positive 
conversation on SPJ past, present, and future. I think they appreciated the 
outreach, and I enjoyed their passion for the organization. It is my goal to visit 1-
2 more chapters prior to the April Board Meeting. 

• Awards submissions continue to come in. As of the writing of this report, we are 
on par with last year’s submission numbers for all awards. 

• I wrote an article for the upcoming edition of Quill. My email inbox was full of 
lots of praise for the last issue, which is a credit to Lou Harry and Rod Hicks 
(whose efforts prompted to cover story). 

• I am participating in the Strategic Planning Task Force and have been pleased 
with that work thus far.  

• Thank you to the SPJ Board members for the individual meetings we have had 
over the last month. I appreciate hearing your SPJ stories, insights, and 
perspectives. 

 
On the Horizon 

• Aside from our many upcoming events, some of the other priorities on my time 
will include: 
o Reviewing our Facebook and Google contracts and establishing a 

relationship with our contacts at those organizations. 
o Assessing our current agreements for association management services 

with other organizations. 
o Getting to know Regional Coordinators and reaching an understanding of 

their roles and responsibilities in the SPJ leadership structure. 
o Assessing building maintenance needs and improving the work 

environment for employees. 
 
A final development that bears mentioning in this report, is that I proudly became a 
member of the Society on December 3. In addition, I am proud to be a new donor to the 
SPJ Foundation. It is a great time to be a member of the Society of Professional 
Journalists, and I’m excited to be a part of this new era. 
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Respectfully Submitted, 

 
John Shertzer 
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MEMORANDUM 
 
Date: Jan. 26, 2020 
To: SPJ Board of Directors  
From: Matthew T. Hall, SPJ Strategic Task Force chairman 
Re: SPJ Strategic Task Force update 
 
Since a series of meetings at our annual conference in September, the 
committee has met three times, in November to tee up a series of focus group 
discussions and twice to discuss the results and next steps. In between, we held three 
focus groups for SPJ members at every level — student, post-grad and professional. 
Those results are attached in the form of our report and a subsequent slideshow that 
crystallized the findings into an easily digestible set of bullet points. 
 
Using that information, we met twice in January to formulate five big themes that will 
serve as the foundation for our two- to three-year vision. We now intend to meet every 
two weeks to set three to five strategies per theme to develop a plan to refocus SPJ’s 
vision and ensure its vitality. We aim to do so by early April, so the board will have 
ample time to review and offer guidance on our recommendations before and at its 
mid-April meeting in Indianapolis. Then, working closely with staff, we will spend several 
months developing three to five goals per strategy. We expect to prepare a final 
strategic planning document for consideration at EIJ20. 
 
Our five big themes, arrived at by consensus, are: 
 

1. Membership (with a focus on diversity, youth, revisiting our seven membership 

categories, and chapter and committee support, communications and 

engagement) 

2. Education and training (with a focus on innovation and digital training) 

3. Advocacy, lobbying, ethics and freedom of information 

4. Diversity 

5. Financial growth and stability 

 
Our committee now numbers 11, with 10 active members, including two who have been 
added since our last update. SPJ executive director John Shertzer joined the committee 
with his recent hiring, and we have added new SPJ board member Taylor 
Mirfenderenski to an excellent group that includes me, April Bethea, Kimberly Chin, 
Victor Hernandez, Patti Newberry, Mike Reilley, Jennifer Royer and Yvette Walker. Alex 
Tarquinio hasn’t participated since her presidency ended in September. A five-member 
SPJ board majority is helping to lead this crucial effort and a sixth SPJ member — Lauren 
Bartlett — regularly attends our online meetings. As always, anyone is welcome to 
observe meetings, and I am always available to answer questions or discuss ideas. 
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Sincerely, 
 
Matthew T. Hall 
On behalf of the committee 
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Strategic Planning Focus Group 
Report 

Dec. 13, 2019 

 
What does the Society of Professional Journalists do well? What does it do 
poorly? What should it focus on? How should it accomplish its goals? Our 
members told us. 
 
The SPJ Strategic Planning Task Force held three focus group sessions for 
members in fall 2019 to have in-depth discussions about what they like and don’t 
like about SPJ and what they want to see the organization do more or do better 
in the future.  
 
Before these discussions, the task force met by teleconference on Oct. 24 to 
discuss our approach and draft a brief survey for our participants. We sent a 
series of strategic questions out ahead of time, asking members the following: 
What comes to mind when you think of SPJ? What should SPJ be known for in 
the future? Which other journalism groups do you belong to? What do you like 
about those groups? Which journalism groups should SPJ partner with in the 
future? What turns you on or off about SPJ? What would make you proud of the 
organization? If you have a specific problem with SPJ, how can we solve it? 
What should SPJ do that it is not doing now? If SPJ focused more on advocacy, 
what types should it focus on? What is a big idea you have for SPJ? The two 
dozen written answers that we received are appended here as Attachment A.  
 
Nearly 75 of SPJ’s nearly 6,000 members volunteered to take part in our 
brainstorming sessions after outreach via social media and membership email 
solicitations. Some two dozen members ultimately did. Their ideas and 
suggestions are presented here by category, thanks to work by SPJ 
communications staffer Jennifer Royer and Zoe Berg 
 
For those who want more detail, meeting minutes are included as Attachment B, 
along with an email from an SPJ chapter leader. 
 
The 90-minute teleconference sessions were planned for Saturday, Oct. 26 at 
noon EDT (for pros); Tuesday, Oct. 29 at 8 p.m. EDT (for students); and 
Wednesday, Oct. 30 at 11 a.m. EDT (for post grads). When no one joined us for 
that final session, we scheduled a new one instead on Wednesday, Nov. 6 at 8 
p.m. EST (for any member). 
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Our focus group participants included: 
 
Fifteen members on Oct. 26: Bob Becker, Hazel Becker, Garth Bishop, David 
Cuilier, Carolyn Cunningham, Jennifer Ellis, Ginny Frizzi, Tim Gruver, Jennifer 
Karchmer, Jonathan Make, Dan Mika, Suzanne McBride, Sal Morales, Shirley 
Tang and Haisten Willis 
 
Seven members on Oct. 29: Vaughn Golden, Brianne Hendricks, Joseph 
Maronski, David Morri, Emma Scher, Emily Waldenberg and Peggy Sue Wood 
 
Four members on Nov. 6: Theola DeBose, Annie Culver, Lourdes Mestre and 
Linda Delmonico Prussen 
 
We offer a big thanks to them for talking with us, and a big thanks to you for 
listening to them. Some talked, others preferred to listen. The ideas presented 
here offer a range of priorities and show what these members value in our 
organization.  
 
Generally speaking, the professional participants said they value and want SPJ 
to focus on ethics, advocacy, media literacy and trust, diversity, partnerships with 
groups inside and outside journalism, training, education and networking. Their 
big ideas included more student involvement and outreach, a new ombud 
position, a journalism accelerator focused on the business of journalism and 
news deserts, moving SPJ to D.C. and focusing on advocacy and lobbying, 
partnering with the Student Press Law Center, changing SPJ’s name from the 
Society of Professional Journalists to the Society for Professional Journalism and 
expanding digital offerings to help members via things like databases and Slack 
workspaces. 
 
Meanwhile, student participants want SPJ to pursue advocacy, especially for 
local journalism; more interaction with young professionals, both at EIJ and 
online; mentorships; the creation of a campus ambassador program to have SPJ 
people on campus more regularly; better programs at EIJ (podcasts on a dime, 
instagram stories), ‘’speed dating” sessions to meet pros; more webinars; more 
online communities (like LinkedIn or Facebook groups); more merchandise; and 
a student council for student leaders. 
 
Members of the third focus group touted the importance of advocacy, diversity 
and partnerships. They want SPJ to sell a calendar to promote journalism and 
advocacy, create a searchable mentorship database, have more Google 
hangouts and market SPJ better with a social media series of short member 
profiles. 
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Oct. 26 pro member focus group 
 
Likes:  
 

• The people members become close to and the bonds that form as a 
result. This is important for freelancers and young people. Hazel Becker  

• Networking, especially as a freelancer. Haisten Willis  
• Collaborations with the society, its partnerships and working together for a 

common cause. Shirley Tang  
• The connections that are made, advocacy efforts, training, foresight into 

where journalism is going, which is on display at EIJ. Having the Code of 
Ethics sets us apart, but we should point to it more often. Garth Bishop  

• Code of Ethics, that SPJ means something, and networking. SPJ is 
welcoming to freelancers. Other organizations give off the impression that 
freelancers are unemployed or unusable. Sal Morales 

• SPJ’s programming, its people, advocacy of First Amendment and the 
LDF. Ginny Frizzi  

• Agrees with previous participants, especially likes networking and training. 
Dan Mika  

• That SPJ exists, the longevity and history of the organization, Code of 
Ethics, the people, networking and working with likeminded people. SPJ’s 
website has a slew of resources that are hidden and could probably be 
updated. Jennifer Karchmer 

• Advocacy on behalf of freedom of information. Bob Becker  
• Values SPJ for the talent, expertise, experience and watchdog attitude 

members should have. Tim Gruver 
• Improving and protecting journalism. The training offered, Code of Ethics, 

the diversity component, advocacy for freedom of information and first 
amendment and the Legal Defense Fund are all good. The important thing 
is journalism not journalists. Networking is great but networking with other 
journalists is not the reason most people join. It just matters that members 
share ideals about the value of journalism and protecting it, not that 
they’re journalists. Jennifer Ellis 

• Keep the inclusive spirit. SPJ is not elitist and we’re welcoming of new 
members and generally of new ideas. Not all other journalism 
organizations do that. Keep doing the convention. Jonathan Make 

• SPJ is the most broad-based journalism organization and tries to do a 
lot... Dave Cuillier 

 
Dislikes/Improvements: 
 

• ... SPJ is the most broad-based journalism organization and tries to do a 
lot. Dave Cuillier 

• Maybe too much oversight of chapters; SPJ should just focus on 
supporting chapters. Hazel Becker 

23



• Infighting, but that comes with the volunteer territory. Haisten Willis 
• Tendency for infighting can be expected because members have strong 

opinions. But the negative side to that is a level of cynicism among 
members. Garth Bishop  

• Wish Florida chapter was stronger and had more events and cohesive 
way of getting to know each other. Sal Morales 

• There has been too much staff turnover, so members are not getting as 
much help from National because the staff is new. SPJ should start 
promoting itself more and do more PR/marketing. There should be more 
of a concentrated effort on promoting itself. Ginny Frizzi  

• Don’t see a big-name association. SPJ should do more with big-name 
journalists, because this might help the public know us and see what we 
do. It would be good to do more outreach and get more name recognition. 
Jennifer Karchmer 

• SPJ still looks like the industry did before 1990 with a focus on traditional 
print and broadcast media. Growth in that area has been negative and 
other areas have been positive. Those are areas that focus on selling 
information not ads. Those people came not from journalism schools but 
by having information on a specific subject, and they don’t know we exist. 
Bob Becker 

• The biggest question not being asked is how many of us look like 
America. SPJ isn’t bringing up unionization, collective bargaining rights, 
equal pay and fair pay, especially for journalists of color; instead there’s 
an increasingly homogenous bubble in an organization that generally still 
favors white male journalists. We like to take the reductive attitude that the 
blue-collar, working-class is too dumb to understand what real news is. 
Not happy that SPJ tried to legitimize Fox News with the EIJ partnership. 
SPJ will have to take a stance on what it considers news making and 
which outlets it legitimizes. SPJ should think about speaking truth to 
power. Tim Gruver 

• Lack of communication. Jennifer Ellis 
 
Focus:  
 

• SPJ should be a group that is standing out front showing what journalists 
need to do to practice professional journalism. Hazel Becker 

• SPJ could and should do as much advocacy as possible. Make advocacy 
SPJ’s biggest push. Fight the fight out in public. Haisten Willis  

• Helping other journalist to achieve their goal or passion. Shirley Tang 
• Increase the visibility of the Code, push individual success stories to help 

show what SPJ does for individuals, increase media literacy efforts, 
increase efforts to bring in younger people or new members by figure out 
what appeals to these groups. Connect with younger people in the 
industry who aren’t members and specifically mention the social aspect. 
Garth Bishop 
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• SPJ should put more of an emphasis on people in transition and people 
who need to make a living and are further along in their career and less 
emphasis on students. SPJ should also focus more on freelancing and 
diversity. Sal Morales 

• Economics of journalism. SPJ should look at different models to fund 
journalism, especially at the local levels. There is not just a trust crisis, 
there is a financial crisis. SPJ should collaborate with places focusing on 
this and test models. SPJ should also focus on news literacy, maybe in 
schools or with people who are not tech literate. SPJ should also work to 
improve working conditions for journalists, like making sure reporters 
aren’t made to create too much content and have the time to produce 
good work. Dan Mika 

• Would like to see more outreach to students and up-and-coming 
journalists. SPJ should focus more on safety of journalists, but not so 
much on tips for keeping journalists safe, but more of a focus on educating 
the public on the dangers of practicing journalism. SPJ could focus more 
on the international journalists/journalism like the Committee to Protect 
Journalists. This would be a lower priority, but increasing the quality of 
Quill, in terms of the articles, visuals, paper quality, digital look. Quill is the 
face of the organization since we are advocating for the quality of writing. 
Jennifer Karchmer 

• Focus: The question is can SPJ do it all. Do we have to pick one path or 
the other? When you’re a membership organization you have to focus on 
members or chapters, so if you focus on members you can’t focus on 
media literacy or advocacy. The organizations that don’t have members 
and chapters can focus more on the mission or journalism. He’s fine with 
whichever way it goes. Membership organizations are not a growing 
industry. If that’s what we want to do, then we shouldn’t worry when 
membership numbers decrease because that’s just what’s happening. We 
could focus on membership or we could shift gears and fill gaps that need 
filled. The open lane is advocacy and public education. We can take that 
and run with it or we can let someone else do it.  

• What would an advocacy focus look like: Moving headquarters 
to D.C., shifting resources to public education and adding a lobbyist 
to the staff. Doing this would mean taking resources away from 
somewhere else. SPJ could also give other groups help in other 
missions and causes. We need to know what we’re good at and go 
all in. We’d have to bring in more money and make our mission 
clear. We can keep membership and chapters, but we just wouldn’t 
focus on building it. It would also mean getting rid of the delegate 
system. Dave Cuillier  

• SPJ needs to become more like the industry is now and find the people 
who are doing the journalism in the places that are growing. Lots of these 
little organizations have memberships and serve their members because 
SPJ failed to meet the needs of those people back then. The committees 
have a way to meet those needs much more than geography, or chapters. 
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The geography model doesn’t work, because subject matters and interest 
areas don’t depend on geography. SPJ should remodel to focus on what 
people do in terms of journalism, because then they’ll be more engaged 
and willing to renew their dues. Bob Becker 

• SPJ should not be worried about in-fighting if they’re fighting about the 
right thing. SPJ is a democracy where things should be debated, and we 
need to ask ourselves does SPJ look like America. We should think about 
what this country will look like and what we will talk about when discussing 
inequality, poverty and government transparency. SPJ should think about 
how it can be different from the rest of the industry.  

• How could SPJ help younger journalists: We need to stop 
thinking about younger journalists as a statistic and demographic. 
SPJ needs to be thinking about dedicating entire chapters to 
younger journalists. Not only thinking about offering scholarships 
and mentorship opportunities, but also offering online databases 
and chatrooms where people can meet more than once a year. Tim 
Gruver 

• The problem facing our industry is diversity, equity and inclusion, who 
covers the news and if they look like the rest of Americans. News literacy 
should not be SPJ’s focus because there are other groups already doing 
that. Suzanne McBride 

• One-on-one communication with members is important. SPJ should reach 
out to chapters for help. She is doing a mentorship program at the state-
level but suggested starting a mentorship program on a national level as 
well. SPJ should share good ideas that members and chapters have and 
the work that our members are doing. LDF is extremely important and why 
I love SPJ. Hearing people’s actual stories about how they were helped is 
good. It’s important to find money in other ways besides just members. Do 
this advocacy work we want to see more of. Jennifer Ellis 

 
Advocacy:  

• Anti-discrimination, racism, bullying, harassment. Shirley Tang 
• SPJ should increase the focus on media literacy to build trust and show 

real news vs actually fake news. Garth Bishop 
• The First Amendment and ethics. Ginny Frizzi  

 
Partnerships: 
 

• Reporters Committee. Shirley Tang 
• Likes partnering with NAHJ and groups like that. SPJ should focus more 

diversity and outreach to those groups. Sal Morales 
• It is good to partner with RTDNA and NAHJ. SPJ should partner more with 

groups like the environmental journalists to do specific programs. They 
have more bang for the buck and might be able to do specific programs 
with SPJ. Ginny Frizzi 
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• SPJ could work with Electronic Frontier Foundation or the Public Library 
Association for media literacy efforts. Dan Mika 

• Student Press Law Center, especially to help with outreach to students. 
Maybe the Committee to Protect Journalists. Jennifer Karchmer 

• The smaller organizations don’t need to exist. SPJ should say we can 
meet your needs and maybe you should join us. We’d have to say our old 
model doesn’t work and we need to restructure and focus to what our 
industry needs. Bob Becker 

• SPJ should partner with the ACLU and the NAACP.  SPJ should also 
partner with journalists of color, LGBTQ people, immigrants and poor 
journalists. Tim Gruver 

• SPJ should partner with more diversity organizations like NABJ, NAHJ 
Asian American Journalists Association and LGBTQ journalists, as well as 
LION (Local Independent Online News) Publishers. Suzanne McBride 

• New Voices and the Student Press Law Center. The partnerships we have 
with other organizations already are good. SPJ should partner more with 
organizations that bring more diversity like NABJ. SPJ could also partner 
with Investigative Reporters and Editors so people can learn how to dive 
into investigative reporting. SPJ should also partner with anyone focused 
on ethics or the First Amendment. SPJ doesn’t just have to partner with 
journalism organizations. It’s about telling our own stories and how we do 
our jobs and focusing on all those things that help build trust, which might 
mean working with Trusting News. Jennifer Ellis 

 
Big ideas: 
 

• Interested in Dave Cullier’s idea and would like to do that but maintain a 
membership model. We are known for our chapter system. Is there a way 
to do both? Patti Newberry 

• Dave hit the nail on the head. People can agree there’s a big need for 
journalism advocacy, that’s where we should head. Florida did a good 
thing with the Fake NewsTM campaign. SPJ doesn’t have to get rid of 
membership and by doing more advocacy we could increase membership. 
If we did that we’d have to lessen our other things and just be known for 
one thing. SPJ wouldn’t have to move everyone just have one staff 
member based in D.C. Haisten Willis 

• Need to reach out to journalists in need but that doesn’t seem to go along 
with focusing on advocacy. Agree with Haisten about Fake NewsTM, and 
would like to see more groups like that working together in a large way for 
a common cause and creativity and finding new ways to reach out to 
people. Community is good. Is SPJ going to be an organization of 
members or will SPJ be an organization to lead the way for journalism? 
SPJ should focus more on members. Either we’re a society (meaning 
primarily member focused) or not. Hazel Becker 
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• Consider the idea of a president with multiple terms with an annual 
election to keep the democratic process. This would allow for more 
consistency. Jonathan Make 

 
 

Oct. 29 student member focus group 
 
Likes: 
 

• Biggest student journalism organization on campus, networking, knows 
people/has gotten internships through SPJ. Emily Waldenberg  

• Going to a conference and seeing people from juggernauts in the industry 
and being with them. Brianne Hendricks 

• The conferences. They are a pull to get students to join SPJ, especially 
because the university helps pay for the executive board to go to 
conferences. Vaughn Golden 

• SPJ teaches you how to be an ethical journalist and provides teaching 
resources. Peggy Sue Wood (post-grad member) 

 
Dislikes/improvements: 
 

• On campus it’s hard to drum up membership. Brianne Hendricks 
• Feels like there’s a gap between them and other student chapters, or SPJ 

in general. Doesn’t feel students are really involved in the decision 
making. Vaughn Golden 

• SPJ seems inaccessible, even with a local chapter seems difficult to reach 
into that grouping. People have all been there awhile and seem to know 
each other. From a student standpoint, professors didn’t talk about it other 
than Code of Ethics. There needs to be more advertising on a student 
standpoint. 

• How to be more welcoming: invitation for new members or young 
professionals to join on a more social point, like a local bar or 
restaurant Peggy Sue Wood 

 
When you think of SPJ: 
 

• Networking, time to bring students together from SPJ and other student 
journalism organizations, hosts movie nights and things like that. Emily 
Waldenberg  

• Networking Brianne Hendricks 
• It’s a great resource for book knowledge or knowledge about journalism. It 

should be a better networking opportunity. When living in New York City it 
seemed like you needed to have a membership but that no one seemed 
very involved. Peggy Sue Wood 
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Partnerships: 
 

• National Press Photographers Association. It helps to broaden students’ 
horizons and help connect them to people who aren’t interested in more 
traditional journalism like broadcasting. Emily Waldenberg  

 
Focus: 
 

• A post-grad or young journalist group, maybe on Facebook or another 
social media platform, could offer a forum for open discussion or a place 
where people could reach out to each other. Facebook would be a good 
channel, with Slack a message can get lost, but more people are on 
Facebook and checking it more often. Emily Waldenberg  

• SPJ should be a one stop shop for young journalist on the website, with 
more things like the recent Facebook webinar, especially remote 
webinars. Those kinds of things fill in where we’re lacking in training from 
our colleges. Brianne Hendricks 

• Use LinkedIn more. SPJ should promote its LinkedIn more because it 
gives people who would never have had a chance to meet a chance to 
meet. Joseph Maronski  

• It can be hard to get students to show up to programming and they might 
not have a presence in webinars. Networking is good. Students get jobs 
through Facebook groups so an SPJ group like that would be beneficial. 
Stick to ethics, stick to SPJ’s base, don’t deviate too far from that. Vaughn 
Golden 

• More interactive newsletter, it seems very dry. More about meetings at a 
local level. It would be good to offer a panel or chance to meet with recent 
graduates. Online opportunities are what people turn to; they’re go-to 
places for learning journalism. The webinars are good and the ability to 
watch at a later date is really helpful. 

• Website structure: It’s easy if you know what keyword to use for 
the search bar but the drop-down menu is really extensive and you 
get lost. Peggy Sue Wood 

 
Advocacy: 
 

• Code of Ethics; it’s a first exposure for people to SPJ. Advocacy could 
focus on ethics. It is a good building block. SPJ should be an advocacy 
group. Emily Waldenberg  

• Focus on local newspapers. Highlight them and what they do well. 
Brianne Hendricks 

• SPJ should involve young professionals and students in advocacy efforts. 
If we talk to Congress, we should have members participate, not just a 
lobbyist. Joseph Maronski  

• Focus on local journalism. Advocate for local journalism and work to get 
folks involved. Vaughn Golden 
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• Focus on ethics and maintaining journalistic standards. Journalists lose 
attention when people are entering workplaces and focusing on too much. 
People are reading op-eds more than news stories. We need to get back 
to straight news. EIJ highlights the importance of news but we should also 
bring it up more in discussions. Peggy Sue Wood 

 
Big ideas: 
 

• Have a campus representative or ambassador, who is given about $20 a 
month to print Code of Ethics and distribute them around campus or 
promote events – sounds like this would be a professional member. Emily 
Waldenberg  

• Would like to be able to be in contact with more people one or two years 
out of college who could speak to chapters. Suggested a student take-
over of SPJ’s social media. Emily Waldenberg  

• Have a webinar every week or every other week. Brianne Hendricks 
• Facebook may have a way to do mentorships through the platform. 

Brianne Hendricks 
• A mentorship program would be amazing (matching members of 

professional chapters with student journalists in the same areas based on 
medium of interest, area of interest, etc). University chapters have a hard 
time engaging students, but if membership could result in something 
tangible like a professional mentor or relationship would be a huge 
motivator. Emma Scher 

• Emily’s idea about an ambassador program is good. It would be good to 
put faces to names. It’s good to learn about SPJ on campus because it’s 
the best time to get involved and learn about the organization, and if they 
don’t learn about it on campus then they may not seek it out after. SPJ 
should touch base with more chapters and see what they need. Joseph 
Maronski  

• Some professional, local journalists have asked about getting involved 
with the college chapter. It could be good to lump professionals without a 
chapter into student chapter. They’re always looking for people to come 
physically to speak or chime in on a Google Hangout. A directory of 
journalists who are SPJ members and willing to interface with students 
either on the web or physically would be great. Maybe some people could 
have some funding from national to come to campuses. Vaughn Golden 

• Cost is a big factor and convincing students to get a membership. It can 
be hard to pitch even the discounted price of $100 for four years. It might 
be good to look at ways to sponsor a student. The Netflix model might 
work, but $6-10 a month is too much, but having a lower yearly price 
would be beneficial. Vaughn Golden 

• SPJ should have more merchandise. The honors society she was a part of 
had merchandise and it helped it get bigger and have more advertising 
across campus. Her ideas for more merchandise include sweatshirts and 
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tumbler cups. What drew me in was the Code of Ethics that got passed 
out in classes. Peggy Sue Wood 

 
EIJ: 
 

• It can be difficult to get people to skip class to go to EIJ because it was the 
first week of classes and cost is a factor for those who don’t get subsidies 
for hotels and flights. Felt like there was a gap between student and 
professional members at EIJ.  

• Timing: Early October 
• Programing Ideas: A student mixer or dinner Emily Waldenberg  

• Some of the more popular panels were full, especially ones that would be 
interesting for a young person like producing a podcast cheaply or using 
Instagram Stories.  

• Programing Ideas: A way to learn new skills. Because she attends 
a small university, they mostly focus on writing so she has learned 
most her multimedia skills from SPJ. 

• Timing: late September/Early October Brianne Hendricks 
• Good if members of a chapter’s executive board go to EIJ and put 

together a presentation about what they learned for those who don’t go. 
Networking is good. 

• Programming ideas: Young professional panel with people in a 
variety of career paths including freelance, “young professionals in 
the communication or journalism industry” 

• Timing: This year EIJ was the second week of classes so it’s a 
quick turnaround, late September or early October would be better. 
Joseph Maronski  

• University help with travel costs is key. 
• Timing: The end of September would be easier, but not near 

election season. March is also a good time. 
• Programming: Workshops are intriguing. His favorite event was 

Casper Project panel. The critique sessions are good. The job fair 
is a huge draw. Vaughn Golden 

 
Reaching out to high school students  

• There’s great stuff happening at the high school level. A good way to 
involve them is to tell them that journalism is an option and a career path. 
Brianne Hendricks 

• Honor societies can offer practically free membership for high school 
students. SPJ could offer scholarships for applying to college and 
emphasize how being a member will look on a college resume. SPJ could 
open membership to high school students and emphasize that they can 
use as a resource to teach themselves. Peggy Sue Wood 

• Another college chapter puts on programs with local high schools, 
including media literacy and some focused more on mentoring or writing. 
Just getting journalists in the classroom to see what a journalist looks like 
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could be beneficial. A pipeline might not be there but it’s good to keep in 
mind, just maybe not a big priority. Vaughn Golden  

• It’s important to realize that’s a vulnerable group of students that are 
impressionable. SPJ could show them what a journalist does and where 
you can go in the field. It might help grow field and help with 
representation of journalism. Getting faces out there makes a vast 
difference, whether we get high school newspaper students to be 
members, it’d be good to get in there, in person or with materials, and just 
show what SPJ or journalism in general is. Just getting out there to high 
schools makes a world of difference. These are students who aren’t 
getting the view of journalism so educating them is important. Joseph 
Maronski  

 

Nov. 6 SPJ member focus group 
 
Likes: 
 

• Google News Lab and Facebook Journalism Project resources, national 
conferences; both help them drive membership. SPJ’s mission, its focus 
on advocacy and media literacy. Annie Culver 

• The educational seminars offered locally, the educational Quill articles 
about the craft of writing. Really like having Quill as a magazine rather 
than online only. Linda Delmonico Prussen 

• EIJ panel on how to apply skills to philanthropy, EIJ as a whole. Is 
impressed with how thoughtful the organization is being with the strategic 
plan. Theola DeBose 

 
Dislikes/improvements: 
 

• Need better contact between regional coordinators and chapters. Would 
love for national to help regional leaders with getting out information, 
managing deadlines and more communication. Can be confusing to 
register for the local chapter on the website, but when people are engaged 
with their local chapters they’re more likely to renew their subscription. 
Regional leaders should have more goals and meetings. National should 
provide an easy way for chapters to have websites within the national site, 
for example it would be spj.org/chaptername. There should also be an 
easy way to send email blasts and have a system where the list 
automatically updates. Additional local information on the main SPJ 
website. Would like to have chapter leaders personally call members who 
are up for renewal. Annie Culver  

• More information for freelancers. Have ads in Quill for places looking for 
freelancers. Linda Delmonico Prussen 
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Focus: 
• More on freelancing and education on what is reputable journalism. You 

can’t hold people accountable, because it’s not that kind of organization, 
but more articles and educational seminars on doing journalism would be 
helpful. Linda Delmonico Prussen 

• No journalism organization is focusing on helping people transitioning out 
of journalism, but SPJ should lead the way in giving people those 
resources. There should be year-round conversations about this. SPJ also 
should give freelancers templates and business strategies to help them 
manage the business side of freelancing. Just let the chapters do their 
own thing. Theola DeBose 

• Entrepreneurship mentorship within the journalistic space, including help 
with getting ads, Google tools and getting interns directly from colleges. 
She was involved in #Press4Education and it was helpful because she 
was able to connect with college professors and build her network. 
Suggested a Google group for sharing internship opportunities with 
universities. Lourdes Mestre 

 
Advocacy: 
 

• Focus on diversity, journalism knowledge in the community. Annie Culver 
• SPJ could have an advocacy calendar. It could include things like when 

the printing press was invented and other dates important to journalists. It 
would be a way to celebrate journalism. By celebrating the smaller things, 
you build trust for when you need to advocate for the big things. Theola 
DeBose 

• Hold the right people accountable when it comes to fake news. Social 
media is media and SPJ should hold them accountable for fake ads and 
fake news on their sites. Expand the Code of Ethics to include social 
media networks as news outlets. Advocacy program for print media to 
make sure that people recycle newspapers and magazines and that they 
are made from recycled materials. Printing should be environmentally 
conscious. Lourdes Mestre 

 
Partnerships: 
 

• Really partner with anyone who wants to partner and is within our ethical 
guidelines for the partnership. Partner with media companies and ask 
them to pay for memberships for journalists at their stations. Annie Culver 

• American Society of Journalists and Authors Linda Delmonico Prussen 
• NAHJ was unique. More partnerships like that would be good because all 

organizations and journalists are going through the same thing. The 
training piece of SPJ/EIJ could be very attractive to partners. NABJ is not 
as good at training but they are really good at advocacy so we could help 
each other. Theola DeBose 
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• Google is an excellent example of a tech company that helps journalists. 
More tools on solidifying a positive news environment for journalists who 
are running sites on their own, helping with things like preventing hacks. 
Any other partnership to help train journalists. Lourdes Mestre 

 
Big ideas: 
 

• Expanded media literacy and training, perhaps by redesigning the 
website. SPJ could have a website like hotels.com but with workshops 
and grants where you can search, book it and add it to your calendar. SPJ 
could also have a mentor program for members that match mentors with 
others in their areas of focus or with students that is facilitated through 
SPJ’s website. Having something designed for chapters that highlights 
different events you can do would be nice. Annie Culver 

• Would love to hear Theola speak somewhere because she had good 
information. Linda Delmonico Prussen 

• Highlight and celebrate journalism and journalists more. For example, 
doing member profiles on Instagram, which would also show we’re a 
thriving organization and will give people hope, and her earlier idea of the 
calendar. Expand training a little more to teach journalists about 
marketing. Theola DeBose 

• More information on further ways to lateralize one’s income. Lourdes 
Mestre 

• The idea of having more training opportunities for freelancers or journalists 
running their own business is good. Could happen via Google Hangout or 
at EIJ. April Bethea 
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Attachment A 
 

We received about two dozen written responses to a pre-focus group 
survey. Here are the answers, with top-level thoughts in bold. 

 
1. What comes to mind when you think of SPJ? 

 
The good (fellowship, empowerment, ethics, advocacy and networking) 
 
A group of journalists joining hands and brains together to help each other. 
 
Standing for, representing and defending freedom of the press 
 
An organization designed to empower journalists 
 
The ethics code generally, and on a personal level, networking. 
 
Ethical journalism 
 
Good journalism 
 
Professionalism 
 
Professional networking 
 
A national organization of journalists  
 
professional industry (trade) association 
 
I think of an organization that promotes the truth telling and embodiment of what 
it means to be a journalist. 
 
A professional organization which allows individuals to grow their network while 
learning more about the field of journalism 
 
The number 1 journalism group in the U.S. whose mission ought to be the 
primary clearinghouse for all things journalism, especially re ethics, improving 
journalism, teaching news literacy and building public trust, being active in 
producing original research that provides practical usefulness for journalists, and 
finding jobs. 
 
Journalism, conferences and fellowship 
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Conferences, chapter programming 
 
Advocacy regarding First Amendment rights and government transparency. 
Litigation to protect the media’s right to gather and disseminate news. News 
media ethics. Mentoring students and young adults engaged in or planning to 
engage in journalism. Training to improve news gathering and reporting skills. 
 
Good friends (that’s only half the story, though – it’s built on many years of 
working together toward common goals of telling stories people need and want to 
know) 
 
FOIA, public access 
 
Advocacy and training for journalists 
 
Journalism watchdog/keeper of the flame 
 
First Amendment Rights, supporting working and student journalists 
 
The bad 
 
Late-career, salaried East Coast journalists 
 
A group that used to be focused on developing skills for journalists 
 
The ugly 
 
I used to have incredible regard for SPJ and thought it stood for excellence in 
journalism, but in the past two years it has morphed into just another tabloid-
esque entity with incredible bias. I volunteered to judge an SPJ student 
competition recently and was completely appalled by the political slant in a few 
standard news pieces. The college advisor should not have allowed these to 
push through the competition. I may be an "elder" now as I graduated from J-
school in 1989, but I was never taught or encouraged to "create news" as a 
reporter. Where did the word/thought/requirement of "balance" go? 
 

2. What should SPJ be known for in the future? 
 

tl;dr: advocacy, diversity, inclusivity, innovation, education, ethics 
 
Journalism advocacy 
 
Advocating for and assisting journalists in need of journalistic help. 
 
Promotion of journalism in public space 
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Promoting diversity in journalism 
 
Being inclusive for all "new" forms of journalism 
 
Freelancer friendly 
 
Good journalism 
 
Defense of journalists and journalism. 
 
innovation/education; beyond journalism 
 
Innovation, cutting-edge learning and fun! 
 
A group that focuses on developing skills for journalists 
 
For shaping the reform of journalism while informing individuals of ethics 
 
Bringing together journalists who work in all media, regardless of whether they 
are employed by news outlets, freelance for those outlets, or use technology to 
self-disseminate news. 
 
Developing aspiring journalists and journalism school graduates, setting them on 
a career path towards watchdog reporting and fighting for fair pay in the industry. 
 
SPJ should absolutely stand for objectivity and balance in every single thing it 
does - from an editorial in its magazine, blog or when investing in the future of 
journalism through the students who are excited to learn more about this career 
or even try and make a living in it! SPJ should be the Platinum standard - forget 
about the Gold. I remember when I was in college and our student SPJ awards 
night would honor the best of the best stories than ran that year. I am not 
encouraged with the "cut/paste" and celebrity fatigue stories that are being 
chased by many news entities. Where did the original story or unique lead go? 
 
Helping professional journalists do professional journalism. 
 
SPJ should be the country’s premier professional journalism organization that 
trains journalists, educates the public about the importance of a free press and 
builds support among everyday Americans for journalism.  
 
Still journalism advocacy and training, but also media literacy 
 
Networking 
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I think SPJ should be known in the future in a broader sense of anyone looking to 
break into the media world.  
 
The number 1 journalism group  in the U.S. whose mission ought to be the 
primary clearinghouse for all things journalism, especially re ethics, improving 
journalism, teaching news literacy and building public trust, being active in 
producing original research that provides practical usefulness for journalists, and 
finding jobs.  
Same as above plus fighter for truth, accuracy  
 
First Amendment Rights, supporting community understanding and support of 
journalism, journalist training 
 
3. Which other journalism groups do you belong to? What do you like 

about them? Which journalism groups should SPJ partner with in the 
future? 

 
SPJ is the only journalism group I joined. I think SPJ should partner with 
Reporters Committee.  
 
NLGJA. I like that this group promotes diversity, especially in other mediums of 
journalism. SPJ should partner with this group in the future. 
 
Press Club of Western Pennsylvania. Women's Press Club of Pittsburgh, 
Financial Writers of New York City, National Federation of Press Women. These 
represent my interests, with the first two being local, which are especially 
valuable for local contacts. 
I am a member of the Atlanta Press Club, which has a broader focus with more 
PR and business people. It's a different vibe and a good change of pace. Our 
chapter (SPJ Georgia) has partnered with APC many times and will continue to 
do so. We've also partnered with AAJA, NAHJ and NABJ, and I'm hoping we'll 
work with them more in the future. 
 
NAHJ, feeling of community 
 
Belong to: IRE, AEJMC, NFOIC, others. They are run by professional staff with 
supportive big-picture boards and most importantly, clear missions. They know 
what their lane is, stay in it and own it. The bigger question is what organizations 
do I support that do NOT have members - that I give money to, follow and 
believe in, even though I am not a "member". The list of those organizations is 
much longer (e.g., RCFP, First Amendment Coalition of Arizona, NMFOG, 
Adventure Rider Radio podcast, and many more). We might need to re-adjust 
our thinking - think bigger than membership organizations, than what we know. 
Lots of partnership potential, in and out of journalism, nonprofits, 
academic, commercial - literally hundreds of groups. 
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National Communications Association, New York Women in Communication 
 
What is a “journalism group”? Do open government coalitions, the Reporters 
Committee, etc., qualify? If yes, I am a member of the D.C. Open Government 
Coalition. SPJ has partnered with the National Freedom of Information Coalition, 
and it has joined state coalitions in advocating for improved Freedom of 
Information and Open Meetings acts. SPJ should partner with many more 
narrowly focused groups of journalists, including the Society of 
Environmental Journalists, the National Association of Science Writers, the 
Society of American Business Editors and Writers, etc. 
 
I participate with SPJ Oregon. I enjoy the diversity of journalists it has and its 
trainings. I wish SPJ could partner with the ACLU and NAACP. 
 
I joined San Diego Press Club but I don't participate at all and will likely not 
renew. SPJ suits me but I wish it would offer more informal gatherings or social 
occasions to create networking opportunities and make new friends. I don't need 
to RSVP to a night-time workshop that is really catered to college kids. I would 
rather participate in a webinar or workshop that is accepting of all generations. 
As for strengthening partnerships in the future, I think it would be crucial to share 
space with copyright attorneys and libel specialists given the rampant use of 
social media and firestorms that have been created through Twitter, et al.  
 
I don't belong to other groups - and the only one I joined was Virginia Press 
Women's Association, in the early 1970s. I think SPJ should partner with groups 
that represent segments of journalists - by subject matter, mediums, type of 
work, so-called "affinity" groups (whether by race, regional origin, gender, or 
other) 
 
LION Publishers, IRE, ONA and AEJMC. I think all of these groups could be 
potential partners. What I like most is the specialized training each provides.  
 
I'm not part of any other groups, but at this point, I think it's worthwhile to pursue 
collaborations with any other journalism groups, if only to look for 
opportunities. 
 
I'm a member of IRE and ONA. I would love to see SPJ partner with IRE in the 
future!  
Center for Communication. The Center for Communication is educational. 
 
Longtime member of American Society of Business Publication Editors (ASBPE) 
and former executive director, associate director, board member, and chair of its 
committees on ethics, research, awards, and conference programming.  
 
Belonged to National Student Newspaper Association and journalism 
teachers assoc prior to retirement. Yes, SPJ should partner with them. 
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Front Page Foundation (501C3 local arm of East Tenn. Pro Chapter) 
 
4 .What turns you on or off about SPJ? What would make you proud of the 
organization? If you have a specific problem with SPJ, how can we solve 

it? 
 
I would be proud of SPJ if it really helps journalists to fight issues such as 
racism, bullying, and discrimination through record requests. When I tried 
to investigate complaints of these issues through filing public record requests to 
OCR and local school district, I have run into many roadblocks when they 
withheld public records or wrongfully redacted records. I have nowhere to turn 
other than to get a lawyer. And I am hesitant to do that no knowing if I will win the 
case and get my legal fees back. 
 
SPJ pretends to promote diversity, but I hardly can tell. SPJ has a diversity 
fellowship designed to provide opportunities for diverse journalists to attend EIJ. 
However, the SPJ falls back on its old notions of journalism (print & TV 
broadcast) when it considers a candidates merit. Not one of the diversity fellows 
was a podcaster, a radio journalist, or an online magazine journalist. Moreover, 
the fellowship only allows for 6 participants. With all the money chapters donate 
to SPJ, and with how expensive dues have become, 6 diversity fellows is all SPJ 
could afford? I find that hard to believe. Moreover, EIJ is way too expensive. I 
have been trying to attend since 2015 when I joined SPJ. But I couldn't afford the 
registration let alone the airfare, room and board for the conference. And I am not 
the only person that has had this problem. 
 
The headquarters turnover is disturbing for several reasons, including the 
resulting difficulty in serving chapters and members (which is a real problem). It 
also projects the image that it is a poorly run professional organization, which 
doesn't inspire confidence. I would be proud to have SPJ solidify headquarters 
and have it and local chapters work to get membership to begin growing. 
 
What I enjoy most is the opportunity to get to know other journalists outside my 
immediate circle of influence and geographic area. I am a freelancer, and 
consider SPJ members to be my "coworkers," providing social opportunities I 
might otherwise miss.  
 
The biggest turnoff is when there is infighting. To an extent, I think that 
comes with the territory of volunteer groups, but I feel it may be curtailed a bit if 
SPJ more clearly defines its mission and what the organization is working to 
accomplish. It makes me proud when SPJ fights for journalism." 
 
Perceived lack of hispanic diversity 
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I am proud of SPJ. I believe in it and always have since I became a member in 
1986 in college. However, SPJ's growth/future is hobbled, ironically, by the same 
members, who join in college, participate in chapters or committees, and then 
become board members governing the organization. Not our fault, because we 
are indoctrinated early on, and that is all we know for what SPJ was, is and 
should be. It will be difficult for members to accept significant change, even if it 
means ending a structural model that has run its course, and embrace a whole 
new focus, structure and mission. For example, it is unlikely members would end 
the delegate system, the membership system, and chapters. But all three of 
those factors are dying models that are killing the organization very slowly. 
Membership drives and gimmicks make us feel better, but won't save the 
organization long-term. This isn't just SPJ, or even in journalism - it's what is 
happening in the nonprofit world throughout the United States. The successful 
ones are evolving, shifting from the old model to new models. The dying 
organizations are not changing. It is very difficult for organizations to basically kill 
themselves or their long-held structures/practices to emerge stronger. But if SPJ 
wants to survive, that is what it needs to do. 
 
Higher profile, esp. when journalists are under assault by elected officials 
The first question is a dangerous one to ask in light of what has occurred over 
the past year. Right now there is not much that turns me on about SPJ, and 
much of what has taken place is a major turn-off. Setting aside the internecine 
board battle, the fight over EIJ sponsorships is truly depressing because it 
demonstrates how little some of our members understand about democracy and 
free speech. The second question is easier. If SPJ could convince one or more 
media associations like those listed above to become a part of the Society, rather 
than operating as an independent entity, that would make me very proud of SPJ. 
The third is also easier. The board includes members who championed the 
restructuring. If they truly believed in the goals of that endeavor, they need to 
step back from managing the many things SPJ does, including the convention, 
and delegate those tasks to others. Then the board would have the time and 
energy to do what the restructuring intended, plan for the future of the Society 
and journalism in general. 
 
The decision by SPJ to accept monetary sponsorship by Fox News at EIJ 
2019, misconduct by its top-ranked members towards freelancers, lack of 
diversity and inclusion, no networking opportunities, mentorships, or career 
pathways for freelancers and disadvantaged journalism school graduates.  
 
Working with the Sunlight Foundation and Lynn Walsh in 2018, I was underpaid 
for my work and paid three months late with no contract or explanation for why 
my story was not posted. Moreover, I was not given any means of 
communication throughout the process. The organization was not forthcoming 
for what was going on. I am disappointed a former SPJ president could act this 
way towards another journalist. 
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SPJ got too erudite. How's that for a big word? But that's how the magazine 
would read and occasional email blasts received in my inbox. SPJ should be a 
trusted source, a close confidante to journalists and journalism-friendly folks. I 
registered years ago on your freelance site and it is so clumsy and complicated. 
It's embarrassing, really - plus no one can really help at the organizational level in 
how to update it, etc. The member resources should be super user-friendly and 
intuitive so that we can be independent as well without being spoon-fed by the 
larger organization all the time. It feels so "top down" and not linear and 
transparent in terms of communication from SPJ leadership.  
 
I am downright disgusted and exhausted with all the bickering, behind-the-
scenes machinations, and sometimes downright nastiness of some factions 
among SPJers who are active on the national level. Some members of the board 
behave like toddlers, stamping their feet when they don’t get their way. On an 
operational level, this seems to continue to keep board votes from ever deciding 
anything. My advice is: if your faction loses a vote in the board, move on. Don’t 
start an email thread that seems to have no other intent than to overturn a 
decision just made at a board meeting. If one year’s board or committee leaders 
set policies, don’t overturn them the next year – don’t keep plugging away at the 
same thing all the time. 
 
I would like SPJ to have a larger presence in the public arena. And SPJ 
needs to make sure it’s following the highest ethics and principles.  
 
More visible advocacy efforts would help (visible for nonmembers; they're 
already visible to me). Successful efforts to improve media literacy would make 
me proud, since so many people struggle with it. And I'm sure I'm not the only 
one who thinks the organization needs to do a better job of reaching young 
people and newcomers to the profession, though how to do that is the real 
question. 
 
Ridiculous egos, few big-name members, lack of collaboration (chapter to 
chapter and regionally), website is a mess, lack of diversity in mediums. 
Sharper op-eds, smarter business decisions 
 
There seems to be a wide gap between SPJ pro and student members. Not 
in the sense of alienation but rather that there's a large age difference.  At EIJ, I 
felt there was a large gap between the age in students there versus pro 
members.  
 
Some of the panels at the last conference were pretty dated. You could tell 
the panels everyone wanted to be at because the rooms were packed. The 
Instagram story panel, and the podcasting panel was standing room only, some 
of the other panels had maybe 5 audience members.  
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Like most of the mainstream media, SPJ has gotten very political. SPJ can 
stop focusing on politics and back to teaching fair reporting.  
 
Learning more about my field while growing my network is a benefit. I would be 
proud of SPJ if they spearheaded a reform. 
 
Turnoff: How the Georgia chapter does such a poor job getting journalists all over 
the state engaged. The Georgia chapter is really ONLY an Atlanta chapter 
(competing with the Atlanta Press Club and who knows who else) considering its 
programs and lack of outreach.  Savannah Georgia is a minimum 4-hour drive to 
Atlanta where previous meetings have  been. Few people will ever drive to 
Atlanta for anything. I tried to enlist the SPJ regional coordinators to support a 
Southeast Georgia chapter, but they were not much help. In fact, I created a 
database of 300+ journalists who work within 2 hours of Savannah and who 
could be potential members of a Southeast Georgia chapter. That did not entice 
the regional coordinators either. Isn't SPJ losing members? 
 
1. Dues are expensive for me—re fixed income. 2. SPJ voice not loud 
enough in fighting “fake news” and supporting accurate reporting. 
 
Fighting and weird emails I get. Some of the votes didn't seem applicable. The 
website is hard to navigate as a chapter leader. Additionally, I haven't had 
strong regional leadership up until now. 
 

5. What should SPJ do that it is not doing now?  
 tl;dr: Promote diversity, stabilize HQ, greater advocacy, better 

promotion, outreach to students. Also some disagreement: End chapters! 
Support chapters! 

 
I don't know, because I do not have a full picture of what SPJ is doing. 
 
Promote Diversity 
 
Solidify headquarters staff. Hopefully, this will begin to happen when the new 
executive director of hired. When that is done, new initiatives can begin. 
 
SPJ is doing advocacy, but I think there is a big opportunity to do it on a bigger 
scale and make it a larger part of the organization's focus.  
 
address concerns of seasoned professionals 
 
End the delegate system, end the focus on members and end chapters. All of 
those limit impact and revenues, and distract from the mission - to improve 
journalism. If journalists in a particular town want to get together and talk 
journalism and have a beer, great. But those groups should not drive the 
organization's activities. It's a 100-plus-year-old model that does not work today. 
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Look at the successful organizations - RCFP, CPJ, etc. - they focus on the 
mission, not members/chapters. Then, after shifting to a structural model that has 
a future, identify a lane SPJ can move into and own it. Crowded lanes are 
training, litigation, FOI, and diversity. Open lanes are educating and lobbying the 
public and politicians for professional journalism. Can still keep the ethics thing 
going, since that is part of "professional" journalism, but move away from FOI, 
diversity, training, and chapter/member activities. Much more can be 
accomplished by shifting resources. 
 
More aggressive promotion about what journalism and what journalists do, and 
how they are trained. 
 
SPJ needs to be far more aggressive in funding research for new business 
models. See last question. 
 
outreach for faculty 
 
Reorganize the membership structure so that it is more focused on members’ 
areas of interest, beats, and job/professional functions, and less on geography. 
Left to its own devices, the chapter structure likely will wither because too many 
members live and work far from their nearest chapters. But if SPJ focuses on 
communities that provide professional development, mentoring and support for 
members’ job needs — i.e. legal/criminal justice reporting, business/economic 
reporting, regional/community news, special projects/data journalism — maybe it 
can keep current members engaged and willing to stay, and bring some of those 
smaller, more focused associations in. 
 
Recruiting journalists 
 
SPJ should have the local community feel as well as the larger national 
presence. A member can rely on receiving the magazine and offerings from the 
Big Office but also share in meetings or community events at the local level. The 
two should be symbiotic but they are quite disjointed.  
 
Figure out how to engage members (and perhaps nonmembers) in a push to 
help them keep being journalists in this crazy journalism-industry upheaval. 
Translated: if we're going to continue to be a membership organization (which I 
believe we should), focus on the members.That doesn't mean to stop doing 
things members think are important - free press, transparent government, ethics 
in journalism - but it does mean finding out what members (perhaps particularly 
unaffiliated ones) need and helping them get it. 
 
I don't think SPJ needs to add any specific endeavors, it just needs to make them 
more visible. Greater emphasis on individual success stories, greater emphasis 
of the Code of Ethics and how to follow it. 
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Prioritizing student chapter growth and retention. Building chapters with local 
news orgs. 
 
Encourage more people to continue to be engaged in SPJ right after graduation 
and throughout their careers.  
 
Contacting more journalism professors to help with outreach with students.  
 
Go back to teaching fair reporting and new skills. Have a section devoted to 
publications and news outlets looking for freelancers and publish their guidelines 
for submissions.  
 
Increase interaction with member students who are seeking to join the journalism 
field 
See above. Moreover, I've tried to volunteer on several committees, but was 
turned down every time. 
 
Build stronger national voice, partner with ACLU to expose/fight attacks on truth 
including major outlets like Fox News. Create national ombudsman/woman to 
promote facts, keep everyone truthful and educate public. 
 
Support local chapters more with more resources. Have regional leaders have 
goals and set regular meetings with chapter leaders. Redo website to make it 
easier for chapters to send out email blasts to members. 
 

6. If SPJ focused more on advocacy, what specific types should it focus 
on? 

tl;dr: professional journalism, local journalism, public trust, press 
freedoms, media literacy, diversity issues, open government and public 

access 
 
SPJ should advocate against racism, bullying, and discrimination. 
 
Why local journalism matters 
 
Promoting LGBTQ+ journalism 
 
First Amendment issues. SPJ must be the leader in advocating for all related 
issues. 
One is lobbying, both in Washington and in state capitols. Of course this is 
something SPJ does now and has done in the past, but I think there is an 
opportunity and a need for us to  do it even more, for example in support of bills 
like the Open and Responsive Government Act of 2019. The other one to me is 
doing all we can to get our advocacy work into news outlets and getting noticed 
that way. SPJ Florida's campaign to trademark the term "Fake News" was 
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brilliant. The last idea would be maybe having the national president or executive 
director make regular appearances on cable news shows.  
 
spj should not advocate politics or personal agendas 
 
1) Advocating for professional journalism. Public education campaigns to 
improve public support for good journalism. Actually calling out bad actors, 
including bad journalism. I know many have been reluctant to do that, wondering 
who can be the arbiter of "good journalism" - nobody wants to be the good 
journalism police. But somebody should do that today, and better that it be SPJ 
than the government or some partisan yahoo organizations that emerge to fill 
that void (e.g., Media Matters, Media Research Center, news councils). It would 
not be a big leap for SPJ to go all in on this and own the lane, given its strong 
reputation for focusing on ethics. RCFP is likely to move into the public education 
realm for press freedom. That is OK - SPJ can still own the public education 
realm for "good journalism." 2) Lobbying for press freedom in D.C. RCFP is 
shifting all of its resources to litigation, moving away from coordinating press 
freedom lobbying in D.C. News Media for Open Government (formerly SGI, 
coordinated by Rick Blum) is no more. The journalism groups are now going to 
informally coordinate as best they can, which is unlikely to be effective. That 
leaves an opening for some group (in D.C.) to coordinate journalism groups in 
press freedom issues, including FOIA, press freedom, PIO issues, attacks from 
the White House, shield law, etc. It is a huge gap that just opened up. SPJ could 
own it, or it could be filled by another group, such as News Leaders Association 
(formerly ASNE). Frankly, I don't care who does it, but somebody has to do it, 
and it is an opportunity for SPJ, if SPJ moves quickly enough, and with focused 
determination. 
 
Rebuttals. 
 
Teaching media literacy, especially to older adults. There's generations of 
people who grew up before the internet and are especially susceptible to false 
information spread by malicious actors. These people vote. They're a major 
portion of our democracy. Our profession is based on spreading truthful 
information, so let's help people find that good information and eschew the bad. 
 
Freedom of the Press; Independent 
 
First Amendment, FOIA, open meetings, opposition to legislation that hampers 
news gathering, confidential source protection. 
 
Unionization, equal pay, collective bargaining rights, freelance 
workshopping, mentorship, journalism graduate assistance 
 
Media ignores the elderly in our country and it's shameful. As an organization, 
we should be inclusive to all generations - not just focus on the Millenials or 
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Digital Natives. There is a place at the table for all generations. Also, as a 
freelancer, I have been ripped off more times than I would like to mention. It is 
perfectly acceptable for people to use your printed article without permission and 
not even know about it until it's too late. There should be more support and 
resources for freelancers to combat this abuse in our industry.  
 
Be on watch for changes to government laws and regulations designed to 
make our jobs harder to do. 
 
Public access as well as defending the profession and the important work 
everyday journalists do, especially in small and medium size communities.  
 
Defense against generalized attacks on the media, defense of individual 
journalists in legal cases etc. If media literacy counts, that too. 
 
Local journalism legal assistance. 
 
Calling media groups out when they don't do their jobs correctly.  
 
Advocacy for hyper-local papers who are struggling. Local news reporting is the 
heartbeat of our community.  
 
Enough "Advocacy." Have a legal department that could assist journalists if 
they have questions regarding the legalities in publishing a story.  
 
Ethics, Rights, and Freedom of the Press 
 
Demand that news outlets get their ethics and journalism quality processes in 
better shape  so they can teach news literacy and build trust among the public on 
the local level. 
 
Free press on high school campuses as well as colleges to maintain student 
voices. 
Guidance/warnings to colleagues/journalists when they stray from facts to grab 
consumers. 
 
I think our biggest problem is the public not understanding or trusting 
journalism. 
 

7. What is one BIG IDEA you have for SPJ? 
 
Call up each member and ask him/her, "What and how can SPJ help you?"  
 
Helping small newspapers increase circulation and build trust in a community  
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It's not original, but SPJ needs to promote itself, what it does and why this work 
is important. This should take the form of a well planned public 
relations/information campaign AFTER the new strategic plan is in place and the 
organization has its proverbial act together. 
 
Advocacy! As a 501(c)(6), rather than a (c)(3), this should be a major focus for 
SPJ.  
 
Have items on website in Spanish, I can help with this inclusiveness 
 
Mission No. 1: Win the support of the public and politicians for good journalism. 
Convince America that journalism is important, necessary, and good. To do this: 
Sell the Indy building and open up shop in D.C., then dedicate a staff member 
to coordinate journalism groups in policy work (current SPJ staff members can 
remain working in Indiana remotely, but gradually shift to D.C. through attrition 
over time). Add staff to public education and start creating campaigns (would 
require shifting staff/resources from other duties, including membership/chapter 
work). Drop training, diversity, and FOI (other than lobbying in D.C.), kill the 
delegate system, eliminate regional coordinators, let people keep chapters 
if they want (but don't support them with staff), and let people remain members if 
they want (but don't put staff resources to it), anticipating that chapters and 
membership will eventually dissipate, as will happen anyway over time. Focus all 
efforts on garnering grants and major donations toward the lobbying/education 
campaign. SPJ (501c6) focuses on the lobbying and its sister organization, SPJ 
Foundation (501c3), funds the public education component. A bold new move 
that angers lots of members but provides a clear mission that funders/donors/the 
public understand and appreciate, and situates the organization on a path that 
has a successful, impactful future. The current path leads to slow decay, 
irrelevancy and no future. Of course, what are the odds leaders and members 
would actually consider such a thing? Very low, I suspect. But it is in their hands. 
They can choose to sacrifice their emotional loyalties for the good of journalism 
(and society!), or cling to their feelings, and doom the organization to an 
agonizing, protracted death. From the ashes another organization would emerge 
to fill that lane (or might fill it before SPJ can make the shift). I love SPJ - always 
have for more than 30 years, and in serving it faithfully as former campus chapter 
president, FOI chair, national president, foundation board member, First 
Amendment Fund Forever committee chair, etc. That is why I think it is critical 
SPJ needs to embark on this new phase, to save itself - and professional 
journalism - from extinction. 
 
Immediate responses to every media attack leveled by the current 
administration. And in language as direct as theirs. 
 
A business model accelerator, where media entity startups can try to set up 
news outlets in underserved areas using different subscription and funding 

48



methods or focusing on specific niches that can create the next generation of 
sustainable outlets. 
 
This is bound to be a controversial opinion, but I think SPJ should also look at 
supporting newsrooms trying to unionize. The industry has shifted to models 
that rely on young, criminally underpaid writers pumping out content quickly 
instead of solid original reporting. We know that model works because the New 
York Times is surviving as a publicly traded company with that model. SPJ has to 
advocate for journalists to not only be able to do a job that can threaten those in 
power, it has to advocate for making sure they can afford a life outside of it. 
 
Grow in the direction of the industry 
 
There may have been a time when many/most journalists came out of J schools. 
That may still be true for some traditional print and broadcast outlets. But for at 
least two decades, it has not been true of the sprawling universe of new media 
entities like Bloomberg, that disseminate news to specific audiences for a fee. 
Those entities are creating jobs, while traditional media are scaling back. The 
people those entities hire are more likely to have subject-matter knowledge, not 
journalism training. Because they didn’t attend J schools, they have never heard 
of SPJ. Those are the people SPJ needs to find a way to recruit. 
 
A freelance chat room and or database  
 
If journalism is to continue with integrity and class, get into the classrooms by 
1st and 2nd grade. That's where the spark will start and may continue through 
middle school and beyond. It's too late in college. High school kids (and even 
some middle school overachievers) are already researching careers and how to 
make six figure salaries for classes they are taking right now. Offer workshops for 
the younger kids and camps for the middle schoolers. Internships should be 
available for high schoolers in 11th and 12th grade. Create local support through 
partnerships with school districts, libraries or education centers. Make it hip to be 
a journalist again! 
 

A major summit with as many of the major journalism groups as possible with a 
focus on a particular issue or problem the industry faces.  
 
Some sort of comprehensive youth outreach effort. Connecting with young, 
nonmember journalists in ways they'll respond to, and finding out what would 
make SPJ worthwhile to them.  
 
Reinstate student presence on the board 
 
Formulate a task force that helps seniors in the journalism major stay on 
track to become a professional, even in the world right now that seems to be 
discouraging it whether it be fear or money outcomes. 
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More webinars!  
 
As a journalist, I watch I24 News, Euro News, BBC World News Tonight, Metro 
Focus, and 60 minutes--though it could ask tougher questions. SPJ and 
mainstream media should stop looking like a branch of the DNC. 
 
Increasing relations with students 
 
Create national ombudsman/woman to be featured in regular SPJ podcasts 
and feeds to broadcast/print outlets to set the record straight when reported facts 
are wrong, ambiguous or misleading. 
 
Redo the website and bring it into the digital age. Allow chapters to run their 
website off of the national page and have a CRM program for sending email 
blasts to members. Local chapters are how we will gain membership. We need to 
do more on the digital front to support them. 

Attachment B 
 

On Oct. 26, the pro members offered the following: 
 
Hazel Becker, a Washington, D.C., freelancer, said she belongs to SPJ because 
of its people and the bonds she’s formed, especially among freelancers. She 
says we must determine if we want to be an organization of members or an 
organization focused on leading the way for journalism. She favors the former. 
She also says we have too much oversight of chapters. 
 
Haisten Willis, a Georgia freelancer, also likes SPJ’s freelance community and 
networking. He called it “church for brother journalists.” He dislikes “infighting” 
among board members. He wants to see more advocacy and “fighting” for the 
profession. 
 
Shirley Tang, who lives in Raleigh, North Carolina, likes collaboration and 
partnerships, and the focus on helping journalists to achieve goals. She wants to 
focus on preventing discrimination, racism and bullying. 
 
Garth Bishop of the Central Ohio Pro chapter, likes connections, advocacy, 
training and increasing the visibility of the Code of Ethics. He dislikes internal 
cynicism although he said the board’s tendency toward infighting doesn’t bother 
him. He wants the focus to be on what SPJ can do for reporters and outlets. He 
wants to bring in younger people and connect with people who aren’t members. 
He would support advocacy along the lines of media literacy, understanding the 
difference between real news and fake news and rebuilding trust in the media. 
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Sal Morales, a Florida-based broadcast news reporter who has been involved 
with NAHJ, likes the Code of Ethics because it means something and likes that 
SPJ welcomes freelancers. He wants more events and networking. He would like 
to see a more cohesive strategy and a greater focus on journalists in transition. 
He also wants to see more diversity and more outreach as well as networking. 
He likes that SPJ and NAHJ partnered. 
 
Ginny Frizzi, a Pittsburgh SPJ leader, likes SPJ’s advocacy and the legal 
defense fund. She’s not pleased with the infighting of the past few years or the 
staff turnover. She wants SPJ to start promoting itself better and to demonstrate 
it has a strong communications plan in place. She says partnerships with NAHJ 
and RTDNA are important in terms of both prestige and revenue. She’d like to 
see SPJ consider partnerships with smaller groups like environmental journalists, 
and do more advocacy for the First Amendment and for ethics. 
 
Dan Mika, a reporter for the Business Journal in Colorado, joined SPJ a few 
years ago. He likes connecting with other journalists. Going forward, he’d like 
SPJ to consider an accelerator that looks at how to fund journalism, especially for 
news deserts. He says there is a crisis of trust and a financial crisis in journalism 
and he’d like to see SPJ partner with business schools for this accelerator. He 
wants to tap into the new, exciting and beneficial aspects of startups and show 
that media is a public good. He wants to do more outreach about media literacy, 
especially teaching people, both students and members of the public, how to 
identify fake sources of information. He also wants SPJ to explore how to 
improve working conditions for journalists, i.e. pushing back against content mills 
or underpaid young journalists. He wants to advocate for pay raises. 
 
Jennifer Karchmer, an SPJ member since 2009 who belongs to the Western 
Washington Pro chapter, likes that it exists and offers support. She says the 
website has hidden resources that need to be better organized. She doesn’t see 
any big names in the organization and would like to, someone with the star 
power of Peter Jennings, Christine Amananpour or Katie Couric. She says, “the 
public needs to know we exist.” She said the organization should be about and 
for journalism, not necessarily journalists. She wants more outreach to students 
and would like to see a partnership with the Student Press Law Center in 
Washington, D.C. and more focus on safety for journalists. She wants to educate 
the public about what journalists do and would like to see a higher quality Quill in 
print and online. 
 
Dave Cuillier, past president of SPJ, says both his like and dislike about SPJ is 
that it is the most broad-based journalism organization in the country. That’s a 
conundrum, he says. If SPJ is a membership organization, it should focus on 
chapters. But membership organizations aren’t growing, he says. Another option 
is to shift gears and reinvent ourselves and fill lanes that need to be filled like 
advocacy and public education. One big idea is to relocate to Washington, D.C., 
and to shift resources to lobbyism and advocacy, to take that money from 
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membership support unless the organization can bring in additional revenue. He 
also wants to abandon the delegate system as it’s an archaic system of 
government. 
 
Jonathan Make, a past president of the D.C. Pro chapter, says Cuillier offers a 
“cogent argument” as long as SPJ keeps a “welcoming vibe” at the national level. 
He suggests that SPJ allow presidents to serve multiple terms as it would provide 
the organization more consistency. 
 
Bob Becker, the D.C.-based chair of the Bylaws Committee, says SPJ’s 
advocacy for freedom of information and public access to courts is very 
important. He doesn’t like that the organization is still focused on 1990s-style 
journalism, focused on print and broadcast media. He says SPJ has failed to 
attract people in the new areas of journalism, where selling information and not 
advertising is what’s important. Geography doesn’t matter anymore, he says. He 
says SPJ should let the chapter structure stay in place but remodel itself along 
the lines of what people do, to keep members more engaged and ready to pay 
dues. SPJ should focus on skills, he says, and look to help journalists involved in 
smaller organizations, say maybe we can fill your needs. 
 
Tim Gruver, a journalist in Salem, Oregon, asks how many SPJ members look 
like America. He wants SPJ to focus on unionization, fair pay, inequality and 
poverty. He says he was horrified that PSJ embrace Fox and doesn’t speak truth 
to power. He wants SPJ to partner with organizations like the ACLU and the 
NAACP, to partner with journalists of color, LGBTQ journalists, poor journalists, 
to go into universities. He also says, “SPJ should not be worried about infighting 
if they’re fighting for the right things.” He says SPJ should give journalists more 
value online, such as databases and Slack workspaces. 
 
Suzanne McBride, who chairs the communication department at Columbia 
College Chicago, is a 35-year SPJ member who joined in college. She sees a 
total lack of diversity and inclusion. She wants more partnerships with NABJ, 
NAHJ, NAJA. She says literacy is a crowded space with a lot of organizations 
focusing on it.  
 
Jennifer Ellis, the SPJ Arkansas chapter president, likes that SPJ is about 
improving and protecting journalism and the First Amendment. She is for the 
organization’s name change from Society of Professional Journalists to Society 
for Professional Journalism because journalism is an “important thing.” She 
doesn’t like SPJ’s lack of communication. She says she loves the networking she 
gets with SPJ but that it’s not the reason she’s a member. She is a member 
because she can associate with people of “like mind and passion.” She says the 
national chapter hasn’t reached out to the Arkansas chapter for three years, no 
one has offered help. She says her chapter is starting a mentorship program. 
She said SPJ needs to focus on its members, share great reporting. Its priorities 
needs to be ethics, the First Amendment and diversity. She never hears the legal 
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defense fund stories. She’d love SPJ to partner with the Student Press Law 
Center, NABJ and more than just journalism organizations. She wants SPJ to tell 
people how journalists do their jobs as they stress the importance of freedom of 
information and ethics. Focusing on trust in media and working with groups that 
stress the importance of that is key. 
 
Patti Newberry, SPJ president, says she would love to see SPJ go all in on 
advocacy but also prioritize the membership model. 
 
Haisten Willis adds that he sees a big need for defending journalism and freedom 
of information. He says if SPJ focused on advocacy and did it well, we’d increase 
membership. He said he doesn’t think SPJ needs to move to D.C. but maybe it 
could have a staff member based in D.C. We may have to sacrifice some things 
and do less to do one thing well. 
 
Hazel Becker says SPJ needs to reach out to journalists in need, create a 
community and pull together. 
 

On Oct. 29, the student members offered the following: 
 
Emily Waldenberg, the president of the University of Maryland SPJ chapter, likes 
the networking aspects of SPJ and that it brings students together. She says 
there is a huge gap at EIJ between students and pros. She suggests using social 
media to get students more involved. The Code of Ethics is really great, she 
says. It’s a “building block” for student journalists. She suggests the idea of an 
SPJ campus ambassador, someone who might get $20 a month to be support 
SPJ on campus. She says late September or early October would be best for 
annual conventions because classes are just starting in September. 
 
Brianne Hendricks, a graduating senior at the University of Lousiana at Lafayette, 
says finding ways to engage students is hard. She doesn’t like it when popular 
panels are full at convention. At EIJ, she’d like to see more sessions on 
technology: podcasts on a dime, instagram stories. She says having a student 
mixer at EIJ would also be great. And a mixer for students and young pros. She’d 
like to see a one-stop shop for young journalists, a place to get help and 
motivation. Remote webinars would be good, too, she says. She’d like to see 
advocacy for local papers, what they’re doing, why they matter. Highlighting local 
journalism would be excellent.  A student takeover of social media would be 
really cool, too. 
 
Joseph Maronski, a student in North Carolina, wants more resume workshops 
and a young professionals’ panel at EIJ, just to hear from young pros who are 
doing daily journalism. He also suggests a “speed dating” type panel for young 
journalists, where they could circle around pros in a big room and meet as many 
as possible in a short amount of time. He also says late September and early 
October is best for a convention. He wants SPJ to focus on advocacy to get 
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students involved. He likes the idea of promoting an SPJ LinkedIn page, getting 
pros to join that space and create a community. Having an ambassador or 
representative on campus would help put a face to SPJ. He says there are so 
many clubs on campus, you need to make yours stand out. “If they don’t learn 
about it on campus, they may not join ever,” he says. 
 
Vaughn Golden, president of the Ithaca College SPJ chapter in New York, says 
there is a gap between student and pro members. He says he doesn’t hear from 
his regional coordinator. He says conferences are what keeps his chapter going 
because board members get to attend. He likes critique sessions and job 
opportunities at conventions as well as hearing what SPJ is up to, such as when 
he learned about the Casper Project. Community building is important, he says. 
Trying to get students to show up for programs is tough, but webinars and 
Facebook groups make it easier to get involved and connected. He also values 
advocacy, especially for local journalism. His big idea is to have a directory on 
the website so people can interact with students, in real life or online. A database 
would be great. He wants to hear from journalists of color, especially young 
professionals. How about a sponsor a student program to help students with their 
dues? 
 
Peggy Sue Wood is in the Los Angeles area and likes SPJ because it has a lot of 
resources to teach journalists about good and ethical. Local meetings can be 
difficult to get to, she says. SPJ needs better advertising, she says. It also needs 
a better way to welcome new members. She thinks of SPJ as a “great resource” 
not really a networking opportunity. She wants a more interactive newsletter. The 
current one is dry with a lot of links, she says. She wants to know where local 
meetups are happening, what’s up in her local area. Webinars would be helpful 
as would a more easily navigable website. She likes the discounts for rental cars 
and AP stylebooks but says they are not promoted well. Her big idea is more 
merchandise, such as sweatshirts and tumbler cups for bottles so your hands 
don’t get hot or cold. 
 
Brianne Hendrickson says she’d love to see coffee mugs with journalism quotes 
on them so you could collect several. Free press T-shirts, too. Wants SPJ to get 
involved with high school students. 
 
Peggy Sue Wood says free membership for high school students would be a 
draw. 
 
Vaughn Golden says his college chapter puts on programming for high school 
students. 
 
Joseph Maronski says a student advisory panel would be great. 
 

On Nov. 6, the final focus group offered the following: 
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Annie Culver, president of the East Tennessee State SPJ chapter, wants national 
to help with local websites, chapter ideas, partnerships. Perhaps the national 
website could link to local websites. She says the national website is confusing. 
She wants SPJ to focus on advocacy and continue its national conferences. She 
wants a big push for diversity. She wants personalized phone calls for members, 
such as when they are up for renewal. 
 
Linda Delmonico Prussen, a New York-based columnist , likes SPJ’s educational 
component, including Quill magazine, the actual hard copy. She would love to 
see more help for freelancers, such as a big freelance marketplace. She wants to 
see SPJ partner with the American Society for Journalists and Authors. 
 
Theola DeBose, a former reporter for The Washington Post, was a speaker at 
EIJ19 in San Antonio and is based in D.C. She is focused on helping journalists 
transition out of the industry and would like to see SPJ help along those lines. 
She would like to see SPJ put out an advocacy calendar with key dates like when 
the printing press was invented or H.L. Mencken’s birthday. She says seeing and 
feeling that would make people more clearly value SPJ’s advocacy efforts. She 
says SPJ could work with people outside the industry to help journalists build a 
broader range of experience and help them with the business side of journalism 
so they know how much to charge for certain things. She liked the partnership 
with NAHJ and says more partnerships are better. Training is key, she says. 
 
Lourdes Menstre is a journalist in Arizona. She just joined SPJ in 2017. She’d 
like to see more help with entrepreneurship and mentorships from others who 
have been successful. She’d like to see internship opportunities. She’d like to 
hold people accountable for fake news. She suggests working with universities 
for networking and internships. She values the Code of Ethics and would be 
open to other partnerships. She likes the Google partnership and wants to see 
Google hangouts used on a regular basis. She wants print journalists to be 
mindful of the environment and environmentally conscious. 
 
Annie Culver wants a redo of the website and more workshops more often. She 
wants previous SPJ award winners to be available to speak around the country 
and she wants SPJ to facilitate that. She wants mentorship programs, searchable 
by keyword and specialities online. She wants a job board and an ability to 
crowdsource for mentors/mentees/training speakers. She wants SPJ to offer 
more digital opportunities to keep members active. 
 
Theola DeBose wants to celebrate journalism, to show smiling faces of 
members, quick member profiles. That would give people hope, she says. “Small 
human moments can go a long way,” she says. It’s a small idea, but highlighting 
and celebrating journalism is important, she says. 
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Emailed comments from Elliot Spagat, SPJ San Diego Pro board member 
on Nov. 11 

  
I believe local chapters are SPJ’s lifeblood. It distinguishes SPJ from groups like 
IRE that, in my opinion, have far more robust national conferences. Our chapters 
are just as — or even more — vibrant than other groups that have chapters, like 
NAHJ and AAJA. I assure you that many in San Diego, including me, joined for 
the local chapter. Yet, chapters get only $10 of our $85 annual fee, and even that 
is optional. Money talks. I urge a reevaluation of our spending to redirect money 
to local chapters. I appreciate the two $500 grants that the San Diego chapter 
has received for events but feel local chapters deserve more than they currently 
get. If I can be brutally honest, I have thought about proposing membership 
drives with member-only benefits but knowing that the local chapter will get only 
$10 – and maybe not even that – is a strong disincentive. 
  
I also encourage SPJ to keep advocacy as a top priority through public 
statements and alliances with groups and constituencies that share our views. 
National issues are extremely important, as are attacks on journalists outside the 
United States. Back to local chapters, they should be deeply engaged in local 
issues. We have been in San Diego and it has produced results. 
  
Finally – and this may be a little off topic – I would encourage SPJ to reassess its 
partnership with Facebook. I won’t list the well-known criticisms of Facebook, but 
it seems like a one-sided relationship. SPJ’s imprimatur enhances Facebook’s 
reputation, and Facebook gets a valuable opportunity to promote its products to 
journalists. I don’t understand what SPJ gets in return.   
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SPJ Strategic Planning 
Focus Group Overview

What do we well? 
What do we do poorly? 
What should we do?

We asked professional and student SPJ members. 

They said…
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Pro focus group
Likes:

● Connections, collaborations, networking + people
● Code of Ethics and Legal Defense Fund
● Training, empowerment + a focus on professionalism
● Advocacy for the First Amendment, FOI +  journalism
● That we’re welcoming of new members
● That we’re the most broad-based journalism organization
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Pro focus group
Dislikes:

● That we’re the most broad-based journalism organization
● Infighting among national leaders
● Too much oversight of chapters + poor communication
● Staff turnover
● Lack of promotion, communication, big names + diversity
● Focus on traditional print and broadcast media
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Pro focus group
Preferred focus:

● Journalism advocacy, lobbying in D.C. + media literacy
● Outreach to student and young journalists
● Diversity
● Helping journalists succeed + one-on-one communications
● Local  journalism, especially its economics

○ “There is not just a trust crisis, there is a financial crisis.”
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Pro focus group
Preferred partnerships:

● Journalism organizations, journalism organizations, journa…
○ RTDNA, NAHJ, NABJ, AAJA, IRE + ONA especially

● Student Press Law Center
● Electronic Frontier Foundation
● Public libraries, starting with the Public Library Association
● Groups like the ACLU and the NAACP
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Pro focus group
Big Ideas:

● Laser-like focus on advocacy
○ On public access, press freedoms + media literacy

● An ombudsperson who blasts fake news + touts real news
● Move HQ to D.C., hire a lobbyist + focus on policy
● Eliminate delegate system
● Give presidents multiple terms for more consistency
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Student focus group
Likes:

● Networking
● Conferences
● Seeing and being with “juggernauts in the industry”
● Training
● Ethics
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Student focus group
Dislikes:

● Difficulties building membership
● Students not involved in decision-making
● SPJ seems inaccessible, cliquey; has dated EIJ panels

○ Feels like “a gap” between student + other chapters
● Not welcoming enough

○ Needs more social activities
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Student focus group
Preferred focus: tech + innovation

● A post-grad or young journalists Facebook Group
● Remote webinars (that can be archived + viewed later)
● A more interactive newsletter
● A redesigned, more robust + easily searchable website
● Greater LinkedIn community and content
● Regular use of Google Hangouts + chatrooms
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Student focus group
Preferred advocacy:

● Focus on ethics
○ Code of Ethics is a “first exposure for people to SPJ”

● Focus on local journalism
○ Highlight the work and what is being done so well

● Involve young pros and students
○ “If we talk to Congress, have members participate”
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Student focus group
Big ideas:

● A national leadership student council
● A mentorship program
● A directory of SPJ members who are available for in-person 

or digital meetings with campuses nationwide
● A campus ambassador program with a small stipend to talk 

to students, distribute Codes of Ethics + promote events
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Student focus group
More big ideas:

● Student takeovers + short member profiles on social media
● Student dues sponsorship opportunities
● A weekly webinar
● Better merchandise, namely sweatshirts, tumblers, mugs + a 

calendar that lists key journalism events + dates
● Regular outreach to student chapters to see what they need
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Student focus group
One of the biggest ideas and the biggest thing to remember:

● Outreach to high school students would go a long way
○ Scholarships, free memberships, journalism advocacy
○ “A vulnerable group” and an “impressionable” one

● Annual conferences best in late September/early October
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Big takeaways
Recurring  themes to bear in mind:

● Advocacy is an avenue where we can make a real difference
● We need more assistance + training, esp. for freelancers
● SPJ national, regional + local don’t communicate effectively 
● We need greater diversity and more young journalists

○ Seen as “late-career, salaried East Coast journalists”
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Closing thoughts
“By celebrating the small things, you build trust for when you 
advocate for the big things.” -- Theola DeBose

“The biggest thing not being asked is how many of us look like 
America.” -- Tim Gruver

“The question is can SPJ do it all?” -- Dave Cuillier
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MEMORANDUM 
 
Date: Jan. 27, 2020 
To: SPJ Board of Directors  
From: SPJ Sponsorship Task Force 
Re: Proposed SPJ Sponsorship Policy 
 
 
This task force was formed from a resolution approved at the 2019 EIJ Conference in 
San Antonio to consider concerns raised in the business session about the impact on 
SPJ’s membership and reputation regarding sponsors. 
 
This proposal is adapted from the Online News Association and Elevated Effect, and we 
see value in being consistent with other like-minded organizations. It is worth noting the 
ONA policy credits a previous SPJ policy. 
                                                                                                                       
To inform its discussion and proposal, the task force wrote and distributed — with 
assistance from SPJ HQ staff — two surveys that were active Dec. 9 to Dec. 22. The first 
was sent to those whose membership had lapsed within the previous 14 months. The 
second was sent to members. Both surveys sought opinions about all collaborations. 
While neither survey yielded enough responses to be statistically viable, responses did 
point to some themes: concerns about collaboration with entities that are not like-
minded and a desire that conferences include collaboration with other professional 
journalism organizations, among others. 
 
The raw data from both surveys is attached to this report. Other themes emerged 
including membership renewal processes that may indicate a better data management 
system is needed to help HQ staff track memberships, among others. While those are 
not the purview of this task force, the SPJ board is encouraged to review all the 
responses and consider what was shared so as to aid the Society in its work. 
 
The task force considered and debated these concerns and determined that any 
proposed policy should incorporate SPJ’s missions of the free practice of journalism, 
fostering diversity, stimulating high standards of ethical behavior and vigilance in 
protecting the First Amendment guarantees of free speech and a free news media. 
Therefore, those with whom SPJ affiliates itself should demonstrate values that align 
with SPJ’s. 
 
The task force also debated the merits of having one standard that applies to the 
national convention and other standards or no standards that apply to other SPJ events 
or branding: long-term training partnerships such as Google or Facebook, single events 
organized from the national level, positions on matters of importance to the Society, 
etc. The task force voted 4-3 that Kant’s Categorical Imperative be applied as ethical 
guidance in dealing with sponsors, partners, exhibitors and advertisers: what is right for 
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one is right for all. SPJ should be mindful of any act that could undermine its mission or 
reputation. 
 
The task force included partnerships in the policy — conferences and events conducted 
with other professional journalism organizations. Members who responded to the 
survey indicated that programming is stronger when two or more professional 
organizations present the conference. We also noted that data provided by SPJ HQ 
proved that attendance is higher when SPJ joins with other professional organizations at 
EIJ. Some members of the task force said such collaboration would decrease the 
likelihood that they would have to choose attending the SPJ conference over a second 
organization to which they belong or vice versa. This is the time to pursue other 
partnerships since we do not have a partner after EIJ 2020.  
 
Survey respondents listed many such partner organizations, so the board has a long list 
from which to start. 
 
Finally, task force members engaged in passionate debate during this process. Although 
members came in with very specific ideas, all members ultimately put the good of the 
Society before themselves. For this reason, the task force requests that the board allow 
it to remain engaged in the process should the board decide to make substantive 
changes to the proposed policy. 
 
Respectfully submitted by: 

• Nerissa Young, task force chairwoman 

• Joel Bellman, Los Angeles chapter board member 

• Rebecca David, former Diversity Fellow 

• Colin DeVries, Membership Committee chairman and vice president of the 
Deadline Club 

• Robert K. Elder, Chicago Headline Club president & Chief Digital Officer, Bulletin 
of the Atomic Scientists 

• Matthew T. Hall, SPJ president-elect 

• Larry Messing, ex officio, SPJ HQ 

• Maria Ortiz-Briones, Membership Committee member, Ted Scripps Leadership 
Institute alum and former Diversity Fellow 

• Andy Schotz, Awards and Honors Committee vice chairman, Ethics Committee 
member 

• Rebecca Tallent, Wells Key recipient, former Diversity Fellow, former Journalism 
Education Committee chairwoman and former Ethics Committee member 
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SPJ Sponsorship Policy 
Submitted by SPJ Sponsorship Task Force on Jan. 27, 2020 

Vote: 9-0 
  
The Society of Professional Journalists — at conventions and other events — will seek 
sponsors, partners, exhibitors and advertisers that are consistent with its mission to 
encourage the free practice of journalism, foster diversity and stimulate high standards 
of ethical behavior.                                                                                                             
 
The goal of such arrangements will be to enhance, and not to tarnish, SPJ’s credibility 
and image. As the nation's premier professional journalism organization, SPJ seeks to 
protect the First Amendment guarantees of freedom of speech and of the news media. 
  
Sponsorships, partnerships, exhibitors and advertisers from both media and non-media 
entities will generally be accepted from individuals, corporations, foundations or other 
entities, with the following limitations: 
 

• Any funds that violate federal, state or local laws, statutes or ordinances. 
 

• Any funder and/or closely affiliated entity that promotes or supports acts against 
journalism, journalists or freedom of expression. 

 

• Any funder and/or closely affiliated entity that does not properly investigate 
claims of discrimination or harassment involving the entity. 

 

• Any funder and/or closely affiliated entity that actively and intentionally engages 
in disinformation or propaganda campaigns against journalism or journalists. 

 
Sponsors, exhibitors and advertisers may propose program ideas but not panelists or 
speakers. No sponsor, exhibitor or advertiser shall provide speaking fees or cover 
expenses for participants. SPJ may choose, in certain circumstances, to fund in part or 
whole speaker fees or expenses. Ultimately, the SPJ board will assume responsibility for 
participants and topics.  
 
SPJ’s executive director will review each contract before it is accepted.  
  
SPJ reserves the right to refuse any proposed sponsor, partner, exhibitor or advertiser 
for any reason. 
 
This policy applies to national SPJ events, whether SPJ is a sole sponsor or a co-sponsor. 
Local and regional SPJ leaders will be encouraged but not required to apply it to their 
programs and conferences. 
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Note: This policy is adapted from the Online News Association Sponsorship, Donor and 
Gift policy, Elevated Effect and Society of Professional Journalists previous sponsorship 
policy. 
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Partnerships/Sponsors
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Were you satisfied with the 2019 sponsors for 
Excellence in Journalism?

• Yes  71  17.40%

• No  63  15.44%

• No Opinion  78  19.12%
• Don’t know 
who the sponsors 
were 196  48.04%

17%

16%

19%

48%

Percent

Yes

No

No opinion

Don't know sponsors
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If not satisfied, what issue(s) did you have 
with EIJ/SPJ convention sponsors? 
• Please see attached file with 6 pages of comments.

• The majority of the comments complained about sponsorships by FOX News and 
the Charles Koch Foundation (especially through its partnership with Poynter).

• Other issues included a lack of transparency, political leanings and the fact not all 
the partners for the conference were on board (several cited the return of FOX 
funds by NAHJ and  many said they are embarrassed SPJ did not support NAHJ’s 
decision).
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Would you prefer EIJ/SPJ convention sponsors 
that are only journalism businesses/groups?

• Yes    157 39.25%

• No      155  38.75%

• No opinion  88  22%

39%

39%

22%

Percent

Yes

No

No Opinion
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Should SPJ accept sponsorship money from organizations 
whose values or ethics don’t reflect SPJ’s mission of First 
Amendment and ethics advocacy?

• Yes    49  12.13%

• No       336   83.17%

• No Opinion 19  4.7%

12%

83%

5%

Percent

Yes

No

No Opinion
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Would you be willing to accept sponsorship money from organizations whose 
values or ethics don’t reflect SPJ’s mission of First Amendment and ethics 
advocacy if our conference policy prevents those sponsors from controlling any 
programs, speakers or other conference content? 

• Yes  89  21.92%

• No  247  60.84%

• Maybe  70  17.24%

22%

61%

17%

Percent

Yes

No

Maybe
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List any organization you would not want 
to see as a sponsor and why.
• Please see attached file with 8 pages of comments.

• Top among the organizations people do not want to see as sponsors: FOX News, 
Charles Koch Foundation, the Sinclair Corp. and Brietbart as well as any anti-
media groups

• Others: Political parties, NRA, opponents to net neutrality (cable/wireless 
services), think tanks, hate groups as identified by the SPLC, social media 
(Facebook was repeatedly mentioned), big pharma, tobacco companies, partisan 
organizations and religious groups.

• Any group or organization which is opposed to journalism (especially the values 
and ethics), free speech and the suppression of people’s rights.
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Do you have any further comments about 
EIJ/SPJ conference sponsorships?
• See the attached for 9 pages of responses.

• Primary response was to make sure sponsors  reflect SPJ’s standards and that SPJ 
should be on the same page as our partners.

• Otherwise, the responses ranged radically according to the respondent’s personal 
viewpoints. There are a lot of opposing views to cull through.
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If SPJ were the only organization hosting a conference, 
what is the likelihood you would attend?

28.64

31.6 31.11

7.65

0.99

VERY LIKELY SOMEWHAT 
LIKELY

NEUTRAL NOT LIKELY WOULD NOT 
ATTEND

Percent

Percent

• Very likely 116  28.64%

• Somewhat likely  128  31.60%

• Neutral/not sure  126  31.11%

• Not Likely  31  7.65%

• Would not attend  4  0.99%
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If SPJ decided to limit what convention sponsors it would accept, 
would you pay more for registration?

• Yes    167  41.23%

• No 115    28.4%

• No Opinion  123   30.37%

41.23

28.4
30.37

YES NO NO OPINION

Percentage

Percentage85



Do you think SPJ should continue to partner with other 
journalism organizations for conferences (i.e. RTDNA, 
NAHJ, NAJA)?

Percent

Yes No No opinion

• Yes 366  89.93%

• No 12 2.95%

• No Opinion 29 7.13%
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If you think SPJ should continue to partner 
with other organizations, which ones?

• Please see the attached for 8 pages of responses.

• Repeated groups: RTDNA, NAHJ, NAJA, AAJA, NABJ, NLA, NLGJA, IRE.

• Also: JEA, BEA, SND, AEJMC, ASNE, ONA, EWA, SABEW, SEJ, NPPA, the Knight 
Foundation, National Federation of Press Women, JAWS, ACES, National Press 
Club and the Reporter’s Committee for Freedom of the Press.

• Several people also suggested college and university journalism programs (side 
note: many schools are in deep financial straits and would probably be unable to 
assist).
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About how many SPJ conferences (regional and/or 
national) have you attended?

• 0-5  270   37.33%

• 6-10   67  17.31%

• 11-15   29   7.23%

• 16-20   5 1.15%

• More than 20 30 7.48%

37.33

17.31

7.23

1.15

7.48

0-5 6 to 10 11 to 15 16 to 20 More than 20

Percent

Percent
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With which gender to you identify?

53%44%

3%

Percent

Male

Female

Not Answered

• Male 214  52.84%

• Female 178 43.95%

• Non-Binary 0 0%

• Prefer not 
to answer 13 3.21%
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What is your age?

• Younger than 20 5 1.24

• 21-30 45 11.19%

• 31-40 40 9.95%

• 41-50 50 12.44%

• 51-60 87 21.64%

• 61-70 109 27.11%

• 70 or older 66 16.42%

1.24

11.19
9.95

12.44

21.64

27.11

16.42

Less than 20 21-30 31-40 41-50 51-60 61-70 70 & older

Percent

Percent
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How many years have you been an SPJ member?

36%

13%
10%

6%

35%

Percent

0-5

6 to 10

11 to 15

16 to 20

More than 20

• 0-5 145 35.80

• 6-10 53 13.09%

• 11-15 41 10.12%

• 16-20 26 6.42%

• More than 20 140 34.57%

91



Are you currently a:

• Reporter/Anchor  72  26.37%

• Editor 47  17.22%

• Producer 10 3.66%

• Teacher/Professor 49 17.95%

• Retired 55 20.15%

• Student 17 6.23%

• Other 69 25.29%

Note: The numbers in the column are correct, 
the pie chart is slightly incorrect and will not 
self-correct when information is added.

23%

15%

3%

15%

17%

5%

22%

Percent

Reporter/Anchor

Editor

Producer

Teacher

Retired

Student

Other
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Are you a:

77%

4%

19%

Percent

Chapter member

Community member

Unaffiliated

• Chapter Member  201 77.01%

• Community Member  12 4.06%

• Unaffiliated member  51  19.54%

93



Q2 If not satisfied, what issue(s) did you have with EIJ/SPJ convention
sponsors?

Answered: 150 Skipped: 258

# RESPONSES DATE

1 Did not attend this year's conference. 12/23/2019 12:40 AM

2 Not applicable 12/22/2019 11:31 PM

3 I did not like that Fox news was a sponsor. In the weeks before the conference, a contributor said
some bad things about immigrants. I don't think spj should accept money from organizations that
say vile things about the communities we are writing to protect and give voices to.

12/22/2019 10:59 PM

4 N/A 12/22/2019 9:28 PM

5 N/A 12/22/2019 9:19 PM

6 Too many large scale sponsors, no variety, no theme and many of them were not solutions to
problems that plague our industry.

12/22/2019 9:18 PM

7 N/a 12/22/2019 9:03 PM

8 Journalism should not be sponsored. 12/22/2019 9:01 PM

9 Endorsement of "Fox News" by accepting sponsor money from a media outlet that doesn't adhere
to factual accuracy or fair and objective coverage.

12/22/2019 8:46 PM

10 Wasn’t happy that Fox was a sponsor. 12/22/2019 8:29 PM

11 None 12/22/2019 8:13 PM

12 I am sated 12/22/2019 8:08 PM

13 Insufficient evidence sponsorship influence doesn't happen overtly or covertly. 12/22/2019 7:41 PM

14 Sadly, I don't know who the sponsors were. 12/22/2019 7:41 PM

15 I do not agree with SPJ's decision to be sponsored by Fox News, which I believe is an
organization antithetical to journalism in its spread of hate speech, partisanship, and factually
incorrect reporting.

12/22/2019 7:36 PM

16 SPJ should stick to its values and agencies that promote those values. Reporters in the field make
sacrifices and differentiate themselves from bloggers and general commentators or similar by
sticking to these values. Not everyone is perfect, but we can do better, not naming names. But I’m
certain my comments aren’t alone.

12/22/2019 7:34 PM

17 It wasn’t clear 12/22/2019 7:16 PM

18 NA 12/21/2019 4:29 PM

19 Conflicts of interest 12/20/2019 9:56 PM

20 I do not know who the sponsors were. 12/20/2019 1:37 PM

21 N/a 12/20/2019 5:48 AM

22 Mainly the Koch Foundation because they aren’t a friend of journalism even if they act like it. FOX
has been pushing too far to the right in recent years. I’m Ok with them having a booth but not
being a sponsor.

12/20/2019 5:34 AM

23 Sponsored panels and sponsorship in general, are tricky, especially in a joint convention. Expo
demos and sponsored panels should be clearly labeled, held at discrete locations and with full
disclosure to participants.

12/20/2019 3:34 AM

24 There were too many objections from a respected partner organization whose audience has been
under attack.

12/20/2019 2:54 AM

25 Some of the sponsors have questionable ethics 12/19/2019 10:40 PM

1 / 6

Sponsorship Task Force Member Survey
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26 I think SPJ should have declined money from the Charles Kock Foundation. 12/19/2019 10:15 PM

27 The Fox sponsorship It was concerning when NAHJ, one of the journalism organizations
partnering on EIJ, refunded Fox's sponsorship money citing issues of racism, bias or other ethical
problems and SPJ did not. The journalism organizations partnering on EIJ should be on the same
page about sponsors. Maybe an agreement needs to be put in place. But in this case I feel SPJ
did a disservice to Hispanic journalists by not following NAHJ's decision to return the funds.

12/19/2019 8:44 PM

28 n/a 12/19/2019 8:39 PM

29 This survey needs to be more informative and is out of context. Give me a break. 12/19/2019 7:59 PM

30 N/A 12/19/2019 7:38 PM

31 Any money from a Murdoch-owned entity is problematic. Since the days of “A Current Affair” he
has helped to normalize the denigration of journalistic integrity. Fox News is just the worst example
but there are many others. To a journalist, Murdoch is the devil.

12/19/2019 7:29 PM

32 Transparency 12/19/2019 7:24 PM

33 Fox News is not a reputable outlet. 12/19/2019 7:22 PM

34 NA 12/19/2019 12:52 AM

35 If groups who oppose Free Press issues sponsor the convention, then the event seems unreliable
from a content perspective to the outside viewer, even if the groups stay out of the convention
programming. These groups are using SPJ to polish their image, when they have no intent to do
anything to change their actual agenda.

12/18/2019 11:46 PM

36 No issues 12/18/2019 10:53 PM

37 I did not attend, have no idea who the sponsors were. 12/18/2019 9:38 PM

38 I was deeply concerned that the Charles Koch Institute, an entity whose actions to undermine
journalism and attack journalists are at odds with SPJ’s mission, was a sponsor, and that SPJ’s
updated sponsorship policy did nothing to prevent sponsors of this nature. Arguably some of the
other sponsors presented similar problems.

12/18/2019 4:38 PM

39 Journalism groups should support journalism. 12/16/2019 5:30 PM

40 None 12/16/2019 3:25 PM

41 Some represented organizations that don't really seem to support a free press. 12/16/2019 1:09 PM

42 N/A 12/16/2019 1:02 AM

43 Likely not enough and not paying enough! 12/15/2019 12:55 PM

44 NA 12/15/2019 9:16 AM

45 There is no place for sponsorship by organizations that promote political agendas, such as the
Koch Institute; nor for sponsorship by organizations such as Fox, which conceived and continued
to propagate lies about the death of Seth Rich, in clear violation of every journalistic standard that
SPJ and its member organizations should stand for.

12/15/2019 1:54 AM

46 i didn't know who they were 12/14/2019 9:17 PM

47 I did not attend and I’m not aware of who the sponsors were. 12/14/2019 8:46 PM

48 Did not attend 12/14/2019 7:09 PM

49 Taking sponsorships from groups out to destroy journalism, including the Koch Institute, and
surrendering control of panels to these malicious corporate entities.

12/14/2019 5:58 PM

50 n/a 12/14/2019 5:23 PM

51 I'm concerned about any sponsors who run for office or bankroll candidates. I am particularly
concerned about any sponsors who target journalists over coverage.

12/14/2019 3:45 PM

52 Stop taking money from the Alt Right. 12/14/2019 3:37 PM

53 na 12/11/2019 11:53 PM

54 N/A 12/11/2019 6:26 PM

55 I was satisfied. 12/11/2019 5:25 PM
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56 N/A 12/11/2019 2:18 PM

57 Sponsorship main logo on our conference bags was FOX news. Fox News was far prevalent than
SPJ.. C'mon

12/11/2019 3:51 AM

58 I was dissatisfied with the large Fox News logo on the tote bag. I saw many discarded tote bags
and thought it was a waste of money and resources.

12/10/2019 11:41 PM

59 N/A 12/10/2019 11:11 PM

60 I know there was controversy about Fox News being a sponsor, but I thought this was ridiculous. I
am saying this as a Latino immigrant myself. I think news organizations need to better understand
their role and not mix up immigration advocacy with news roles. While we could -- and should --
call organizations like Fox to task for their tainting of journalism with opinion and their coverage of
minority communities, we do that not by excluding them but by calling them to a forum where they
need to explain themselves.

12/10/2019 8:03 PM

61 N/a 12/10/2019 4:32 AM

62 I was embarrassed by the giant logo on the schwag bag. I think some of the sponsors don't qualify
as legitimate news organizations when they provide a platform for fake news, hate speech and
volatility.

12/10/2019 2:58 AM

63 Fox news 12/9/2019 11:26 PM

64 Fox News in its current form as the white house mouthpiece didn’t deserve to be such a prominent
sponsor.

12/9/2019 1:38 PM

65 I was unhappy Fox News and the Charles Koch Institute were sponsors. 12/9/2019 4:51 AM

66 N/A 12/8/2019 6:48 PM

67 DNA 12/7/2019 11:29 PM

68 None 12/7/2019 11:22 PM

69 n/a 12/7/2019 5:23 AM

70 N/A 12/7/2019 3:14 AM

71 Organizations affiliated with Koch have no place near a journalism conference. 12/6/2019 11:05 PM

72 The Koch and Fox News sponsorships created issues for us on the local level — members were
angry, a panelist dropped out of an event on border reporting, and I think it caused a couple of
people to not renew their membership (I'm on the board of our chapter).

12/6/2019 10:33 PM

73 Our chapter's board has discussed sponsorships on numerous occasions and we have hosted a
regional conference in recent years. I understand the necessity of having sponsors in order to put
on a top-notch conference. While I may personally disagree with the politics of some of the
sponsors, I am do not think SPJ should be in the business of picking and choosing sponsors
based on politics, especially considering that sponsors do not dictate the content of the sessions
at the conference.

12/6/2019 9:15 PM

74 n/a 12/6/2019 9:03 PM

75 I'm concerned by the apparent lack of transparency and rigor in the system for selecting sponsors.
Sponsors and their comments and actions should not conflict with core SPJ values (i.e. Fox News
and Charles Koch Institute)

12/6/2019 8:28 PM

76 koch 12/6/2019 5:59 PM

77 Koch, Fox 12/6/2019 3:55 PM

78 Koch-connected sponsorship 12/6/2019 3:55 PM

79 n/a 12/6/2019 3:26 PM

80 Koch and FOX connections...absolutely horrifying. Made me embarrassed to be affiliated with this
organization. Makes me consider leaving. Shame on you.

12/6/2019 3:24 PM

81 No Koch sponsorship 12/6/2019 3:22 PM

82 I wasn't happy that not all partners were on board with the decision making process that selected
the sponsors.

12/6/2019 3:01 PM
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83 - 12/6/2019 1:54 PM

84 n/a 12/6/2019 1:22 PM

85 N/A 12/6/2019 4:55 AM

86 I did not have issues. I did not attend this year's convention. In previous years, I did not have
issues with the sponsors who came.

12/6/2019 4:16 AM

87 Na 12/6/2019 2:45 AM

88 None 12/6/2019 2:33 AM

89 N/A 12/6/2019 1:39 AM

90 None 12/6/2019 12:27 AM

91 I don't remember who the sponsors were, and I did not attend the conference. 12/5/2019 11:57 PM

92 The Koch Institute was, once again, allowed to participate through their partnership with Poynter. 12/5/2019 11:47 PM

93 I was not here. 12/5/2019 11:46 PM

94 I was selected to answer this survey even though I did not attend the convention. 12/5/2019 11:37 PM

95 None 12/5/2019 11:26 PM

96 The Koch Foundation should not be sponsoring a journalism event given their overall hostility to
the press, disinformation campaigns and long documented history of fostering secrecy. Also, I
think EIJ needed to address the Fox News concerns in a more substantive way - they do have a
news side but their outlet functions more as white nationalist propaganda half the time than as
journalism and that's really fucking gross.

12/5/2019 10:23 PM

97 n/a 12/5/2019 9:17 PM

98 Fox news fits the description of a propaganda machine. giving them space among the sponsors of
"Excellence in journalism" elevates them. Let us call them what they are!!!

12/5/2019 9:10 PM

99 I don't know who they are 12/5/2019 8:59 PM

100 We're a First Amendment, journalism organization. It is good to have media companies (whose
employees may include our members) and those that support the First Amendment as sponsors.

12/5/2019 8:49 PM

101 see above 12/5/2019 8:47 PM

102 From what I read, there was a fracas about allowing conservative organizations to be sponsors.
That is the beginning of the slippery sponsorship slope.

12/5/2019 8:13 PM

103 N/A 12/5/2019 8:03 PM

104 I was not present. 12/5/2019 8:00 PM

105 I wasn't excited to have a giant FOX logo on my tote bag. It's the first one I didn't want to keep.
Ties with Koch Bros. and Sinclair are also troubling as a journalist. It just seems hypocritical.

12/5/2019 7:56 PM

106 N/A 12/5/2019 7:46 PM

107 It should not be hard to find sponsors that don't compromise our ethical standards. 12/5/2019 7:44 PM

108 I did not go to the convention - no comment. 12/5/2019 7:15 PM

109 SPJ needs sponsors for credibility and financial support. Most journalists should not be influenced
by sponsors with platforms. Afterall all media outlets are funded by and profit from advertising,
even PBS is funded by sponsors. All of which should not impact content decisions.

12/5/2019 6:56 PM

110 Did not attend 12/5/2019 6:50 PM

111 I did not and still do not know who they are. 12/5/2019 6:41 PM

112 The presence of the Koch family, particularly their partnership with Poynter. Charles Koch, who
funds the Charles Koch Institute, has had a long history of shadowy funding and attacking
journalists.

12/5/2019 6:40 PM

113 I don’t know who the sponsors are. I just recently joined SPJ. 12/5/2019 6:37 PM
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114 SPJ National ought not take sponsorship from overly partisan news organizations and
conglomerates like Fox News and Sinclair Broadcasting. This isn’t about right or left — it’s about
declaring whether or not we’re going to be in bed with organizations that have shunned the basic
values and responsibilities of journalism. Furthermore, when we break with our leaders of color like
those with NAHJ, we are saying that we do not support journalists of color at a time when their life
experience is desperately needed in our industry.

12/5/2019 6:36 PM

115 Most sessions were poorly presented by speakers who obviously didn't prepare. The few quality
sessions didn't reveal any theory of the case – it's as if the message was, "Here's a hodgepodge
of journalism stuff you can learn."

12/5/2019 6:36 PM

116 The NAHJ/Fox hullabaloo 12/5/2019 6:23 PM

117 Not applicable 12/5/2019 6:22 PM

118 n/a 12/5/2019 6:12 PM

119 I felt that it was ironic for a journalism conference to tout a news organization that is systematically
flawed.

12/5/2019 6:09 PM

120 Though satisfied we should respect our journalistic principles and give everyone a voice, I’m
curious about the process.

12/5/2019 6:08 PM

121 FOX news actively promotes racist content and questions journalism itself. Yet, they were the
name printed on the bag every attendee received. We didn't stand with our NAHJ colleagues or
with our own profession.

12/5/2019 6:05 PM

122 na 12/5/2019 6:03 PM

123 I believe SPJ needs to distance its self from propaganda news organizations such as Fox News or
those who contribute $millions toward their political agenda. We don’t want to find ourselves to
caught in a web where we are dependent on their giving but they are asking for something in
return ... censorship, etc.

12/5/2019 6:01 PM

124 n/a 12/5/2019 5:59 PM

125 My only issue is that we are still arguing about sponsorships. Like it or not, Fox News and Sinclair
are large broadcast news outlets, and their employees are journalists who clearly qualify for SPJ
membership. That I don't like their views and practices is irrelevant, just as its employment
practices vis a vis novice and minority staffers are irrelevant. The same goes for the Koch institute,
which enlists highly qualified media professionals to provide sound journalism training.

12/5/2019 5:56 PM

126 Not present at the conference. 12/5/2019 5:53 PM

127 Some sponsoring companies, specifically Sinclair, Fox News, the Koch Institute, did not reflect the
values of our organization

12/5/2019 5:51 PM

128 I don't think it's appropriate to have Fox and Koch as sponsors. They both have blemished records
when it comes to promoting fact-based journalism.

12/5/2019 5:51 PM

129 Na 12/5/2019 5:50 PM

130 N/A 12/5/2019 5:47 PM

131 N/A 12/5/2019 5:45 PM

132 Fox News 12/5/2019 5:44 PM

133 N/A 12/5/2019 5:43 PM

134 bla 12/5/2019 5:38 PM

135 N/A 12/5/2019 5:37 PM

136 N/A 12/5/2019 5:36 PM

137 N/a 12/5/2019 5:36 PM

138 Accepting the Fox News sponsorship. 12/5/2019 5:36 PM

139 N/A 12/5/2019 5:34 PM

140 none 12/5/2019 5:32 PM

141 Local Chapter is being run by inexperienced organizers WSU Student Chapter 12/5/2019 5:31 PM
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142 The Koch Institute should not have been allowed to sponsor the conference for the second year in
a row, even through Poynter.

12/5/2019 5:31 PM

143 Na 12/5/2019 5:31 PM

144 N/A 12/5/2019 5:31 PM

145 NA 12/5/2019 5:31 PM

146 There was not enough variety in the type of programming offered, and I never even received a "no
thank you" for the program ideas I submitted. A simple email letting us know our ideas weren't
going to be considered/offered would be helpful going forward.

12/5/2019 5:29 PM

147 Not pleased that Fox News was a sponsor. 12/5/2019 5:29 PM

148 NA 12/5/2019 5:29 PM

149 Fox News is part of the problem with trust in journalism. I didn't really appreciate toting a bag
around with their name on it.

12/5/2019 5:29 PM

150 Didn't attend 12/5/2019 5:29 PM
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Q6 List any organization you would not want to see as a sponsor and
why.

Answered: 210 Skipped: 198

# RESPONSES DATE

1 Fox News/News Corps: Those companies' values and ethics run counter to freedom of information
and press' responsibilities and ethics. Verizon, AT&T and Comcast : They were and are the main
opponents of and lobbyists against net neutrality or open internet, whose repeal has adversely
affected information access and equal service to independent bloggers/journalists and journalistic
enterprises.

12/23/2019 7:03 AM

2 Rupert Murdoch’s companies anything connected to Trump 12/23/2019 2:39 AM

3 Any groups that are against free speech or promote hateful views. 12/23/2019 12:40 AM

4 Monsanto, Dow, Boeing, NRA and other companies and groups that warrant scrutiny in our
coverage

12/22/2019 11:31 PM

5 Fox News. They are extremely biased and some of their anchors have said some offensive things
about minorities.

12/22/2019 10:59 PM

6 Political parties. Do not want partisan folks to influence SPJ.. 12/22/2019 10:10 PM

7 ACLU US Congress Reasons are obvious 12/22/2019 9:28 PM

8 Nonprofits masking themselves as bipartisan; media outlets that do not represent ALL citizens and
non-citizens.

12/22/2019 9:19 PM

9 Any for profit or non profit org whose mission violates any individuals constitutional rights including
gender equity in all areas, race, age, citizenship status

12/22/2019 9:03 PM

10 Any for profit or partisan organization 12/22/2019 9:01 PM

11 Concern about Sinclair Broadcasting 12/22/2019 8:50 PM

12 Any religious group, lobbying group (including NRA), or other agenda-promoting organization. And
those, such as 'Elvis-Bigfoot alien love child' tabloids and Fox News, that don't practice factual,
ethical journalism.

12/22/2019 8:46 PM

13 Fox and Nexstar because their values and ethics do not reflect SPJ’s mission to support the First
Amendment and fair reporting and ethics advocacy. I’m on the fence about Sinclair. If Sinclair is
indeed ending Boris Epshteyn’s "must-run" segments as “part of a companywide effort to move
away from political commentary in favor of investigative journalism,” as announced a couple of
weeks ago, then I would support a Sinclair sponsorship.

12/22/2019 8:29 PM

14 C 12/22/2019 8:13 PM

15 The bad ones 12/22/2019 8:08 PM

16 None 12/22/2019 7:41 PM

17 Fox News The New York Post Breitbart Red State Drudge Report InfoWars.com The National
Review The Heritage Foundation The National Policy Institute The American Enterprise Institute

12/22/2019 7:36 PM

18 I won’t name names. SPJ knows by the sentiment in 2019 by many journalists what the answer is. 12/22/2019 7:34 PM

19 NA 12/22/2019 7:16 PM

20 there are many; I would not like to list specific ones at this time 12/21/2019 4:29 PM

21 Koch Industries because they promote a specific agenda. 12/20/2019 10:44 PM

22 any private business 12/20/2019 5:41 PM

23 I cannot think of any. 12/20/2019 1:37 PM

24 ANY organization? I presume you mean any among or similar to the 2019 sponsors. I am willing to
accept any of the 2019 sponsors.

12/20/2019 10:17 AM
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25 Any organization that doesn’t support the First Amendment and any organization that demeans
journalists.

12/20/2019 5:34 AM

26 1st Amendment and ethics compliance should apply equally. If we have tiers of professional and
associate sponsors, journalism companies should not be automatically considered professional.

12/20/2019 3:34 AM

27 I would assess on a case by case basis, but I would not want to see Sinclair with their policy of
mandatory editorials.

12/20/2019 2:54 AM

28 Political parties, NRA, religious organizations, pharma, medical products and services 12/20/2019 1:18 AM

29 Heritage Foundation, any group anti immigrant, that doesn't believe in climate change or is racist. 12/19/2019 10:24 PM

30 Charles Koch Foundation... can't think of any others that would even consider sponsoring, but I'm
sure there are more

12/19/2019 10:15 PM

31 I believe they are all banned already, tobacco specific sponsors. 12/19/2019 9:16 PM

32 The Nazis. 12/19/2019 8:49 PM

33 Political campaigns or action groups, especially those who do not support the press. 12/19/2019 8:44 PM

34 organizations with clear and unapologetic political bias to the right or left 12/19/2019 8:39 PM

35 Political groups, political nonprofits, political PACs, political candidates. Conflict of interest. 12/19/2019 8:36 PM

36 National Rifle Association, for obvious reasons. 12/19/2019 8:01 PM

37 You propose them and we'll vote on it. 12/19/2019 7:59 PM

38 Fox News, because I think everyone in the industry can agree that they are incredibly partisan and
do not represent the facts.

12/19/2019 7:38 PM

39 CNBC, because I don't think they treat journalists well. Facebook, Twitter, YouTube, Reddit, etc.,
because they've abdicated editorial responsibility for the content that appears on their platforms.

12/19/2019 7:36 PM

40 Any Murdoch-run organization as well as any other so-called “news” organization that is really a
front for specific point of view. That is antithetical to journalism and our ability to portray ourselves
as responsible and trustworthy.

12/19/2019 7:29 PM

41 Most but not all government agencies. The White House, no, but a state-run public television
station, yes. Now the hard part is figuring out where to draw the line.

12/19/2019 7:25 PM

42 Fox 12/19/2019 7:24 PM

43 Foreign governments. Political parties. Corporations such as the Koch Brothers that undermine
democratic institutions

12/19/2019 7:22 PM

44 Pharmaceutical companies and government agencies as they always have an agenda, and in my
past experience they expect "payback" no matter how much news people claim they're not
influenced by the money.

12/19/2019 1:20 PM

45 I cannot think of any specific sponsors at this time. 12/19/2019 12:52 AM

46 NRA, any pro-life group, any major political party. 12/19/2019 12:25 AM

47 Koch Brothers, FOX News, Murdoch properties, most of which are dedicated to defeating a Free
Press or, in the case of FOX and Murdoch, do not work on balanced presentation of the news and
lie to the public.

12/18/2019 11:46 PM

48 Per the Constition’s First Amendment for freedom of speech, the press, and assembly, we should
not discriminate against any organization.

12/18/2019 10:53 PM

49 Koch foundation, 12/18/2019 9:38 PM

50 National Rifle Association - opposition to public health studies re: gun violence. 12/18/2019 8:11 PM

51 Charles Koch Institute, for its connection to kochfacts.com, a website devoted to attacking
journalists who report critically on Koch Industries, and similar anti-journalism actions.

12/18/2019 4:38 PM

52 Each organization should be individually vetted to ensure that it does not embarrass or diminish
SPJ and what we as journalists stand for.

12/17/2019 4:55 PM

53 Tobacco ,alcohol ,energy, drugs, political and corporate advocacy groups, especially those
journalists routinely write about that could cause an appearance of conflict of interest.

12/16/2019 5:30 PM
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54 Any organizations that deal with guns, supression of the rights for people: human rights, civil
rights, voting rights, freedom of speech...

12/16/2019 4:55 PM

55 Koch brothers, Franklin Center and conservative or liberal groups 12/16/2019 4:45 PM

56 If by "organizations whose values or ethics don’t reflect SPJ’s mission of First Amendment and
ethics advocacy" you mean conservative or non-left-leaning organizations, this is a bad idea, and it
will backfire in the face of SPJ. We need to work very hard to continue to be non-partisan and to
appear to be non-partisan, especially in a time when many journalists are dropping their mask of
objectivity on social media platforms.

12/16/2019 3:25 PM

57 Koch Foundation 12/16/2019 1:09 PM

58 No issue with the source of funding. It’s how the money is SPENT that counts. 12/15/2019 12:55 PM

59 Overtly political organizations from American family values type groups to MoveOn.org, with the
possible exception of the ACLU. Also be careful of think tanks like the Heritage Foundation.
Although having fellow media outlets is usually good, I'd be skeptical of Sinclair Broadcasting.

12/15/2019 9:16 AM

60 See comment above. 12/15/2019 1:54 AM

61 tobacco, fox news 12/14/2019 9:17 PM

62 Any partisan political organizations. Any non-journalism or broadcast related corporations. It’s hard
to ethically cover groups or individuals who sponsor your professional organizations. With more
and more consolidation of media ownership by large corporations, it will be increasingly difficult
fou SPJ to avoid potential conflicts of interest. Any sponsorships should be prominently disclosed.

12/14/2019 8:46 PM

63 Americans for Prosperity or Koch Industries; Federation for American Immigration Reform; The
Foundation for Government Accountability

12/14/2019 8:41 PM

64 Trump Organization because they are seeking to damage the press. Any other organization that is
actively involved in limiting press freedom.

12/14/2019 7:55 PM

65 Anyone selling a federally illicit substance or selling any product/service that is in violation of
federal law

12/14/2019 7:17 PM

66 Can not name a specific organization 12/14/2019 7:09 PM

67 Koch Institute and Fox News. We should be combating, not welcoming, groups which spread
misinformation.

12/14/2019 5:58 PM

68 n/a 12/14/2019 5:23 PM

69 NRA, RNC 12/14/2019 4:04 PM

70 Koch Institute. I'd be concerned about any political group. But this is an organization that has a
reputation for going after journalists in a manner way beyond the typical, appropriate channels for
handling coverage concerns or grievances. Even if a sponsor has no say over programming,
there's a symbolic indication of partnership with an organization with a reputation for threatening
journalists for doing their jobs. That's unacceptable.
https://www.politico.com/magazine/story/2014/05/big-money-the-koch-brothers-and-me-
107225_full.html https://www.nytimes.com/2016/01/27/nyregion/what-happened-to-jane-mayer-
when-she-wrote-about-the-koch-brothers.html

12/14/2019 3:45 PM

71 Sinclair and any other media outlets whom do not support the First amendment or who put politics
and propaganda above facts and seeking the truth.

12/14/2019 3:37 PM

72 Any corporation in the news because of controversy over its funding of political dark money
campaigns, disinformation such as climate crisis denial, so-called religious freedom advocacy
against LGBT rights and abortion. Advocacy groups or organizations that mislead or harass
journalists, e.g. Church of Scientology or the Koch brothers funded groups that sue small news
organizations to bankrupt them.

12/12/2019 12:49 AM

73 not sure 12/11/2019 11:53 PM

74 N/a 12/11/2019 6:26 PM

75 Can't think of any off the top of my head. 12/11/2019 5:25 PM

76 unsure 12/11/2019 2:18 PM

77 Fox News 12/11/2019 5:32 AM
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78 Any organization that does not understand the values and ethics of SPJ. Do not have the sponsor
dictate the branding of our organization. If you want to have FOX or Sinclair as sponsors, make
sure SPJ has top billing on all signage and stipulate that they cannot dictate programming and that
if they are a sponsor, they must be part of a program that opening and fairly discusses their new
operation policies

12/11/2019 3:51 AM

79 Koch Institute -- see this CJR story: "The foundation’s grant to ASNE’s freedom of information
program, and other Koch investments in government transparency, come on the heels of
numerous attempts by the Koch brothers and their associates to discourage media coverage and
disparage stories criticizing their political projects, such as their 'dark money' campaign donations
and climate denial campaigns." https://www.cjr.org/analysis/koch-foundation-asne-grant.php

12/10/2019 11:41 PM

80 Without knowing previous sponsors, I cannot specifically identify organizations I wouldn’t like to
see sponsor.

12/10/2019 11:11 PM

81 Emma Bowen Foundation 12/10/2019 10:24 PM

82 Any hate group, political party, political candidate, weapons manufacturer, any group that would
compromise journalists' integrity. Having said that, we need sponsors and it needs to be clear that
they are in support of our journalism, not that our journalism is in support of them.

12/10/2019 8:03 PM

83 It’s an “I know it when I see it” thing. There’s not enough room here for a definitive list. 12/10/2019 4:32 AM

84 This and the previous questions are missing the mark. It's not about naming, on the spot,
particular organizations that should not be allowed to sponsor. It's about having a vehicle for
evaluating sponsors as they arise.

12/10/2019 2:58 AM

85 fox news but honestly cable news as a whole isnt news 12/9/2019 11:26 PM

86 Fox News - I don't think their organization reflects the values and ethics of SPJ. One of the ethics I
hold the closest to me as an aspiring journalist is the one to "minimize harm" and national Fox has
demonstrated over and over again how little disregard they have for fair and accurate journalism
as well as the safety of the marginalized groups they target to serve their own agenda.

12/9/2019 9:54 PM

87 No opinion 12/9/2019 5:29 PM

88 Partisan political organizations, pharmaceuticals, tobacco/cannabis, for starters... 12/9/2019 5:14 AM

89 The Charles Koch Institue should not have been allowed to participate as a sponsor again in
2019, given the debacle in 2018. This year's EIJ conference was marred over the Fox sponsorship
which also hampered SPJ's relationship with NAHJ.

12/9/2019 4:51 AM

90 N/A 12/8/2019 6:48 PM

91 DNA 12/7/2019 11:29 PM

92 None specified 12/7/2019 11:22 PM

93 Non-journalism organizations with partisan political agendas. Such a long list. For example: NRA
DNC RNC Pro-choice groups Pro-life groups

12/7/2019 8:39 PM

94 None. Sponsorships are paid commercial speech. So long as full disclosure is made, I don't have
a problem. Years ago, we had the group who thought space aliens were real. They paid their fee
like everybody else.

12/7/2019 7:16 PM

95 a white supremacy group 12/7/2019 5:23 AM

96 N/A 12/7/2019 3:14 AM

97 Fox, Sinclair, Breitbart, etc. - any media outfit that disseminates provably wrong "facts" 12/7/2019 1:45 AM

98 National Rifle Association 12/6/2019 11:44 PM

99 Washington Post New York Times Bloomberg Media They all violate these concepts 12/6/2019 11:38 PM

100 Koch or any group that gets substantial funding from Koch. I also have a problem Fox News
national, although not the local affiliates.

12/6/2019 11:05 PM

101 Fox News, Koch Industries. It's tough to include any other orgs without knowing the full range of
potential sponsors. I'd hope that each potential sponsor is vetted and EIJ organizers consider the
possibility of negative media or boycotts.

12/6/2019 10:33 PM

102 Political campaign groups—our conference is not an opportunity for them to promote themselves.
Hate groups for obvious reasons News organizations that do not follow ethical guidelines

12/6/2019 10:16 PM
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103 NRA, Focus on the Family, Koch Brothers, Breitbart, any anti-science organization, any company,
organization, or individual that affirmatively perpetuates misinformation; at this point, even
Facebook is knowingly perpetuating misinformation by refusing to act to remove false content

12/6/2019 9:31 PM

104 I do not have any organization I can point to. I do not think every sponsor has to align with our
mission or values. Most businesses are in the business of making money, not improving and
protecting journalism. Accepting a sponsorship from an organization does not give them our
blessing or grant them any favor.

12/6/2019 9:15 PM

105 Fox News; Charles Koch Institute. Their actions conflict with core SPJ values. 12/6/2019 8:28 PM

106 any sponsors that invest in big oil 12/6/2019 5:59 PM

107 Anything connected with Koch industries' money, anything connected to George Mason University
or think tanks.

12/6/2019 4:25 PM

108 Koch first and foremost. 12/6/2019 3:55 PM

109 Koch family money because of their previous efforts to undermine journalism. 12/6/2019 3:55 PM

110 Koch Brothers 12/6/2019 3:29 PM

111 Koch, FOX, and anyone who tries to quiet journalists and/or influence messages. 12/6/2019 3:24 PM

112 Koch, Sinclair 12/6/2019 3:22 PM

113 I don't know. 12/6/2019 3:01 PM

114 The NRA 12/6/2019 1:54 PM

115 NRA --the controversies would overshadow the convention. 12/6/2019 1:22 PM

116 NRA...self-explanatory 12/6/2019 1:01 PM

117 Any group with an overt political agenda (left or right) such as the Koch network, the Move On,
etc.

12/6/2019 12:59 PM

118 Any political party. Any foreign organization, unless they are a media entity. 12/6/2019 12:20 PM

119 Political parties; non-journalism corporations; religious institutions. Sponsors should be restricted
to news media entities, foundations that support news media or journalism education, or schools
and universities involved in training journalists.

12/6/2019 11:25 AM

120 Fox News, Sinclair Broadcasting, Democracy Now, Voice of America, Facebook 12/6/2019 6:00 AM

121 Hate groups, Breitbart, opinion blogs 12/6/2019 4:55 AM

122 It is tough to say because there are drawbacks on many outside organizations. Especially
because this is the esteemed journalism organization, it seems for outside companies, there would
be high public relations value in being connected as a sponsor. For SPJ, some are easy to say no
to. Some aren't so easy to not accept their money. Some are pure on the surface until you dig
deeper. The wrong organization could sully our reputation.

12/6/2019 4:51 AM

123 a. KKK b. Nazis c. Trump 12/6/2019 4:29 AM

124 Alden Capital and its ilk. Because they are helping to kill journalism. 12/6/2019 4:16 AM

125 KKK, Isis, Communist Party, skinheads -- but they are not going to attempt to become sponsors
anyway

12/6/2019 2:37 AM

126 Nothing to list 12/6/2019 2:33 AM

127 Of the ones at EIJ that people were upset about, the Koch Institute was the only one that bothered
me. There's value in hosting journalistic institutions that fall elsewhere on the ideological spectrum,
like Fox and Sinclair.

12/6/2019 1:39 AM

128 KKK, Antifa, BDS 12/6/2019 12:46 AM

129 NRA -- The NRA opposes weapon regulation which is needed. Political party/candidate -- Not
appropriate

12/6/2019 12:27 AM

130 Too many to list. 12/6/2019 12:11 AM

131 Don't know. 12/5/2019 11:57 PM

132 NRA 12/5/2019 11:49 PM

5 / 8

Sponsorship Task Force Member Survey

104



133 The Charles Koch Institute. Because it is part of a secretive and complex family of groups whose
goal is to advance the Koch brothers’ political ideologies. The groups include Americans for
Prosperity, Generation Opportunity and Koch Industries, which has used aggressive tactics
against journalists trying to unveil their activities.

12/5/2019 11:47 PM

134 I am concerned about affiliating with hyper-political organizations, including those groups that are
pushing for aggressive cultural change, i.e. transgender and constant expansion of the many new
'gender' categories.

12/5/2019 11:46 PM

135 I can't think of any off the top of my head. 12/5/2019 11:37 PM

136 N/A 12/5/2019 11:26 PM

137 NRA 12/5/2019 11:16 PM

138 The democratic or republican national committees. Keep politics out. 12/5/2019 11:06 PM

139 Koch Foundation - for reasons described above Fox News - described above Breitbart or any other
white nationalist publication ShareBlue Media or any other "news" org whose chief purpose is
partisan advocacy

12/5/2019 10:23 PM

140 There are hundreds of organizations I would not accept as a sponsor. Until I know which ones are
interested, I couldn't possible answer this question.

12/5/2019 10:19 PM

141 Facebook, Instagram, Fox, Sinclair broadcasting, Breitbart dubious ethical standards--based on
monetizing rather than principle.

12/5/2019 9:10 PM

142 Amazon, Facebook, Google any big tech monopolist platform would be a poor sponsor choice
given their history of gutting the industry.

12/5/2019 8:59 PM

143 Any organization that clearly is out of bounds would never offer money to support journalism: racist
organizations and propaganda machines like InfoWars or Wonkette.

12/5/2019 8:49 PM

144 The list would be too long, but the reasons should be obvious. 12/5/2019 8:47 PM

145 Any political group Non-journalistic thinktanks 12/5/2019 8:47 PM

146 A pharmaceutical company or pharmacy benefits managers. Because they operate unethically. 12/5/2019 8:42 PM

147 I can’t name specific organizations, but I can describe them: any organization whose primary
purpose is to advocate its “agenda” to the exclusion of anyone or anything (including media
outlets) who/that disagree with their agenda. Examples: — “nationalist” groups - white, black,
brown, blue, green, etc. — Similarly, KKK and whatever the polar opposite is called these days.

12/5/2019 8:13 PM

148 I am not sure. 12/5/2019 8:09 PM

149 NRA 12/5/2019 8:03 PM

150 Any strictly political organization. 12/5/2019 8:03 PM

151 Religious groups; Political groups; These all have their own strong bias. 12/5/2019 7:57 PM

152 Fox, Koch Bros., Sinclair, extremist "media" groups such as Breitbart, etc. It just seems incredibly
hypocritical for an organization who prides itself in a code of ethics to work with groups that directly
spit in the face of those values.

12/5/2019 7:56 PM

153 Government 12/5/2019 7:46 PM

154 Lobbying organizations that are promoting legislation in Congress. 12/5/2019 7:44 PM

155 With obvious exceptions for extremists groups, I am fine with any organization that wants to
sponsor SPJ.

12/5/2019 7:38 PM

156 Tobacco, liquor, big pharma, airlines, health insurers, NRA, or any other organization who is likely
to be in the news.

12/5/2019 7:32 PM

157 T he giant IT companies may be iffy donors of late. Also any donors who support the President's
anti-media attacks.

12/5/2019 7:21 PM

158 Fox, Sinclair because they do not uphold SPJ's ethics code. I would also not accept Craig
Newmark and his foundation because of the damage Craigslist has done to the industry.

12/5/2019 7:15 PM

159 Any legal lobbying or political firm involved in government influence. We are watchdogs, and
should stay separate from these groups.

12/5/2019 7:15 PM
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160 Antifa or white supremacist groups, but BOTH, not one but not the other. Be consistent. 12/5/2019 7:02 PM

161 Can't think of any. Journalists should be smart enough not to be influenced or swayed by
advertisers, just as they shouldn't be from the advertising on the outlets they work for
professionally.

12/5/2019 6:56 PM

162 Tobacco or vaping product companies, lobbying organizations 12/5/2019 6:52 PM

163 Koch Brothers, too political 12/5/2019 6:44 PM

164 Fox News, Breitbart, Sinclair, The Trump Organization. We need sponsors who are interested in
advocating for journalism and journalists.

12/5/2019 6:41 PM

165 The Charles Koch Institute or any affiliated organizations. We should not let anyone purchase
access to our members in their search for legitimacy. Any organization at odds with our ethics
code should not be allowed to sponsor SPJ in any way. We should not let them hide behind 501c3
status when their goals are political or aimed at brand rehabilitation.

12/5/2019 6:40 PM

166 Fox Sinclair MSNBC We need to avoid overly partisan groups and news organizations, period. 12/5/2019 6:36 PM

167 NAMBLA. Other than that, we're journalists, and anything legal should be treated equally –
because once you start down that slippery slope, you'll surely fall on your judgmental ass.

12/5/2019 6:36 PM

168 "Organizations whose values or ethics don't reflect SPJ's mission" is a pretty obvious standard 12/5/2019 6:23 PM

169 Charles G. and David H. Koch and their affiliates because of their attacks on journalists. Similarly
Fox News. Channel The NRA and other lobbying groups that don't respect the tenets of a
objective, fact-based newsgathering and fact-based advocacy journalism. Note: The Wall Street
Journal holds very high standards of journalism and does not fall in the same camp as Fox News
Channel.

12/5/2019 6:22 PM

170 Any political party or PAC, large non-journalism-related businesses we might have to cover - any
organization that would create the appearance that we are being manipulated or are biased.

12/5/2019 6:22 PM

171 Democrat Party of America 12/5/2019 6:20 PM

172 can't name a particular one - suffice to say - an outfit known for misrepresentation/obfuscation - or
in plain English - lying - should not be in a sponsorship position. If they were a sponsor they would
be receiving undeserved credibility.

12/5/2019 6:19 PM

173 I would only have a problem if an extremist or racist organization were sponsor of the event, like a
white nationalist group, for example. I'm OK if non-journalism companies -- say, like PR companies
or technology companies, for example -- are corporate sponsors of the SPJ conference.

12/5/2019 6:12 PM

174 Sinclair, because they orchestrate propaganda. Same with Fox News — Fox has some good
journalists but the organization is still systematically flawed.

12/5/2019 6:09 PM

175 Let’s agree that we can draw a line at hare speech and groups noted by SPLC as being such
groups - white supremacy likes, domestic terrorists, etc.

12/5/2019 6:08 PM

176 FOX, Koch -- they actively feed into criticisms of journalism 12/5/2019 6:05 PM

177 na 12/5/2019 6:03 PM

178 Fox News, Sinclair Media, any politically-based journalism organizations 12/5/2019 6:01 PM

179 National Rifle Association - just because 12/5/2019 5:58 PM

180 Any political party or candidate. Conflict of interest. 12/5/2019 5:57 PM

181 This survey went of the rails at question 4. The last 2 questions did not differentiate media
companies, media-related service providers, non-profits, lobbyists, etc. I might draw the line at
lobbyists like the NRA, Tobacco Institute, National Petroleum Institute, etc. But, as noted above,
not Fox News, Sinclair, the Koch Institute and the like.

12/5/2019 5:56 PM

182 Most legitimate news organizations. 12/5/2019 5:53 PM

183 Fox News - continually violates journalistic integrity Sinclair - same reason as above Koch Institute
- philanthropic PR arm of powerful industrial giant actively engaged undermining reporting of its
business practices

12/5/2019 5:51 PM
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184 Let's talk about acceptable sponsors: journalism schools; foundations that promote media literacy;
news outlets that have a record for fact-based reporting; civil rights groups; and any nonprofits that
espouse fundamental, agreed-upon values such as environmental protection and public health. I
would avoid all corporations, religious groups, and media outlets with demonstrated ties to the alt-
right.

12/5/2019 5:51 PM

185 Almost all. It's important to remain independent. 12/5/2019 5:50 PM

186 Sinclair Broadcast Group - corporate leadership has no respect for the First Amendment and
journalistic independence.

12/5/2019 5:48 PM

187 N/A 12/5/2019 5:47 PM

188 Not sure off the top of my head 12/5/2019 5:45 PM

189 N/A 12/5/2019 5:44 PM

190 Any thing having to do with marketing efforts disguised as news 12/5/2019 5:43 PM

191 N/A 12/5/2019 5:43 PM

192 Big banks, real estate, finance, big tech, energy corporations 12/5/2019 5:41 PM

193 Infowars, Breitbart, Democracy Now or any organization that actively profits from misinforming the
public.

12/5/2019 5:40 PM

194 Charles Harder Law Firm 12/5/2019 5:38 PM

195 NRA and any politically-linked organization 12/5/2019 5:37 PM

196 N/A 12/5/2019 5:36 PM

197 FOX News — It propagates a message in direct opposition to journalism. Any Trump-connected
sponsor — See above answer. Alden Capital/DFM — A company working on destroying daily
newspapers.

12/5/2019 5:36 PM

198 Fox News and other conservative news outlets - their views and opinions are antithetical to
journalism ethics and standards.

12/5/2019 5:36 PM

199 Only organizations that are actively anti-journalism, like those that support groups that attack or
seek to discredit journalists.

12/5/2019 5:35 PM

200 N/A 12/5/2019 5:34 PM

201 N/A 12/5/2019 5:32 PM

202 Any organization that's pro-censorship 12/5/2019 5:31 PM

203 Koch Institute, whose leader has shown himself to be an enemy of the free press. 12/5/2019 5:31 PM

204 Too many transgressors to list 12/5/2019 5:31 PM

205 Any PAC or organization that doesn’t remain neutral on political issues. 12/5/2019 5:31 PM

206 NRA 12/5/2019 5:31 PM

207 KKK 12/5/2019 5:29 PM

208 Fox News. Again because they are part of the problem with trust in the news. 12/5/2019 5:29 PM

209 Not my job 12/5/2019 5:29 PM

210 NRA, Fox News, 12/5/2019 5:28 PM
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Q7 Do you have any further comments about EIJ/SPJ conference
sponsorships?

Answered: 201 Skipped: 207

# RESPONSES DATE

1 Would love to have better connection between those national sponsors and regional conference
planning.

12/23/2019 12:40 AM

2 Common sense guidelines can help. The way NPR flags contributors on the air. 12/22/2019 11:31 PM

3 No 12/22/2019 10:59 PM

4 No 12/22/2019 10:10 PM

5 NO 12/22/2019 9:28 PM

6 No 12/22/2019 9:19 PM

7 There are many appropriate sponsors including League of Women’s Voters, media outlets, 12/22/2019 9:03 PM

8 Reject any for profit or partisan sponsorship 12/22/2019 9:01 PM

9 No 12/22/2019 8:50 PM

10 No 12/22/2019 8:29 PM

11 E 12/22/2019 8:13 PM

12 I clearly wasn't paying attention to SPJ tea-spilling last year, but yeah if we're getting slammed
online for having Exxon Mobile sponsor a climate change reporting conference, or something of
that nature, that's not really a good look. But if it's just one person complaining then idk

12/22/2019 8:08 PM

13 Conceive alternatives to sponsorship. 12/22/2019 7:41 PM

14 Nope 12/22/2019 7:41 PM

15 Do not accept sponsorship from Fox News. Ever. Again. 12/22/2019 7:36 PM

16 No. 12/22/2019 7:34 PM

17 No 12/22/2019 7:16 PM

18 no 12/21/2019 4:29 PM

19 N/A 12/20/2019 10:44 PM

20 Just to make sure the sponsorships reflect the standards of EIJ and SPJ. 12/20/2019 1:37 PM

21 I think we should remember that we can share some values, even if we don't share others. The
Charles Koch Institute is a strong First Amendment supporter. Fox and Sinclair employ some
excellent journalists (and some I think are not so excellent, but I also think that about The New
York Times).

12/20/2019 10:17 AM

22 Please have having controversial and/or embarrassing sponsors. 12/20/2019 5:34 AM

23 No. 12/20/2019 2:54 AM

24 No 12/20/2019 1:18 AM

25 I think restricting sponsorships only to journalism organizations and businesses sounds like it
should be a good idea. But it could also put an undue strain on the conference and organization. I
don't believe the pool of journalism money is growing significantly and there are many groups
vying for what resources are available. We run the risk of limiting our options for raising money for
the conference and, if less money is available, be forced to either shrink the event or pass
additional costs to members. I don't see how either of those moves will have a great ROI. Before
adopting a restrictive policy, we ought to see how other journalism organizations handle
sponsorships and see what lessons can be learned or adopted for the conference.

12/19/2019 10:53 PM

26 No 12/19/2019 10:15 PM
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27 As long as the sponsor, any sponsor does not have any say about what we do at the conference, i
would say their contribution is appreciated.

12/19/2019 9:16 PM

28 Journalism organizations partnering on EIJ need to be on the same page about sponsors. SPJ
should hear the concerns of organizations that represent minorities, especially as SPJ struggles to
diversify its membership.

12/19/2019 8:44 PM

29 no 12/19/2019 8:39 PM

30 The National Press Foundation in Washington, D.C., would be a good model. It accepts
sponsorships from legitimate groups or organizations that support its goals and programs.

12/19/2019 8:01 PM

31 Appreciate SPJ reaching out but survey should be more in context and informative. 12/19/2019 7:59 PM

32 No 12/19/2019 7:55 PM

33 Nope. 12/19/2019 7:38 PM

34 Just what I used to tell my colleagues: we only have one thing to “sell:” our credibility. We lose
that; we’re through. Allowing fake news organizations into our tent for a few dollars damages our
standing with a public that already has come to question our motives BECAUSE of all the poseurs
inhabiting the airwaves and the internet. We must fight them; not invite them.

12/19/2019 7:29 PM

35 Media companies, regardless of their positions, should be allowed. I wasn't troubled by Fox last
year or Sinclair in previous years.

12/19/2019 7:25 PM

36 SPJ as a whole needs a lot of work. The flagship EIJ needs the same, a lot of work. This starts
with those at headquarters and in leadership positions.

12/19/2019 7:24 PM

37 No 12/19/2019 7:22 PM

38 I don’t think we’re going to have EIJ in the future if we aren’t willing to think more broadly about
sponsorship. Additionally, these questions are written in such a way that people are far more likely
to say no than yes.

12/19/2019 7:20 PM

39 Sponsorships are always a thorny issue, but we need to be very careful in which ones to use. It's
sometimes better to accept many donations from smaller contributors than to be tied and beholden
to a few major, influencers and "thought leaders."

12/19/2019 1:20 PM

40 I think this is a slippery slope when you start denying sponsorships to particular groups based on
their "values." Where do you draw the line? How do you determine what their values are? Who
makes that decision?

12/19/2019 1:09 AM

41 No 12/19/2019 12:52 AM

42 Businesses outside journalism are OK, such as Chambers of Commerce, tourism businesses and
businesses that don’t work against the ideals of journalists.

12/18/2019 11:46 PM

43 I heard a complaint about Fox News as a sponsor, but think it’s fine, since we have it’s rival CNN
as a sponsor, creating balance. We should be a broad tent in the name of freedom of the press
and speech.

12/18/2019 10:53 PM

44 Not that I can think of. Probably would have helped me to read some discussion of the topic. Was
that pu lushed somewhere?

12/18/2019 9:38 PM

45 Keep 'em clean! 12/18/2019 8:11 PM

46 From what I've gathered via others and a brief Google search, SPJ has not been anywhere near
as thoughtful as it should be regarding sponsorships.

12/17/2019 4:55 PM

47 no 12/16/2019 5:30 PM

48 No. 12/16/2019 4:55 PM

49 Just do what's right. If there is doubt, don't do it. 12/16/2019 4:45 PM

50 no 12/16/2019 1:09 PM

51 no 12/16/2019 3:02 AM

52 If they oppose us, take their money and use it against them. No-brainer. 12/15/2019 12:55 PM

53 Question what they want in sponsoring. 12/15/2019 9:16 AM

54 This is a useful guide: http://prod.headlineclub.org/2018/08/24/a-letter-to-our-members/ 12/15/2019 1:54 AM
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55 no 12/14/2019 9:17 PM

56 Good luck balancing these issues. My Illinois News Broadcasters Assn. Gave up corporate
sponsorships years ago. It has limited options for our conventions.

12/14/2019 8:46 PM

57 No 12/14/2019 8:41 PM

58 SPJ represents news organizations but is not a news organization itself. 12/14/2019 7:17 PM

59 No thanks 12/14/2019 7:09 PM

60 No 12/14/2019 5:58 PM

61 n/a 12/14/2019 5:23 PM

62 I will not be renewing my membership. I joined a journalism advocacy group, and SPJ is no longer
that. SPJ accepted dirty money from groups that are anti-journalism and it’s inexcusable.

12/14/2019 3:37 PM

63 We stand for freedom of the press and freedom of speech. We should have no issue with
organizations' politics or views as sponsors, especially if they are providing funding, but they
should not be allowed to control the agenda in any case --- whether they agree with us or not.
That's the job of SPJ, its board and its staff. If an organization insists on controlling programming
or doing anything that appears unethical, we should reject their sponsorship/funding and tell them
why. Many organizations with whom we might disagree are sponsors of many events. It's a
personal decision about whether we buy their products or services. However, we do not have to
accept any kind of quid pro quo that would bring into question the mission of the annual
conference.

12/12/2019 3:40 AM

64 Although we are not forced to take anyone’s money, once we do take sponsorships from a
category of companies (alcohol, auto, media) it becomes difficult to make exceptions. We shouldn’t
say we will take money from Toyota but not Volkswagen because VW was in the news this year
for some scandal, because Toyota may be in the news next year for doing the same thing.
Similarly we can’t say we will take money from any TV network except Fox.

12/12/2019 12:49 AM

65 no 12/11/2019 11:53 PM

66 No 12/11/2019 6:26 PM

67 no 12/11/2019 5:25 PM

68 I believe the organization needs to exercise good judgment. News organizations shouldn't be
banned because some members don't like the opinions of an owner or publisher--we need to treat
them equally. There is a slippery slope the committee should be mindful of. Without most of the
sponsors, the organization would be left with a much smaller conference that would cost a lot
more money--and that doesn't benefit members or journalism.

12/11/2019 2:18 PM

69 Why not ask universities with Journalism programs to help sponsor these conferences? They
might have meeting rooms and that would save a lot of money I would think.

12/11/2019 5:32 AM

70 It has been embarrassing and needs some real soul searching. I was part of an SPJ phone
conference to discuss this and found it extremely disappointing and I am an SPJ chapter president
of both Detroit and formerly Chicago

12/11/2019 3:51 AM

71 I would like to see consideration of and potential alignment with the policies of other large
journalism conferences such as IRE and ONA. Example:
https://journalists.org/about/accountability/policies/sponsorship-donor-and-gift-policy/

12/10/2019 11:41 PM

72 No. 12/10/2019 11:11 PM

73 No. 12/10/2019 8:03 PM

74 No 12/10/2019 6:37 AM

75 I’d keep non media groups out of content entirely. Allow them to sponsor meal events, coffee
breaks and other non content aspects. This avoids their having influence over what is said on
workshops and so on.

12/10/2019 4:32 AM
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76 There was a proposal to have the SPJ ethics committee evaluate news organizations against
which complaints have been filed. It was quickly shot down, and one argument was that it was not
the place of the ethics committee to police SPJ members and affiliates. Well, then, who should? I
have lived and worked in too many societies in which the seemingly sudden rise of fascism or
dictatorship or genocidal regimes took people by surprise - including the victims. SPJ needs a
means of evaluating sponsors. To not do so, and to couch that in some sort of freedom of speech
argument, is a grave injustice.

12/10/2019 2:58 AM

77 No 12/9/2019 9:54 PM

78 Thanks for all your work on continuing to support professional journalism. 12/9/2019 5:29 PM

79 I don't think SPJ should take money from organizations or businesses that do not put our Code of
Ethics to practice.

12/9/2019 4:51 AM

80 No compromise on ethics and/or press freedom!! 12/8/2019 9:37 PM

81 N/A 12/8/2019 6:48 PM

82 None 12/7/2019 11:29 PM

83 No 12/7/2019 11:22 PM

84 Exhibits/expo participatiation should be accepted from organizations that journalists consider non-
partisan, credible organizations - authoritative sources we might quote in stories. Examples: U.S.
Census, Kaiser Health, similar non-profit orgs. Sponsorships should be limited to journalism
companies and schools as well as related orgs that support the mission of journalism, such as
Poytner, unions, businesses that sells professional equipment and software to newsrooms and
journalists,

12/7/2019 8:39 PM

85 Where does it stop? Bloomberg's stance on covering Mike Bloomberg's presidential campaign
certainly does not comport with SPJ's code of ethics tenets. The code is voluntary. Traditionally,
SPJ has avoided taking positions on telling businesses how to operate while at the same time
putting forth the code and discussing its merits. SPJ is not a labor union nor the speech police.
Conventions may cease to happen if SPJ develops a blacklist of organizations who cannot
sponsor. What will this do for regional conference planning? Many regions depend on non media
companies to be able to have a conference.

12/7/2019 7:16 PM

86 no 12/7/2019 5:23 AM

87 Details of conference sponsorships should be made absolutely transparent, especially if there are
any stipulations along with the agreement.

12/7/2019 3:14 AM

88 No 12/7/2019 1:45 AM

89 no 12/6/2019 11:44 PM

90 - 12/6/2019 11:05 PM

91 Minimize the drama, please. 12/6/2019 10:33 PM

92 I do notice that we have better sponsorships the years that we partner with NAHJ. I heard we are
no longer doing a conference with them and I am concerned with what we will be able to do
without the dollars they bring in.

12/6/2019 10:16 PM

93 I don't have a problem with corporations, generally, sponsoring the conference as long as they
have no control over conference content/programming. If, for example, Citibank or Exxon want to
throw money SPJ's way, that's great - assuming they're not involved in a legal battle or
controversy that is antithetical to SPJ's values and mission. I oppose sponsorship by any company
or organization that seeks to promote violence, promote discrimination, restrict a free press,
restrict civil rights of individuals (this would rule out Hobby Lobby and Chick-Fil-A), deny well-
established scientific principles, or promote false narratives.

12/6/2019 9:31 PM
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94 I don't think it would further SPJ's mission of improving and protecting journalism, to not accept
sponsorships that can help SPJ and our partners train journalists and teach them about our code
of ethics, the Freedom of Information Act and the First Amendment. One of our board members
said in an email chain about this very topic that "every company and every organization has a
political agenda of some sort. If SPJ as a national organization limited its sponsorship pool to only
those that align perfectly to its political agenda, we would have a very small collection of
companies and corporations to ask for money for a massive event such as a national convention."
The example this person cited was a newspaper's promotions and events department. "The
sponsorships that our events department choose to pursue are not tied to the company as a
whole, but those sponsors provide a valuable revenue stream for our events which in turn is
funneled into our company. These sponsors do not dictate how our company is represented and
they are not granted any editorial coverage or favor, of course." About this survey: 4. Should SPJ
accept sponsorship money from organizations whose values or ethics don’t reflect SPJ’s mission
of First Amendment and ethics advocacy? I think this should be a yes or no question. People who
haven't discussed this topic at length or are familiar with the contention we have had over
sponsorships will read this question the same way. 8. If SPJ were the only organization hosting a
conference, what is the likelihood you would attend? Only because I am a die-hard SPJ member,
do I say very likely. I am not in favor of having a SPJ-only conference at all.

12/6/2019 9:15 PM

95 No 12/6/2019 8:28 PM

96 Follow the SPJ code of ethics 12/6/2019 3:55 PM

97 Ni 12/6/2019 3:55 PM

98 No. Sorry I don't have more well-formed opinions on this in order to be more helpful. 12/6/2019 3:26 PM

99 Appalling that we allowed these groups to sponsor us. Are we that desperate? Disgusting. 12/6/2019 3:24 PM

100 no, sorry 12/6/2019 3:01 PM

101 SPJ should look at any "questionable" sponsorships that other journalism organizations may
accept and see if this caused problems for it members.

12/6/2019 2:48 PM

102 - 12/6/2019 1:54 PM

103 no 12/6/2019 1:22 PM

104 Accept sponsorships from companies and organizations that promote values aligned with SPJ 12/6/2019 1:01 PM

105 No 12/6/2019 12:59 PM

106 This is a very serious question. In my view, EIJ/SPJ cannot take money from organizations that do
not -- unequivocally -- support the First Amendment. I do think EIJ/SPJ can take sponsorship
money from non-traditional media groups such as Comcast, Charter, and the media groups within
such outfits such as AT&T and Disney. Keep searching for the right answer -- you will find your
way!

12/6/2019 12:20 PM

107 News media sponsors cannot be automatically excluded because of opinions expressed on their
editorial pages or broadcast networks. SPJ-NAHJ-RTDNA do not have the ability to vet all opinions
and to rule on the unacceptable ones. An opinion that might offend one member of SPJ-NAHJ-
RTDNA might be applauded by another member, while a third member might be indifferent. At the
same time, news media sponsors must be held to account for their journalistic work. If a particular
outlet flagrantly violates the SPJ Code of Ethics, they must not have any role in EIJ.

12/6/2019 11:25 AM

108 no 12/6/2019 6:00 AM

109 No 12/6/2019 4:55 AM

110 No 12/6/2019 4:29 AM

111 It is not realistic to hold non-journalistic organizations to journalistic standards. 12/6/2019 4:16 AM

112 No 12/6/2019 2:45 AM

113 Consider a disclaimer along the lines of "XYZ Company's sponsorship in his SPJ activity does not
necessarily imply endorsement by SPJ."

12/6/2019 2:37 AM

114 SPJ should not become what it opposes: a would-be controller of opinion. 12/6/2019 2:33 AM
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115 Partnering with organizations that are not strictly focused on journalism at all times is a cost of
doing business. I'm sure it's worthwhile to weed out institutions that are actively hostile to
journalism (e.g. Koch), but EIJ needs to have a diverse set of sponsors if it's going to have the
resources necessary to be a worthwhile experience.

12/6/2019 1:39 AM

116 None 12/6/2019 12:27 AM

117 Nope. Just don't take dough from special interests, PR or "communications" or "information"
people etc.

12/6/2019 12:11 AM

118 No sponsor or donor, whether they agree with SPJ's mission, etc or not, should be allowed to
dictate or participate in the decision-making of what content is presented, and who presents it, at
the conference or in Quill and other SPJ print or digital publications, the website and e-newsletters
and social media. Moreover, with a properly trained sales staff paid on a commission basis, I
believe there are enough potential sponsors that costs could be lowered. Couple this training and
commission program with a possible change in the membership (and possibly conference
attendee) paid model might also allow for increased revenues from other non-conference sources.
Think about it: What if every journalist in country got free membership. This is called a controlled
and qualified audience, for example for Quill, which would guarantee advertisers a huge
readership. Quill should and could have a lot more advertising. SPJ likely needs more people who
think like a publisher on the business side.

12/5/2019 11:57 PM

119 As long as this is rigorously adhered to, this may be the best policy. IMO. "... Accept sponsorship
money from organizations whose values or ethics don’t reflect SPJ’s mission of First Amendment
and ethics advocacy [because] our conference policy prevents those sponsors from controlling
any programs, speakers or other conference content."

12/5/2019 11:56 PM

120 No. 12/5/2019 11:49 PM

121 Do the right thing. 12/5/2019 11:47 PM

122 Much of the reputation for liberalism that journalists have is deserved. There needs to be a serious
push to restore fairness as a central ethic in the profession.

12/5/2019 11:46 PM

123 No. 12/5/2019 11:37 PM

124 Take the money and run. 12/5/2019 11:26 PM

125 Our mission is vital to democracy and the work professional journalists do improves business,
commerce, health, education, the arts - the quality of life. With public approval level so low for
Journalists we MUST do a better job explaining how and what and why we do our jobs m. We
should enlist the help of the sectors named above to do that. Journalism is more than breaking
news and investigative reporting. Make the fact that journalism impacts everyone’s life in positive
ways known!

12/5/2019 11:24 PM

126 Choosing sponsors is fraught with danger, but it's possible there are innocuous, plain-vanilla
organizations outside of journalism that would pass muster. The question is whether any of them
would pay a sponsorship fee -- unless they could demonstrate a sincerely rooted interest in good
journalism.

12/5/2019 11:16 PM

127 I accidentally became one of the 14 trustees of another national journalism organization. It
historically accepted sponsorships that did not involve programming unless it was an optional off-
site event put on by the organization with the express purpose of informing our members about
the organization's mission. No access to registration info, etc. Some of the groups were advocacy
outfits and we knew it; some were journalism businesses offering brochures about products and
services, no on-site sales; most were local media (it was sorta long ago). Any of them could rent a
table in an inobtrusive but easily accessed side hall or part of the lobby. It seemed to work well, at
least during my time in office.

12/5/2019 11:11 PM

128 None 12/5/2019 11:06 PM

129 I don't give a fuck if businesses sponsor us honestly, even relatively shitty ones like Amazon. I care
about accepting money from people doing things against our core values as an organization and
from people who claim the mantle of "journalism" to spread propaganda.

12/5/2019 10:23 PM

130 no 12/5/2019 10:22 PM

131 No, other than what I said above. 12/5/2019 10:19 PM

132 no 12/5/2019 9:10 PM

133 No Koch money either. 12/5/2019 8:59 PM
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134 Questions 4 and 5 are loaded. Who decides that an organization's ethics don't reflect SPJ's
mission? Some clearly do not: clearly racist organizations and propaganda machines at the bottom
left and bottom right of the Media Bias Chart. This task force was created because of complaints
about the sponsorship of Fox News, Sinclair and a Koch organization (but, tellingly, not MSNBC or
the Robert Wood Johnson Foundation). If we go down the road of deciding who is worthy and who
is not, we're going to tie ourselves in knots. If they practice journalism or advocate on behalf of the
First Amendment, they belong at our convention.

12/5/2019 8:49 PM

135 no 12/5/2019 8:47 PM

136 No 12/5/2019 8:47 PM

137 No 12/5/2019 8:42 PM

138 If we allow the Democrat Party to be a sponsor, then we also allow the Republican Party and, by
extension, the Tea Party, Libertarian Party, etc. Specifically in 2020, we should at least entertain
the possibility of allowing presidential candidates to be sponsors as long as the candidate has
(maybe intends to, depending on filing deadlines) filed to be in the ballot in all 50 states and DC.
All such would be accepted on their own merit, not contingent on what other candidates choose to
do. That’s freedom of speech!!

12/5/2019 8:13 PM

139 No 12/5/2019 8:09 PM

140 No 12/5/2019 8:03 PM

141 No 12/5/2019 8:03 PM

142 Corporate sponsorships are okay. The corporations don't have to be on the same page as SPJ on
all issues. Journalists are old enough to understand that the corporations want publicity and favor
and the journalist conference needs sponsors.

12/5/2019 7:57 PM

143 Yes. I'm deeply concerned that when NAHJ took a stand to refuse money for EIJ from FOX, SPJ
doubled down and continued to accept the money. NAHJ is a heavy lifter in the EIJ conference --
a case in point to people not behind the scenes: they get the good sponsors and swag at the
conventions they're part of. When they're not there, it's significantly weaker. For SPJ to not stand
with them was a bad look and hard to defend.

12/5/2019 7:56 PM

144 None 12/5/2019 7:46 PM

145 Go for it. 12/5/2019 7:44 PM

146 From what I understand, this task force was created because Fox News and Sinclair Broadcasting
sponsored past conferences. I don't think we should be turning down money from media outlets
simply because their on-air talent espouses right-wing views. I have also heard the argument that
we are "legitimizing" these organizations by accepting their sponsorship dollars. With all due
respect, I do not feel SPJ can or should act as a gatekeeper for what is a legitimate journalism
outlet. My stance is we should accept money from these organizations and turn our focus toward
bigger issues like advocacy and professional development.

12/5/2019 7:38 PM

147 Sponsorship should be as open as possible. As long as sponsors have no direct control over
convention programming content. Only groups whose missions match SPJ's should be allowed to
sponsor panels, and only then with the understanding they have no say in the content of such
panels.

12/5/2019 7:24 PM

148 Nope. I would focus on the traditional foundations and companies which support the mainstream
press and support a free and independent media.

12/5/2019 7:21 PM

149 I did not attend. Company does not pay for trips like this. (Small, independent community
newspaper)

12/5/2019 7:15 PM

150 Remain politically and philosophically neutral. You can't have the ACLU as a sponsor and then
refuse money from foundations that lean to the right because you don't agree with them. You can't
say Soros is OK but Koch is not. That would open SPJ to justifiable charges of bias.

12/5/2019 7:02 PM

151 Ideally large media outlets should be lead sponsors as they search for new employees and show
their dedication to the profession.

12/5/2019 6:56 PM

152 No 12/5/2019 6:52 PM

153 If we truly believe in the First Amendment, we would allow all viewpoints, and thereby allow SPJ
members to confront those viewpoints with their own persuasive arguments at the convention. We
should never be afraid of speech.

12/5/2019 6:48 PM
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154 No 12/5/2019 6:44 PM

155 No. 12/5/2019 6:41 PM

156 The SPJ should follow its own ethics code when choosing partners. Moreover: SPJ should
dedicate its efforts to finding appropriate partners rather than searching for ethical loopholes. I'm
tired of this showing up on the convention floor. If this continues to be an issue, I will leave SPJ.

12/5/2019 6:40 PM

157 When does SPJ start talking about journalism instead of SPJ? All I ever hear as a member is how
SPJ needs money, SPJ hired a dude who hung out in Wyoming for a few months, how SPJ need
fellows, deadlines for SPJ contest, yada blah blah whatever. Does SPJ actually do anything FOR
journalism? Or it is just ABOUT SPJ?

12/5/2019 6:36 PM

158 I understand the need for political neutrality, but if you can't draw the line at issues such as racism,
sexism, homophobia and transphobia, then you have a severe ethical problem that makes me
doubt my involvement in this organization altogether

12/5/2019 6:23 PM

159 If sponsorship money is so hard to come by that EIJ/SPJ feels it necessary to hold their nose and
take money from groups such as the Koch brothers, we have serious problems that need
remedied. For instance, when membership drops (as it has) we need to re-evaluate what kind of
an organization we need/want to be going forward.

12/5/2019 6:22 PM

160 No 12/5/2019 6:22 PM

161 No. Keep up the great work. 12/5/2019 6:20 PM

162 no 12/5/2019 6:19 PM

163 no 12/5/2019 6:12 PM

164 No 12/5/2019 6:09 PM

165 Above all, we have to stop having two standards of sponsorships between regionals and national
conventions. We have allowed greater leeway at regionals where money is hard to come by, but
then get selective at national.

12/5/2019 6:08 PM

166 Sponsorships in a hall have nothing to do with who we are. If a carmaker wants to give us money,
does that mean we all have to buy that brand? No. This is business only.

12/5/2019 6:07 PM

167 I think the wording of question 4 is a bit imprecise. I would have preferred a bit more specificity
rather than the very vague wording.

12/5/2019 6:06 PM

168 SPJ is in an existential battle for long-term sustainability. Sponorships clearly delimited as such do
not threaten SPJ's mission, and SPJ needs sponsors to survive.

12/5/2019 6:04 PM

169 no 12/5/2019 6:03 PM

170 No 12/5/2019 6:03 PM

171 Money is very attractive. But let’s be cautious especially since SPJ has gone through some tough
times during the past 5 years. Finding ourselves vulnerable financially might lead to bad actors
trying to infiltrate SPJ’s core values and Code of Ethics.

12/5/2019 6:01 PM

172 I believe that accepting sponsorship money from media organizations that are perceived to be
right-wing is not only acceptable but imperative.

12/5/2019 5:58 PM

173 Get over it. If a sponsor is willing to fund a session that provides useful training to attendees, we
should allow that. We should retain the ability to review the program content and presenters, and
to require changes to bring the program into conformance with our standards. If an entity wants to
exhibit and speak with willing visitors to the exhibit hall, that should be allowed. In no event should
we be in the business of saying Fox News, Sinclair, or any media entity cannot sponsor EIJ
because we disapprove of its ethics or business practices.

12/5/2019 5:56 PM

174 No. 12/5/2019 5:53 PM

175 Sponsorships are not a right. We should have complete discretion over the privilege and should,
as an organization dedicated to journalistic integrity and accountability, recognized organizations
with sponsorship which align with our own mission and values.

12/5/2019 5:51 PM

176 I understand how difficult it is to find sponsors, and a stricter policy may make it much harder. But
SPJ's reputation must be protected, if we are going to continue to play an influential role in
upholding the profession's standards.

12/5/2019 5:51 PM

177 Sounds like you're all exploring going down a very slippery slope. 12/5/2019 5:50 PM
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178 Sponsorships are necessary - they help to defray our costs. We should continue to seek them. 12/5/2019 5:48 PM

179 no 12/5/2019 5:47 PM

180 Please consider SPJ's overall mission and the need to develop journalists to help them be at their
best.

12/5/2019 5:45 PM

181 N/A 12/5/2019 5:44 PM

182 I believe in openness and transparency. Accept everyone and disclose everyone. It is not up to
SPJ to be judge and jury over other organization's values. Isn't censorship something we as
journalists rail against?

12/5/2019 5:43 PM

183 Sponsorships are a great tool when it comes to raising money I would be a bit weary of the ever
erased line between journalism and marketing and bloggers

12/5/2019 5:43 PM

184 N/A 12/5/2019 5:43 PM

185 ACLU would be acceptable sponsor 12/5/2019 5:41 PM

186 NO 12/5/2019 5:40 PM

187 no 12/5/2019 5:38 PM

188 No 12/5/2019 5:37 PM

189 No. 12/5/2019 5:36 PM

190 No 12/5/2019 5:36 PM

191 NA 12/5/2019 5:36 PM

192 Sponsors shouldn't have to be aligned to journalism norms. They can have very different agendas
as long as they aren't in fundamental conflict with SPJ's goals of supporting journalists and
promoting ethical journalism.

12/5/2019 5:35 PM

193 No 12/5/2019 5:34 PM

194 N/A 12/5/2019 5:32 PM

195 NO 12/5/2019 5:31 PM

196 No 12/5/2019 5:31 PM

197 I trust this organization will always provide a firewall in such situations, but there could be
circumstances where those groups also want to see a free press.

12/5/2019 5:31 PM

198 Please reconsider what has been happening in recent years with the conference. We should be
upholding our own ethics code when it comes to sponsorships.

12/5/2019 5:29 PM

199 It's about money for programing, not "who" sponsors. They get a name in the program. No big
deal.

12/5/2019 5:29 PM

200 Just be more aware of what those companies really stand for. 12/5/2019 5:29 PM

201 If in doubt, turn it down. 12/5/2019 5:29 PM
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Q11 If you think SPJ should continue to partner with other organizations,
which ones?

Answered: 240 Skipped: 168

# RESPONSES DATE

1 RTDNA, NAHJ, NAJA, AAJA, IRE 12/23/2019 7:03 AM

2 All minority organizations 12/23/2019 2:39 AM

3 RTDNA, NAHJ, NAJA, ProPublica, CPI, CIR, IRE 12/23/2019 12:40 AM

4 RTNDA, NAHJ, AAJA NABJ, NAJA NLA 12/23/2019 12:37 AM

5 RTNDA, AAJA, most other journalism organizations, Schools, Poynter Institute, CRMA. 12/22/2019 11:31 PM

6 RTDNA 12/22/2019 10:59 PM

7 I dunno? 12/22/2019 9:28 PM

8 N/A 12/22/2019 9:19 PM

9 National Newspaper Association 12/22/2019 9:18 PM

10 In addition to orgs you listed, League of Women’s Voters, ACLU, colleges and universities,
Poynter Institute, Lions Club, Rotary Club, Writers Guild, other journalists unions, publications
whose missions and content align with our mission.

12/22/2019 9:03 PM

11 Knight, IRE, SEJ 12/22/2019 9:01 PM

12 NABJ and CCNMA and AAJA 12/22/2019 8:50 PM

13 Ethical journalism groups; think tanks and foundations (such Knight and Pew); and grant providers. 12/22/2019 8:46 PM

14 RTDNA, SPJ, NAHJ, NABJ, AAJA, and/or ONA. It would be a disappointing mistake if NAHJ and
SPJ were to stop partnering. The conventions are always much more well attended, energetic and
dynamic when NAHJ is involved.

12/22/2019 8:29 PM

15 E 12/22/2019 8:13 PM

16 The good ones 12/22/2019 8:08 PM

17 No opinion 12/22/2019 7:41 PM

18 AAJA, NABJ 12/22/2019 7:36 PM

19 Only organizations that involve journalists, no others. 12/22/2019 7:34 PM

20 NA 12/22/2019 7:16 PM

21 I am a long-time member of National Federation of Press Women; bringing together these two
groups would be beneficial to both

12/21/2019 4:29 PM

22 RTNDA, NAHJ, NABJ, NAJA, AAJA 12/20/2019 10:44 PM

23 SND, ASNE AEJMC, JEA 12/20/2019 9:56 PM

24 all named above 12/20/2019 5:41 PM

25 SPJ should partner with organizations that reflect the issues discussed in the news i.e
environmental organizations, activists groups, etc.

12/20/2019 1:37 PM

26 RTDNA, NAHJ, NAJA, AAJA, IRE, possibly ONA (although they have a large conference by
themselves)

12/20/2019 10:17 AM

27 RTDNA, NAHJ, NABJ and the Native American group. 12/20/2019 5:34 AM

28 I'm all for unity conventions, but we should not partner with groups that will not accept our
programming standards.

12/20/2019 3:34 AM

29 NABJ. ONA. NAHJ. SAJA. NAJA. 12/20/2019 2:54 AM
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30 Depends what topics, venues, etc. 12/20/2019 2:20 AM

31 RTDNA, NAHJ, NAJA, AAJA, NABJ, NLGJA, NLA, IRE, ONA, JAWS, etc. SPJ partners often with
other organizations at both the national and local levels. So it only makes sense that we would
continue to do that at our conference.

12/19/2019 10:53 PM

32 RTDNA, NAHJ, NAJA are great, also other DIGITAL orgs... 12/19/2019 10:40 PM

33 AAN, SEJ 12/19/2019 10:24 PM

34 NLGJA, AAJA, NAJA, NAHJ, NABJ, ONA, IRE 12/19/2019 10:15 PM

35 NABJ, IRE, ONLINE. 12/19/2019 9:16 PM

36 NAHJ RTDNA NAJA Partnerships are good. 12/19/2019 8:44 PM

37 any that support journalists and promote ethical journalism 12/19/2019 8:39 PM

38 minority journalism groups 12/19/2019 8:36 PM

39 ONA, CPJ, Intl. Press Institute, RWB, National Media Literacy Assoc., ACES 12/19/2019 8:32 PM

40 Reporters Committee for Freedom of the Press, National Press Club, National Press Foundation,
local press clubs.

12/19/2019 8:01 PM

41 College Media Association, to bring in younger journalists 12/19/2019 8:00 PM

42 Journalism organizations of all stripes, especially online. It is time to stick together, not divide. We
MUST respect diverse journalism groups and their needs. Otherwise, we are old timer white
people -- and do we want that?

12/19/2019 7:59 PM

43 NAHJ, ONA, AAJA, NABJ 12/19/2019 7:56 PM

44 ACES, RTDNA 12/19/2019 7:38 PM

45 National Press Club in D.C. 12/19/2019 7:36 PM

46 All 12/19/2019 7:32 PM

47 Any that adhere to the same standards we have set. 12/19/2019 7:29 PM

48 Broad-based ones rather than "specialty" or social issue-oriented groups with limited
demographics. I think we're a good fit with RTDNA, NAHJ, ONA, IRE, NABJ.

12/19/2019 7:25 PM

49 Sabew. NABJ. NAJA. NHJA. 12/19/2019 7:22 PM

50 The ones we have been with in the past plus local chapters of the same organizations. perhaps
local or nearby journalism schools, as well.

12/19/2019 7:22 PM

51 NAHJ, NPPA, NABJ, AAJA, NAJA, RTDNA 12/19/2019 7:21 PM

52 SPJ is still too stuck in print only mentality. We need to partner with any organizations that will
make us think in a more modern way. I’m pretty tired of panel discussions featuring four
newspaper journalists with no takeaways for the audience.

12/19/2019 7:20 PM

53 I think SPJ should encourage partnerships with all journalism organizations. There are so many
conferences and people can't afford to go to all of them. Bringing groups together increases
participation, brings in a variety of voices and is good for all.

12/19/2019 1:09 AM

54 I think SPJ should partner with other journalism organizations that align with SPJ's mission, values
and ethics and organizations that can provide members with the skills, resources, and insight into
providing quality journalism in the ever-changing media landscape.

12/19/2019 12:52 AM

55 Any of the other organizations that have media employees as members, including SEJ and
NCEW. The Society of Environmental Journalists, particularly, would be a good partner as we
cover the climate-change crisis.

12/18/2019 11:46 PM

56 The same ones plus IRE. 12/18/2019 10:53 PM

57 Nahj, nabj, online news association, naej, sabew, ifex, and the broadcasters -- is that rtnda? 12/18/2019 9:38 PM

58 Don't know. 12/18/2019 8:11 PM
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59 Again, this should be on a case-by-case basis. I imagine we are/should be strong enough to have
a conference on our own. However, grouping up with other journalism organizations -- IRE,
minority journalist associations, etc. -- could be beneficial (new relationships, strengthening our
alliance on behalf of journalism and the First Amendment, etc.)

12/17/2019 4:55 PM

60 Those with professional journalism missions that lend diversity and depth to such partnerships. 12/16/2019 5:30 PM

61 ACLU, NAACP, COPAA, and all organization/news partners that are inline with SPJ, such as
Reporters Committee, The Huffington Post, Washington Post etc. SPJ can simply reach out to
these people for sponsorship funds.

12/16/2019 4:55 PM

62 IRE, NICAR, environmental, science and religious writers 12/16/2019 4:45 PM

63 ? 12/16/2019 3:02 AM

64 RTNDA 12/15/2019 3:35 PM

65 The more the merrier. 12/15/2019 12:55 PM

66 The above are fine. 12/15/2019 1:54 AM

67 ones listed above 12/14/2019 9:17 PM

68 RTDNA, NAHJ, NAJA, NABJ, NLGJA, PMJA 12/14/2019 8:41 PM

69 Any journalism-advocacy organization making a proposal for partnership in event production
should be considered.

12/14/2019 7:17 PM

70 RTDNA 12/14/2019 7:09 PM

71 NewsGuard, ACLU 12/14/2019 5:58 PM

72 n/a 12/14/2019 5:23 PM

73 The Reporters Committee for a Free Press, Newspaper Guild, Writers Guild East 12/14/2019 4:40 PM

74 Anyone else who shares a similar mission. 12/14/2019 3:37 PM

75 Rtnda 12/14/2019 2:03 PM

76 RTNDA, IRE, Poynter and other broad based organizations that share our mission - not with more
narrowly based or identity based journalism groups

12/14/2019 10:33 AM

77 Just as non-journalism partners should not be allowed to control the agenda or aspects of the
conference, other journalism organizations should not be permitted to do so as well. For instance,
if an organization tries to pick and choose sponsors, they are interfering with SPJ's process and
we should say maybe it's better that they not participate.

12/12/2019 3:40 AM

78 RTNDA, any diversity orgs, American Society of News Leaders, journalism schools 12/12/2019 12:49 AM

79 all that have same ethics 12/11/2019 11:53 PM

80 No opinion 12/11/2019 6:26 PM

81 Reporters Without Borders. 12/11/2019 5:25 PM

82 NABJ -- NAHJ -- RTDNA --NAJA -- ONA -- IRE -- Strength in numbers -- Issues are the same 12/11/2019 3:11 PM

83 SPJ should partner with as many other journalism organizations that are interested. We shouldn't
put limits on it.

12/11/2019 2:18 PM

84 Like I said, universities with strong Journalism programs. 12/11/2019 5:32 AM

85 Hey, get going with the one you have left out... NABJ, Ok with the others , but begin negotiating
with NABJ. Also ONA

12/11/2019 3:51 AM

86 NABJ, NAHJ, AAJA, NAJA, NLGJA, RTDNA, ONA, IRE 12/10/2019 11:41 PM

87 As long as they are legitimate journalism or journalists' organizations, any of them would be fine. 12/10/2019 8:03 PM

88 NABJ, NAHJ, AAJA, JAWS, Open News / SRCCON community 12/10/2019 3:58 PM

89 NABJ 12/10/2019 6:00 AM

90 N/a 12/10/2019 4:32 AM

91 Any professional journalism organizations! Why not? 12/10/2019 2:58 AM
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92 NAHJ, NABJ 12/9/2019 9:54 PM

93 All relevant 12/9/2019 8:33 PM

94 I think the organization should also partner with NABJ 12/9/2019 6:25 PM

95 SPJ is known as the "white" journalism organization and needs to partner with other organizations
that serve Journalists of Color in order to remain relevant, including the groups it has traditionally
partnered with NAHJ, RTDNA and NAJA. SPJ should partner with the Association of Black
Journalists and other POC journalist organizations.

12/9/2019 4:51 AM

96 rtnda 12/9/2019 1:12 AM

97 NLGJA, Reporter's Committee, etc. 12/8/2019 9:46 PM

98 no opinion 12/8/2019 9:37 PM

99 N/A 12/8/2019 6:48 PM

100 Any of the more than 100 national journalism organizations and/or journalism education
organizations and foundations.

12/8/2019 5:46 PM

101 any journalism orgs that support or complement our principles 12/8/2019 3:53 AM

102 National Press Photographers Association 12/7/2019 11:29 PM

103 National Association of Black Journalists, Association of Press Women 12/7/2019 11:22 PM

104 All journalism organizations that want to join in. RTDNA, NAHJ, NAJA, NABJ, ONA, IRE... 12/7/2019 8:39 PM

105 Any professional organization for journalists such as previous partners plus those formerly of
UNITY and others such as Environmental Journalists Association. We speak loudest when we
speak together. With journalism under attack, we should be supporting other journalism
organizations and partnering with them to make our voices heard.

12/7/2019 7:16 PM

106 any that work well with us 12/7/2019 5:23 AM

107 RTDNA, NAHJ, NAJA, 12/7/2019 3:14 AM

108 Any and all legitimate, respected groups. 12/7/2019 1:45 AM

109 rtnda, aaja 12/6/2019 11:44 PM

110 Organizations that share SPJ's values. I know a commitment to the First Amendment is important,
but these days, ethics — minimize harm — holds more weight (at least with me).

12/6/2019 10:33 PM

111 The ones we have already partnered with. It would also be cool to see a joint conference with
NABJ and ONA. I think each groups brings different perspectives and contacts to EIJ, which helps
create a more well-rounded list of sessions that we might overlook solo.

12/6/2019 10:16 PM

112 RTDNA, NAHJ, NAJA, and any others we can get on board such as ONA, Poynter, IRE, AAJA,
CPJ, NFPW.

12/6/2019 9:15 PM

113 Any journalism organizations with same values and standards as SPJ 12/6/2019 9:10 PM

114 been going well with the same ones listed above 12/6/2019 5:59 PM

115 AOJ, MDDC or other statewide organizations, major news organizations such as Tribune, Gannett,
ASNE

12/6/2019 4:06 PM

116 Any of the professional organizations. 12/6/2019 3:55 PM

117 IRE 12/6/2019 3:55 PM

118 NABJ, NAHJ, NAJA etc. 12/6/2019 3:29 PM

119 I don't know which ones are best, but I think partnership is a good idea for everyone: pool
resources, wider networking options, etc.

12/6/2019 3:26 PM

120 National Society of Newspaper Columnists 12/6/2019 3:24 PM

121 National Society of Newspaper Columnists- www.columnists.com 12/6/2019 1:54 PM

122 RTDNA, AEMJC 12/6/2019 1:22 PM

123 Any that promote journalism and journalists 12/6/2019 1:01 PM
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124 Any legit journalism group. We are all losing members. We need to work together to protect our
rights.

12/6/2019 12:59 PM

125 Almost any group that supports the First Amendment as a basic tenant of their foundation. 12/6/2019 12:20 PM

126 Both NAHJ and RTDNA share our goals for high ethical standards and defense of the First
Amendment.

12/6/2019 11:25 AM

127 All possible and reasonable to complement SPJ's mission and to reach and train as many
journalists as possible.

12/6/2019 6:00 AM

128 NLA, minority journalism associations, RTDNA 12/6/2019 5:24 AM

129 RTNDA and NAHJ work well 12/6/2019 4:55 AM

130 Rtdna, NAHJ 12/6/2019 4:55 AM

131 Broadcast Education Association (BEA) 12/6/2019 4:51 AM

132 the current list is good. why not also partner with organizations like ONA? 12/6/2019 4:16 AM

133 NAHJ 12/6/2019 4:11 AM

134 Any journalism group 12/6/2019 2:45 AM

135 Any unless their purpose is antithetical to SPJ's. 12/6/2019 2:37 AM

136 Those with whom we have partnered, and those comparable. 12/6/2019 2:33 AM

137 Any of them, really, as long as they, too, are journalistic institutions. I'd still be interested in
attending if it were just SPJ, but partnering with groups like NAHJ means a broader array of
programs.

12/6/2019 1:39 AM

138 PRSA, NIOA 12/6/2019 12:46 AM

139 RTDNA, NAHJ, NAJA, NABJ, AAJA, ACES: The Society for Editing. 12/6/2019 12:41 AM

140 Any journalism organization 12/6/2019 12:27 AM

141 Since I am so new to the group I have neautral feelings on the different types of organizations SPJ
decides to choose partner which. I do not have enough information to determine this answer but I
do think as long as it is beneficial for our organization then the continued partnership is good for
relationship building and higher stance in recognition.

12/6/2019 12:19 AM

142 Don't have necessary info on them 12/6/2019 12:11 AM

143 I answered "no" above, so I could comment here. Question 10 should allow for an open-ended
comment. My answer would more accurately be "maybe" if you would have allowed that. One
question I would ask is what is it in for SPJ to partner? Will it bring in money? If yes, how much? Is
the amount of money worth the expense? How does partnering affect SPJ's mission? I wonder
whether SPJ's mission ought to change given that is it losing membership as I last heard it was.

12/5/2019 11:57 PM

144 All any any journalism organizations. 12/5/2019 11:56 PM

145 Local and regional writing groups. 12/5/2019 11:49 PM

146 Ethical organizations. 12/5/2019 11:47 PM

147 Academic organizations that do NOT insist on "PC" and constantly evolving (toward the Left)
standards for the English language and our profession.

12/5/2019 11:46 PM

148 The ones above and possibly others, like Poynter, CJR, etc. 12/5/2019 11:37 PM

149 Any and all. 12/5/2019 11:26 PM

150 Not talking partner with this response. Talking endorsements: Premiere non- journalistic
professional organizations should endorse the work of SPJ... They need what we do to do what
they do... Sure, they can have hefty OR and marketing budgets, but consumers need and want
unbiased reporting ... and. businesses thrive in strong communities. Journalism informs the public
that then create strong communities. Let’s get this message told and understood and embraced
and endorsed.

12/5/2019 11:24 PM

151 I don't know 12/5/2019 11:11 PM

152 No opinion. 12/5/2019 11:06 PM
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153 Nahj 12/5/2019 10:46 PM

154 NLGJA, NABJ, CMA, ACP 12/5/2019 10:31 PM

155 Any who are willing? 12/5/2019 10:23 PM

156 Ones dedicated to quality journalism or First Amendment rights. 12/5/2019 10:22 PM

157 RTNDA, NAJA, 12/5/2019 10:19 PM

158 Press associations from states like Illinois, for example. 12/5/2019 10:12 PM

159 RTDNA; any non-race-based journalism organizations; 12/5/2019 9:41 PM

160 how about looking into academic sponsors -- communication schools, and Foundations that
support our mission--truth!!

12/5/2019 9:10 PM

161 Any journalism related. 12/5/2019 9:04 PM

162 Unions. 12/5/2019 8:59 PM

163 Especially those which include groups underrepresented in journalism, ie. people of color,
indigenous groups, etc.

12/5/2019 8:52 PM

164 Any that want to partner with us. 12/5/2019 8:49 PM

165 Most journalism organizations such as the ones you listed above (including the ONA) and other
publishers such as the National Newspaper Association.

12/5/2019 8:47 PM

166 All with journalism in their names. 12/5/2019 8:47 PM

167 Aren’t there still a black journalists and women journalists organizations? Sorry, not sure what
NAJA is.

12/5/2019 8:13 PM

168 NAHJ, NABJ, NAJA, AAJA 12/5/2019 8:09 PM

169 NABJ, RTNDA, ONA –I am sure there are others, but any journalism organizations is OK. 12/5/2019 8:03 PM

170 the ones we have plus the other minority orgs, 12/5/2019 8:00 PM

171 I don't know what those other groups mentioned stand for. Okay to partner with other journalism
groups but not if they are going to make a big issue out of political issues. Journalism is about how
to be a good reporter, writer and story-teller. It's not about political issues like diversity, race,
gender - unless that's your beat. The Online News Association appears to be a helpful group. I like
SABEW and their programs. They are all about reporting.

12/5/2019 7:57 PM

172 See above 12/5/2019 7:46 PM

173 Pretty much all of them. It's fun to go to a larger convention and partnering with other groups also
helps members network with new people.

12/5/2019 7:38 PM

174 Freedom Forum, Reporters Committee for Freedom of the Press, CPJ, IRE, Electronic Frontier,
Microsoft, AT&T, Nikon, Canon, Goss . . .

12/5/2019 7:32 PM

175 The ones you named but also: IRE, ONA, NABJ ... plus SEJ, EWA and other beat-specific groups. 12/5/2019 7:30 PM

176 RTDNA, NAHJ, NAJA. We should also pursue these as partners: NLA, IRE, ONA, AAJA, CMA,
NABJ, ACES. There probably are other journalism groups I'm not thinking of, but partnerships are
important if SPJ is ever going to evolve beyond its original narrow audience.

12/5/2019 7:24 PM

177 Any reputable foundation, media organization or corporation who is committed to press freedom.
Fox News would be debatable and questionable.

12/5/2019 7:21 PM

178 News Leaders Association, North Carolina Press Association, National Association of Black
Journalists, Associated Collegiate Press, Associated Press

12/5/2019 7:19 PM

179 All of them except CPJ, since they never satisfactorily denounced Peter Thiel's backing the lawsuit
that destroyed Gawker.

12/5/2019 7:15 PM

180 Journalism organizations. 12/5/2019 7:15 PM

181 Committee to Protect Journalists, Reporters Without Borders 12/5/2019 7:02 PM

182 Ones whose missions promote ALL journalists, not those with gender and race platforms that
want their groups to have priorities over others.

12/5/2019 6:56 PM

183 RTNDA, Online News Association, NAHJ, NAJA, NATAS 12/5/2019 6:52 PM
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184 Any ones that are willing to join with us. 12/5/2019 6:48 PM

185 NAJA, NAHJ, IRE 12/5/2019 6:44 PM

186 All legitimate journalism organizations. 12/5/2019 6:41 PM

187 Any that share our ethical values / guidelines 12/5/2019 6:40 PM

188 NESNE, NEFAC, NENPA 12/5/2019 6:37 PM

189 Any of them that'll have you. Come on, it's been decades since you've been the hottest one in the
club.

12/5/2019 6:36 PM

190 RTDNA, NPPA 12/5/2019 6:29 PM

191 I enjoy the cobranded conferences. NAHJ had some of the best sessions at EIJ, and the added
diversity makes me way more comfortable

12/5/2019 6:23 PM

192 All of the major journalism associations, including Native American Journalists Association,
National Association of Black Journalists, LGBT Journalists Association, ASBPE, Poynter
Institute, Latino Entertainment Journalists Association; well-funded J-Schools such as ASU, USC,
NU's Medill, etc. Academic associations targeted to journalism, such as AEJMC

12/5/2019 6:22 PM

193 IRE, SEJ, FAC, FOIC, journalism groups that represent minority journalists. I'd also be all right with
sponsorships from, say, the bar association, or the accountants' association - non-controversial
non-profits.

12/5/2019 6:22 PM

194 All journalizm organizations 12/5/2019 6:20 PM

195 ?? 12/5/2019 6:19 PM

196 Definitely any other journalism focused organizations. I am particularly pleased when SPJ partners
with journalism groups like NAHJ, NAJA, NABJ, etc.

12/5/2019 6:12 PM

197 I’m not sure 12/5/2019 6:09 PM

198 Regarding above answer, I think we partner with groups that are committed to us every year, not
just when it’s convenient for them. I also think those who bring the least to the convention in terms
in numbers and revenue get apportion say in matters.

12/5/2019 6:08 PM

199 RTDNA, NAHJ, NAJA, and other diverse journalism organizations. 12/5/2019 6:08 PM

200 Any and all journalism organizations. Anyone fighting for the First Amendment. 12/5/2019 6:07 PM

201 I would turn this question around and ask are there any organizations you would oppose as a
partner with SPJ. As you well know there are many niche journalism organizations. Most—if not all
—would bring something to a joint program.

12/5/2019 6:06 PM

202 Any like-minded ones 12/5/2019 6:03 PM

203 IRE, ONA, Reynolds, SEJ, AHCJ 12/5/2019 6:01 PM

204 NAHJ, NAJA, NABJ, ASJA, ASBPE, SEJ, EWA, SABEW, etc. 12/5/2019 5:58 PM

205 Any journalism organization without social or political agendas should be welcomed. 12/5/2019 5:57 PM

206 Those it now partners with, IRE, SEJ, the science writers, the business editors and reporters, etc. 12/5/2019 5:56 PM

207 All main journalist-member groups. 12/5/2019 5:53 PM

208 Organizations that align with our sponsorship policy. 12/5/2019 5:51 PM

209 Nonprofit groups whose agendas are not overtly political, which do not endorse candidates, and
who present fact-based information on issues crucial to public policy -- eg American Association of
Pediatrics, Union of Concerned Scientists, World Resources Institute, NAACP (I don't think it
endorses candidates).

12/5/2019 5:51 PM

210 NABJ, RTDNA, NAHJ, NAJA, Women in Communications, Editorial Freelancers Association 12/5/2019 5:51 PM

211 Perhaps Report for America. 12/5/2019 5:50 PM

212 All of our past and existing sponsors. 12/5/2019 5:48 PM

213 NAJA 12/5/2019 5:47 PM

214 NFOIC 12/5/2019 5:46 PM
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215 RTDNA, NAHJ, AAJA, others 12/5/2019 5:45 PM

216 Online News Association 12/5/2019 5:44 PM

217 All journalism organizations should be accepted as partners. Everyone else can be sponsors. 12/5/2019 5:43 PM

218 RTNDA NAHJ NABJ 12/5/2019 5:43 PM

219 N/A 12/5/2019 5:43 PM

220 academic 12/5/2019 5:41 PM

221 First amendment organizations. 12/5/2019 5:41 PM

222 I think the partnership with RTDNA has really improved the programming available at SPJ
conferences.

12/5/2019 5:40 PM

223 LION 12/5/2019 5:38 PM

224 freedom of press defense fund 12/5/2019 5:38 PM

225 The ones were are sponsoring with now are just fine. Might want to add a social media
organization to round things out.

12/5/2019 5:37 PM

226 N/A 12/5/2019 5:36 PM

227 NAHJ, IRE 12/5/2019 5:36 PM

228 Other journalism orgs 12/5/2019 5:34 PM

229 Any other professional journalism organizations. 12/5/2019 5:33 PM

230 Online News Association and find a way to get more visibility with non-profit news organizations
and continue with RTDNA and more specific journalism groups NAHJ, NABJ, NAAJ. I also think
we should give love to the state journalism associations for the state where the conference is held.

12/5/2019 5:33 PM

231 RTDNA, NABJ 12/5/2019 5:32 PM

232 NABJ and other legitimate ones. 12/5/2019 5:31 PM

233 College media association 12/5/2019 5:31 PM

234 Not sure 12/5/2019 5:31 PM

235 The ones above are good. 12/5/2019 5:31 PM

236 LION Publishers and IRE in addition to those mentioned above we should consider. 12/5/2019 5:29 PM

237 ANY MEDIA ORGANIZATIONS! 12/5/2019 5:29 PM

238 The other organizations SPJ partnered with were fine! I liked that there were more than one
organization sponsor.

12/5/2019 5:29 PM

239 Merge with ONA! 12/5/2019 5:29 PM

240 IRE/NICAR, ONA, 12/5/2019 5:28 PM
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LAPSED MEMBER 
SURVEY
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Responses

• 59 out of 1,732 invitations due to dropped membership 
responded

• That is a 3% response rate. To be statistically viable, we 
actually needed a 20% response rate, or 346 responses.

• The majority of the respondents who gave “other” as an 
option (18 out of 29) said it was because they either 
forgot, thought they had paid their membership or there 
was an issue with their credit card.
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Why did you not renew your SPJ membership? 

29%

19%
8%3%3%

38%

Percent

Cost

Not Useful

Left Profession

Dissatisfied w/Partnerships

Dissatisfied w/Sponsorships

Other

# responses %

• Cost 22 37.29%

• Not Useful 14 23.73%

• Left Profession 6 10.17%

• Dissatisfied 

– Sponsorships   2 3.39%

• Dissatisfied 

– Partnerships 2 3.39%

• Other 29 49.15%
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What would bring you back to SPJ?
• Nothing really, I'm upset with the lack of 

transparency and the way the executive 
board dealt with issues and frankly I've 
become more impressed with other 
journalism organizations and would rather 
spend money with them.

• Ditch Facebook.

• More involvement with actual press, more 
information for students transferring to the 
job market, and more respect from senior 
staff toward those working within the 
organisation below them and for their 
members. In the end we were all left feeling 
like SPJ was just another organization 
targeting students for money without 
delivering educational or career 
opportunities in return. Few of my 
classmates signed up for a second year.

Common answers. 

• I’ve been a member several times. The dues 
are costly. Nothing is gained from them. 
New Jersey’s chapter is tits on a bull 
useless.

• If I began Freelance work again, or if I felt 
there was a place for non-working 
journalists, I would return.

• Training events to upgrade our 
writing/journalism skills. Networking 
events.

• SPJ no longer offers meetings that are 
helpful, educational or technologically 
beneficial. It has become a BS session

• I never thought of leaving, though would 
like to see more emphasis on growing local 
chapters and activities.
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With which gender do you identify?

35%

64%

0%1%

Percent

Male

Female

Non-Binary

Prefer not to answer

• Male 20    34.28%

• Female 37     63.97%%

• Non-binary 0 0%

• Prefer not 

to answer 1          1.72%
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Number of years in journalism

19%

19%

13%10%

39%

Percent

0-5

6 tp 10

11 to 15

16 to 20

More than 20

%    #respondents

• 0-5 years 18.64% (11)

• 6-10 18.64% (11)

• 11-15 13.56% (8)

• 16-20 10.17% (6)

• More than 20 38.98% (23)
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Number of years as an SPJ member

59%
26%

5%
0%

10%

Percent

0-5

6 to 10

11 to 15

16 to 20

More than 20

#respondents  %

• 0-5 years 35   59.32%

• 6-10 15   25.42%

• 11-15 3      5.08%

• 16-20 0        0%

• More than 20 6     10.17%
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Lapsed Members 
Q1 

• didn't realize monthly payments had lapsed because credit card changed 

• I thought I renewed it! 

• Got busy, will renew for sure. 

• slipped my mind; don't get much interaction w the group and it was easy to 
forget 

• Tough year. I couldn’t afford it, but I think the cost is fair. I really didn’t like the 
partnership with Facebook, though. They have been the scourge of the 
journalism ethics and financial sustainability. It’s disgusting and unethical. 

• Never got Quill magazine the entire time I was a member; disappointed in some 
actions at the national level; other quality journalism organizations like IRE and 
Poynter more relevant 

• I thought I had renewed. Oops. 

• I guess I forgot to renew. Usually I get a reminder. 

• I was unemployed for 14 months, couldn't afford dues. Just getting back to work 
now and will rejoin. 

• I am not as organized as I should be about some of these things. I didn't actually 
intend to let me membership lapse. Odds are that money was tight when it was 
time to pay again, so I put it off for later. 

• Usually renew around awards submissions 

• I only realized that membership renewal is not done automatically. I though I 
had given my bank account information so the membership is renewed 
automatically. I really want to renew my membership 

• I did not realize it had lapsed. 

• Changed credit cards and at the same time faced higher expenses, making not 
renewing my recurring membership payments the best course of action for me 
at the time. 

• I never received any response/communication from my chapter, Connecticut. 

• I have tried but had no luck getting it done 

• Credit card number on autopay changed and attempt to get new number 
registered failed—don’t know why; still trying. 

• Wasn't billed 

• I thought I did renew my subscription, who said I did not ? 

• Forgot 

• Wasn't an active community 

• No local chapter. I was a member of SDX for years. Not the same. 

• I'm semi-retired. 

• Upset with how the executive board handled several issues 

• Was not in the budget at the time of renewal. Hoping to re-start my membership 
soon. 

• Wasn’t aware my membership had lapsed. 

• I thought I had. I was charged for a service to my bank account and have not had 
time to follow-up. 
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• Did not receive reminder 

• Believe SPJ should be more vigorous in supporting free speech issues 
 
 
 
Q2 

• the monthly dues are very helpful and affordable 

• My college paying for my professional organization fees. 

• I’ve been a member several times. The dues are costly. Nothing is gained from 
them. New Jersey’s chapter is tits on a bull useless. 

• Affordability 

• If I began Freelance work again, or if I felt there was a place for non-working 
journalists, I would return. 

• Training events to upgrade our writing/journalism skills. Networking events. 

• SPJ no longer offers meetings that are helpful, educational or technologically 
beneficial. It has become a BS session 

• I never thought of leaving, though would like to see more emphasis on growing 
local chapters and activities. 

• more engagement; training; tools for improving journalism across platforms and 
beats 

• If I became a reporter again AND the organization actually started enforcing its 
ethics and providing the ethics committee help to members that it claims to. 

• Ditch Facebook. 

• Supporting fellow journalists 

• More involvement with actual press, more information for students transferring 
to the job market, and more respect from senior staff toward those working 
within the organisation below them and for their members. In the end we were 
all left feeling like SPJ was just another organization targeting students for 
money without delivering educational or career opportunities in return. Few of 
my classmates signed up for a second year. 

• I likely will re-join because my local chapter is very active. Just wish it were less 
money and am unclear on what all the national dues pay for. Many local 
reporters don't make a lot of money and my station doesn't reimburse/pay for 
memberships 

• I just rejoined. 

• Once I enter the workforce (I am a college student) I plan to re-join SPJ. I still 
support the organization wholly. 

• I probably should go ahead and do that. I didn't even know it lapsed. 

• The only reason I was a member was the annual awards, and you eliminated 
them. 

• Not sure 

• Any break in price at this point. Though I believe in the value of the membership. 

• This survey has helped to jog my memory. I'll just have to check my bank 
balance. Sad, but that is the case! 

133



• A clear explanation of the benefits and/or resources I’m gaining through a 
membership. 

• Journalism needs a new model, and I don't think SPJ does enough to advance the 
independence of journalists. If it condemns corporate newsrooms and the 
equivocation of truth and opinion, maybe I'll return. 

• Just send me information on how to renew 

• I'm willing to re-up now. 

• Lower membership costs and more good programs and resources from my 
chapter (Chicago Headline Club). 

• Better deal on liability insurance! Too expensive. 

• Direct communication from the chapter, useful programs and offerings, 
opportunities for a more robust and dynamic membership. All I did was pay my 
dues and I never heard a thing or got any responses to my enails to the 
Connecticut chaper leadership. 

• employment 

• If/when I look for a new position within the industry 

• Working as a journalist 

• help fixing it 

• Processing my credit card 

• a bill 

• More of a focus on professional tools. I am not that interested in student 
programs. 

• Reject funding from the Charles Koch Institute; increase transparency about how 
sponsors and other donors are vetted 

• Remembering to renew 

• It's hard to "bring me back" when I never left..... !?!?!? 

• I would renew my sponsorship if I made a little more money or if the 
membership was a bit cheaper. 

• Rejoining the profession. 

• More robust local chapter 

• More benefits to membership. 

• There were very few activities in my area. Anything that might help with career 
development, interesting lectures, networking would be welcome. 

• More events and opportunities. 

• I'm not certain. Very disappointed in the news media these days. 

• I wasn't and am not dissatisfied with SPJ. I've just moved on to a new phase in 
my life/career. 

• Nothing really, I'm upset with the lack of transparency and the way the executive 
board dealt with issues and frankly I've become more impressed with other 
journalism organizations and would rather spend money with them 

• Payment plans would help those of us working at smaller publications with 
smaller salaries. 

• Possibly a lower cost, more professional development and networking 
opportunities. 
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• Free/Reduced Pricing 

• Someone reaching out about renewal. 

• SPJ needs more active k and employment advocacy. 

• Invitation 

• Lower dues, more attention to all free speech issues and no political bias 

• not sure 

• Value in membership 
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MEMORANDUM 
 
Date: Jan. 29, 2020 
To: SPJ Board of Directors  
From: John Shertzer, executive director and Jake Koenig, 
controller 
Re: First Quarter FY20 Report 
 
 
To the SPJ Board of Directors: 
 
Below are comments to accompany two documents included in your board packet: (1) 
Q1 Budget vs. Actual and (2) the Balance Sheet. During the first quarter of fiscal year 
2020, SPJ dipped into its reserves by $88,697.64. While this is concerning, we are 
confident that we can turn the situation around. Staff and the Finance Committee are 
assessing several key issues that brought us to this point and exploring helpful solutions 
such as changing the fiscal year to match with the calendar year. Such a change would 
improve how track and share EIJ data, for example. In addition, staff will prepare a 
revised budget for Q3 and Q4 that will better reflect present realities and also strive to 
present a balanced FY2021 budget to the board in April. SPJ had a challenging year in 
2019 in many regards, including some unexpected staffing changes, and unfortunately 
this has impacted our financial performance. With stability, better days are ahead. 
 
Balance Sheet:   
 
Included is SPJ’s Balance Sheet as of 10.31.2019 which shows all of SPJ’s assets and 
liabilities.  Note that this is on the accrual basis and includes restricted activity such as 
Facebook and Google and includes unrestricted activity as well.  SPJ’s budget and the 
attached budget to actual report is on the cash basis and only includes unrestricted 
activity as that is what is critical to the bottom line and how SPJ is managed.  With that 
said, the balance sheet is an integral part of any financial report and is included here.  As 
you can see, it includes liabilities to our Convention partners, LDF and Forever Fund 
activity, etc.   
 
As of 10.31.2019, a big part of the convention accounting has been reconciled between 
our partners but money had not changed hands at that time.  In early November SPJ 
paid what was owed and collected at that time to our partners but since the quarter 
ended before this happened, you will see large balances in the accounts payable as of 
10.31.2019 – the majority of that being what we owed to NAHJ and RTDNA for 
registration fees collected as well as sponsorship and booth fee dollars SPJ collected on 
everyone’s behalf.   
 
You will also note a large balance in the amount SPJ was owed from the Foundation at 
10.31.2019 ($521,772.18). This was unusually large as it included 6 months of shared 
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expenses (salaries, benefits, shared office expenses, etc. plus all of the shared expenses 
for consultants that SPJ paid out directly.  Shortly after the quarter ended, the 
Foundation sold assets and a great majority of the due to due from activities between 
the two organizations were settled.  Normally, there is only a quarter of shared expense 
outstanding.   
 
Revenue:  
 
Any budget to actual variance items related to the convention makes it seem as if the 
convention revenue/expenses was significantly below budget which is not the case, due 
to several factors.  First, because the convention is close to SPJ’s year end, part of the 
revenue and part of the expenses are paid out in the previous year, part in this quarter 
and the remainder in the ensuing months.  With the expectation of some expenses yet 
outstanding, the 2019 EIJ Convention shows a $30k surplus as of Q1. 
 

• Advertising Revenue:  $4k over budget.  Majority of this revenue was from 
convention related and website related.   

 

• Contributions and Grants:  Significant shortfall from budget.  However, as had 
been discussed at the Finance Committee level, a significant amount of 
contribution revenue was projected for the year outside of SPJ’s normal range 
for contributions, so this should not be a surprise to be under budget. The actual 
contributions received are more the norm.   

 

• Interest and Dividends:  Although these are somewhat dependent on the overall 
market, we are invested in dividend paying investments.  We are “over budget” 
mainly because we normally estimate low on the budget side to be safe. 
 

• Association Management: Because we only recently met our obligations with 
our association management clients, SPJ did not collect any cash from them in 
the first quarter of FYE 2020, creating a large variance from budget.  A large part 
of this variance should be made up over the remainder of the year, but SPJ will 
probably still have a negative variance from full budget at year end unless we 
take on another client or two. The budget reflects revenue from a client we no 
longer do work for as well as a small amount of revenue for a client we were 
planning on getting but did not.  A fairly large client had been neglected by 
previous accounting staff and current accounting staff had to do catch up work 
going back to 2018.  Similarly, SPJ took on a new client mid 2019 and had to do 
12 months of work to get them current. Both clients can now be billed for these 
extensive services.  
 

• Lease Management:  SPJ has a good paying tenant on the lower level and that 
situation seems stable.   
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• Membership Dues:  Membership dues was budgeted to mirror the average of 
the prior 3 years with a decrease of 3% across the board.  As you can see, we are 
ahead of the budget as well as ahead of where we were the year before.  In the 
prior year, we did have turnover, but our current membership staff has been in 
place a year and was trained by experienced staff. Stability and experience are 
now working in our favor across the board in all of our positions.   

 

• Convention Registration and Sponsorship Revenue:  Although revenue for these 
items looks like it is significantly under budget, things are not as bad as they 
seem.  As an example, in the first quarter of FYE 2020 SPJ collected $16,135 of 
registration fees we keep, but overall, between the prior year and this year, SPJ 
collected $82k in registration fees that remain with SPJ.  All in all, we were $27k 
under budget in this category for the convention as a whole, so that impacted 
directly our “profit”.  The same can be said of JExpo fees as well as 
sponsorships.  Because of the timing of when the revenue came in for them, 
these reports are not reflective of the true variance.  In actuality, SPJ exceeded 
its sponsorship revenue projections for this convention by $15k and JExpo fees 
exceeded budget by $4k after all revenue was collected.  Having our year end 
where it is at, creates many issues with being able to get a clean clear picture of 
how we did until we have accounted for everything.   

 
Expenses: 
 
Expenses were significantly under budget, but again, similar problems on the expense 
side of things with the convention.  Since this is a cash based report, and part of our 
expenses for major convention categories such as employee travel and meal, events 
meals and banquets, and outside services are paid in previous year and some paid after 
this quarter, it skews these reports.  It is very difficult when preparing the budget to 
time when these expenditures will happen.   
 
Computer services – SPJ is over budget in this category by $8k.  The majority of this 
variance is a timing difference between when expenses were projected to be incurred in 
the budget vs when we paid them.  As an example, during the first quarter of 2020, we 
paid $3k for file sharing but that was not projected to be paid until the second 
quarter.  However, we did spend an additional $4k toward the company who helps us 
maintain our data base, that was past due from a prior year.  Lastly, there was a $1k 
unbudgeted expense that was incurred to have a review done of our company’s 
technology.   
 
Personnel Cost:  During the first quarter, SPJ was over budget by $11k in this category 
as well as commensurate overages in payroll taxes and health benefits.  Part of this 
variance has to do with timing as well.  The budget is completed by taking annual 
salaries and dividing those evenly over 12 months.  However, our payroll is paid out in 
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26 pay periods on a bi-weekly basis so in two months out of each year, there are 3 pays 
versus normally 2, so there is a variance from budget due to this fact as August was a 3 
payroll month.  This will even out over the year.  Although the budget does include 
normal compensation for an Executive Director that no costs were incurred for in this 
quarter, it did not include compensation for the staff accountant we hired in July as well 
as extra time put in by the Controller to meet all of our financial obligations.      
 
We will be available to respond to questions at the February 1 board meeting, but are 
also available to discuss financial matters at any time. Thank you for your stewardship of 
SPJ. 
 
Respectfully Submitted, 
 
John Shertzer 
Executive Director 
 
Jake Koenig 
Controller 
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 1:57 PM
 01/26/20
 Accrual Basis

 Society of Professional Journalists

 Balance Sheet
 As of October 31, 2019

Oct 31, 19
ASSETS

Current Assets
Checking/Savings

Cash - PNC Inv. FAFF Fund #7719 14,803.34
Cash - PNC Investments #8599 1,353.99
Cash in bank - Operating 263,933.87
Cash PNC - LDF #0567 32,885.01

Total Checking/Savings 312,976.21
Accounts Receivable

Accounts receivable 184,975.57
Grant Receivable 19,691.00

Total Accounts Receivable 204,666.57
Other Current Assets

A/R SDX-JOC 18,760.93
A/R SDX Operating Expenses 521,772.18
Accounts Receivable - Misc. 4,386.40
Inventories for use 500.00
PNC Investments - Forever Fund

Due From LDF 5,308.00
Invest. - Mutual Funds - 1st

Cost Basis - Mutual Funds 168,324.63
Market App. - Mutual Funds 1st 17,479.79

Total Invest. - Mutual Funds - 1st 185,804.42
Total PNC Investments - Forever Fund 191,112.42
PNC Investments Account

Inv. - Corp. Bond Fund
Cost Basis - Bond Fund 335,967.69
Market Appreciation - Bond Fund -14,966.14

Total Inv. - Corp. Bond Fund 321,001.55
Total PNC Investments Account 321,001.55
PNC Investments Account - LDF

Investments - LDF Bond Fund
Cost Basis - Bond Fund 69,787.80
Market Appreciation - LDF Bond -3,598.77

Total Investments - LDF Bond Fund 66,189.03
Investments - LDF Donated Stock

Cost Basis - Donated Stock 7,772.33
Market Appreciation - Stock -1,107.36

Total Investments - LDF Donated Stock 6,664.97
Total PNC Investments Account - LDF 72,854.00
Prepaid expenses 11,088.75

Total Other Current Assets 1,141,476.23
Total Current Assets 1,659,119.01
Fixed Assets
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 1:57 PM
 01/26/20
 Accrual Basis

 Society of Professional Journalists

 Balance Sheet
 As of October 31, 2019

Oct 31, 19
Building

Accum depr - Building -252,843.18
Building - Other 540,917.59

Total Building 288,074.41
Computer Equip. - Development

Accum. Depr. Compt Equip Dev. -1,789.00
Computer Equip. - Development - Other 1,789.00

Total Computer Equip. - Development 0.00
Computer Equipment

Accum. Depr. Computer Equipment -139,325.18
Computer Equipment - Other 141,421.23

Total Computer Equipment 2,096.05
Computer Software

Accum. Depr. Computer Software -340,569.75
Computer Software - Other 365,042.92

Total Computer Software 24,473.17
Equipment - Capital Leases

Accum. Amort. Equipment Leases -26,880.00
Equipment - Capital Leases - Other 26,880.00

Total Equipment - Capital Leases 0.00
Furniture, fixtures, & equip

Furniture and Equipment
Accum. Depr. Furniture Fixtures -32,570.00
Furniture and Equipment - Other 32,570.00

Total Furniture and Equipment 0.00
Furniture/Equipment Indy HQ

Accum deprec- furn,fix,equip -57,110.32
Furniture/Equipment Indy HQ - Other 67,879.25

Total Furniture/Equipment Indy HQ 10,768.93
Quill Print Shop Equipment

Accum. Depr. Quill Equipment -19,999.50
Quill Print Shop Equipment - Other 19,999.50

Total Quill Print Shop Equipment 0.00
Total Furniture, fixtures, & equip 10,768.93
Land 10,915.00

Total Fixed Assets 336,327.56
Other Assets

A/R SDX Passthroughs 26,522.32
Deferred Convention Exp. 2020 704.76
Deferred Convention Exp. 2021 493.29

Total Other Assets 27,720.37
TOTAL ASSETS 2,023,166.94
LIABILITIES & EQUITY

Liabilities
Current Liabilities
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 1:57 PM
 01/26/20
 Accrual Basis

 Society of Professional Journalists

 Balance Sheet
 As of October 31, 2019

Oct 31, 19
Accounts Payable

Accounts payable 388,729.77
Total Accounts Payable 388,729.77
Other Current Liabilities

A/P Chapter Dues 29,839.40
A/P SDX General Contributions 10,396.97
A/P SDX Passthrough 225,000.00
A/P SDX Rental Income 23,112.00
Accounts Payable - NAHJ

A/P - NAHJ J Expo Fees 9,199.98
A/P - NAHJ Sponsorship 50,166.66
AP - NAHJ Advertising 1,666.68

Total Accounts Payable - NAHJ 61,033.32
Accounts Payable - Other 100.00
Accounts Payable - RTDNA

A/P RTDNA  Advertising 1,802.66
A/P RTDNA Convention Manag. Fee 291.25
A/P RTDNA J Expo Fees 5,600.01
A/P RTDNA Sponsorship 39,333.34

Total Accounts Payable - RTDNA 47,027.26
Accrued expenses - other 14,513.00
Accrued Payroll - Salaries/401k 40,622.92
Accrued payroll taxes 2,761.25
Accrued Vacation 27,782.37
Arab American 10.00
Deferred Membership Revenue 144,703.28
Due to FAFF from LDF 5,308.00
Health Insurance Withheld 98.46

Total Other Current Liabilities 632,308.23
Total Current Liabilities 1,021,038.00

Total Liabilities 1,021,038.00
Equity

Net Assets 1,132,737.79
Net Income -130,608.85

Total Equity -130,608.85
TOTAL LIABILITIES & EQUITY 2,023,166.94
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 5:11 PM
 01/24/20
 Cash Basis

 Society of Professional Journalists

 Profit & Loss Budget vs. Actual
 August through October 2019

Aug - Oct 19 Budget $ Over Budget
Ordinary Income/Expense

Income
Advertising Revenue 17,188.34 13,567.00 3,621.34
Awards Revenue

Merchandise Sales 1,780.00 0.00 1,780.00
Contributions/Grants

Contributions - General 1,145.77 25,750.00 -24,604.23
President's Club Contribution 1,660.00 1,500.00 160.00

Total Contributions/Grants 2,805.77 27,250.00 -24,444.23

Interest/Dividends 5,832.12 2,850.00 2,982.12
Association Management 0.00 18,286.75 -18,286.75
Lease Management 7,704.00 5,778.00 1,926.00
Membership Dues

Associate 1,698.35 721.04 977.31
Chapter Fee/Funds 754.05 0.00 754.05
Collegiate Institutional Member 400.00 2,619.00 -2,219.00
Lifetime Member 250.00 1,940.00 -1,690.00
Post Grad 3,418.76 2,446.23 972.53
Professional 50,629.25 39,207.40 11,421.85
Professional Household 364.37 218.25 146.12
Retired 5,918.76 4,154.04 1,764.72
Student 12,880.63 12,250.91 629.72

Total Membership Dues 76,314.17 63,556.87 12,757.30
0.00

Merchandise Sales 100.00 3,525.00 -3,425.00
Registration Fees 0.00

Convention Registration Fees 16,135.00 110,086.33 -93,951.33
Journalism Expo 19,366.69 64,400.00 -45,033.31
Presidents Installation Fees 1,440.00 9,240.00 -7,800.00
Tour Fees 775.00 250.00 525.00

Total Registration Fees 37,716.69 183,976.33 -146,259.64
0.00

Royalties/Member Benefits/Suppl 1,408.10 1,408.10
Sponsorships 97,250.00 159,297.45 -62,047.45

Total Income 248,099.19 478,087.40 -229,988.21
Gross Profit 248,099.19 478,087.40 -229,988.21

Expense
401k Match 4,465.97 5,533.31 -1,067.34
401k/POP Related Charges 483.62 426.30 57.32
Advertising 1,500.00 1,500.00 0.00
Audit/Accounting Fees 0.00 4,850.00 -4,850.00
Awards Merchandise 4,256.85 6,284.15 -2,027.30
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 01/24/20
 Cash Basis

 Society of Professional Journalists

 Profit & Loss Budget vs. Actual
 August through October 2019

Aug - Oct 19 Budget $ Over Budget
Banking/Investment Fees 383.30 90.00 293.30
Board Related Expenditures 14,835.68 15,287.50 -451.82
Building Maintenance 1,474.30 2,461.72 -987.42
Comp. Services/Cons/Main/equip. 11,140.16 3,239.24 7,900.92
Dues and Subscriptions 1,654.31 483.14 1,171.17
Employee Education/Training 1,000.00 387.54 612.46
Employee Travel/Meals 15,877.57 35,392.74 -19,515.17
Equipment Rental 1,327.78 851.02 476.76
Events, Meals and Banquets 55,924.30 90,334.66 -34,410.36
Grants 400.00 1,500.00 -1,100.00
Free Lance Labor 1,500.00 0.00 1,500.00
Health Insurance 15,199.19 12,479.69 2,719.50
Internet Connectivity 443.90 314.37 129.53
Lease Management Related Ex. 790.56 0.00 790.56
Liability Insurance 6,945.00 1,930.78 5,014.22
Marketing 4,836.74 588.75 4,247.99
Merchant Fees/CC Processing 9,142.07 7,250.00 1,892.07
Miscellaneous Expense 300.00 175.00 125.00
Office Supplies 7,843.40 1,728.80 6,114.60
Outside Services 20,130.23 92,955.18 -72,824.95
Participant Travel 3,077.73 12,832.99 -9,755.26
Payroll Processing 2,530.50 924.93 1,605.57
Payroll Taxes 10,031.94 8,615.52 1,416.42
Postage/Shipping 4,319.35 6,448.51 -2,129.16
Printing 4,995.12 5,478.93 -483.81
Salaries 124,104.05 112,621.18 11,482.87
Software Maintenance/Upgrades 318.86 5,067.02 -4,748.16
Taxes - Other 140.00 0.00 140.00
Telephone 2,391.94 1,520.96 870.98
Utilities 1,801.51 2,294.90 -493.39
Website Expense/Maintenance 1,230.90 620.07 610.83

Total Expense 336,796.83 442,468.90 -105,672.07
Net Ordinary Income -88,697.64 35,618.50 -124,316.14

Net Income -88,697.64 35,618.50 -124,316.14

 Page 2 of 2144



MEMORANDUM 
 
DATE: Jan. 21, 2020 
TO: Patti Newberry, President, SPJ 
FROM: Sue Kopen Katcef, Chair, Awards & Honors Committee 
RE: Status Report 
 
Patti, 
 
I am pleased to tell you that at this point, things are going well with the contests. 
 
The original deadline for the Mark of Excellence contest found us with 400 more entries 
than at the same time last year. As is our custom, the deadline was extended a week 
which ends today. 
 
We are also tracking entries for the SDX contest. The entries, so far, are pretty much on 
a par with last year. The SDX entry deadline is Feb. 18. 
 
I’d like to point out that both the MOE and SDX contests both have new categories to 
better reflect the work that is being done. 
 
They are: 
MOE 
  Data Visualization 
  Immersion Journalism (VR/360 video) 
  Collaborative Journalism (involving the work of two or more colleges and/or 
universities teaming up for a project) 
 
SDX 
  Data Visualization 
  Immersion Journalism 
  Fact Finding 
  Collaborative Journalism (involving teamwork involving professional organizations with 
college/university programs) 
 
We are also receiving entries for this year’s New America award. The deadline for 
submissions is Feb. 18. 
 
You should also know that we are changing the awarding of the Mark of Excellence Best 
of Show “MOEy Award.” The winner/s will still be honored at the annual Student Union 
at EIJ but, starting this June, the award will be handed out at the SDX awards dinner. We 
feel this will raise the visibility and importance of the Mark of Excellence Contest which, 
we hope, will lead to even greater participation.  
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Finally, under the new governance plan, Historic Sites and SPJ Fellows are now vetted by 
the Awards Committee. 
 
We have had several nominations for Fellows and will be reviewing and passing our 
recommendation/s on to the board. 
 
We would also like to return to a prior practice of getting an SPJ Fellow to agree to 
commit (for the year following their selection) to participate in ONE SPJ activity--either 
at the local or national level. It would be coordinated by headquarters. Additionally, we 
would like to award Fellows a lifetime SPJ membership. There is really no out-of-pocket 
cost to SPJ for this but the benefit of having our Fellows on our membership roster, I 
think, would be tremendous.  
 
With regard to the historic sites, I am very pleased to tell you that SPJ’s Historic Sites 
page on the website has taken on new life. Thanks to the combined efforts of Mike 
Reilley, Andy Schotz, Billy O’Keefe and myself we have developed a fully interactive site 
that helps to make the history of American journalism--as defined by our honored 
historic sites—come alive. If you haven’t yet had a chance to check it out, I hope you will 
take a moment soon to do so. Here are the StoryMaps and Google Map of the Historic 
Sites in Journalism: https://www.spj.org/a-historicsites.asp 
 
Outreach with the mapping project, where some old school meets new school:  
 

• We’ve notified the SPJ Education Committee, AEJMC History Committee, 
Associated College Press, Journalism Education Association, National Scholastic 
Press Association, American Journalism History Association and several orgs 
through Twitter.  
 

• We’ve encouraged the SPJ Education Committee to work with JEA, ACP or 
another org to use the StoryMaps as a teaching tool and possibly create an 
essay/multimedia contest (beyond the current JEA essay contest) for HS or 
college students to build a story/multimedia on one of the sites. Winners get an 
SPJ membership. Great way to reach young members. 
 

• We also hope the maps will encourage more nominations for the award. 
 

• Another promotion that HQ might want to consider is to ask members to submit 
any photos of the Historic Sites (building, plaques, etc.) and we’ll move their 
photos into the map and credit them. Maybe some SPJ SWAG as a reward for 
those who submit? 
 

• The University of Minnesota is considering a Special Topics course on Journalism 
History and using these tools to teach it.  
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• Sue and Mike will appear on a Feb. 27 webinar for the American Journalism 
History Association to discuss the maps and how to use them. AJHA is very, very 
excited about the maps. 

 

• Billy has promoted the page/maps on SPJ.org’s homepage and it has/will appear 
in Leads. @spj_tweets has yet to share it as of 1-22-20. Billy also created a nice 
animation of the StoryMaps that plays on the right rail of the Historic Sites page 
and in tweets we share. 

 
Also, I’d like to note the newest member of the Awards Committee, DC Pro member and 
Washington Post Metro Desk night editor, April Bethea. 
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MEMORANDUM 
 
TO: Patti Gallagher Newberry, President, Society of Professional Journalists 
 Board of Directors, Society of Professional Journalists 
FROM: Colin DeVries, Membership Committee Chair 
DATE: February 1, 2020 
SUBJECT: Update for Board 
 
Executive Summary 
 The SPJ Membership Committee, which consists of 10 members representing 
nine of the 12 SPJ regions, has been proposed two membership initiatives, a monthlong 
membership for February (launching February 1) and a revival of #SPJ4All on Valentine’s 
Day. These proposals were developed by the committee and coordinated in 
consultation with membership and communication staff at headquarters. 
 
Current Initiatives 

- February membership drive – month-long drive reducing one-year membership 

rates to $50 for pros, $25 for students, post-grads, retirees, and household 

members 

- Rebooting #SPJ4all social campaign on Valentine’s Day, seeking collaboration 

with Diversity Committee and Diversity Fellows. 

- Helping to reboot mentorship program between professionals and 

students/post-grads 

 
Attachment for Board 

- Summer membership drive financial impact – Chart showing financial data 

during month of drive year over year  

 
Upcoming 

- Meeting with ED John Shertzer to map out goals for 2020 
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MEMORANDUM 
 
Date: Jan. 21, 2020 
To: SPJ Board of Directors 
From: Paul Fletcher, committee chair 
Re: Update and plans for 2020 
 
This report will provide an account of the activities of the SPJ Freedom 
of Information committee in the fall, along with an outline of plans for 2020.  
 
Letter to Congress. Following the unanimous adoption of the committee’s resolution by 
convention delegates in San Antonio, SPJ, joined by about 30 other journalism groups, 
sent a letter on Nov. 6 to all members of Congress urging action on PIO issues, including 
unimpeded access to government employees by journalists. The hard work remains to 
get members of Congress to listen and to find members friendly to the cause, 
particularly during the noise of impeachment and the upcoming election year.  
  
Ink in the San Diego paper. In late September, Dave Cuillier and Paul Fletcher were 
interviewed for a story in the San Diego Union-Tribune on an open records issue there, 
involving access to a staff directory of city employees. Here is the link: 
https://bit.ly/2qur4Pr 
 
Twitter. The committee’s Twitter account, @SPJFOI, is up and running once more. 
Several members will be working on maintaining a feed.  
 
Local Advocacy Toolbox. Building a “Local Advocacy Toolbox,” with resources for 
chapters to provide advocacy on important journalism issues, will be the committee’s 
big project for the year. Among other benefits, this project will emphasize the 
importance of becoming involved and working on these matters. The leaders of Sigma 
Delta Chi were the ones who for years worked and lobbied Congress to pass the 
Freedom of Information Act. After LBJ signed the bill in 1966, they went to work at the 
state level for state FOI laws.  
 
The committee has nearly completed a canvass of what type of work is being done, and 
by which chapters, to help us determine what tools will be part of the project. We have 
been reviewing the chapter reports submitted to SPJ national in chapter annual reports 
to glean that information. A list of current activity would allow us to create a 
clearinghouse to connect beginning chapters with experienced advocates and to show 
what is possible in advocacy.  
 
The committee aims to have at least the beginning portions of the toolbox up and 
available for chapters, with a debut targeted for Sunshine Week in mid-March. We 
anticipate continuing to build on the effort after that.  
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Frank LoMonte’s study. Frank and the Brechner Center at the University of Florida 
completed a substantial research project on public employees’ right to speak to the 
media. A white paper about the study and a longer law review article detailing the 
findings were published just before Thanksgiving. SPJ promoted the study with a press 
release and its usual social media channels. The committee will use Frank’s work as the 
jumping-off point for an op-ed that Jennifer Royer can circulate in March as part of our 
Sunshine Week celebration.  
 
PIO Research. SPJ past president and stalwart Carolyn Carlson produced a number of 
excellent studies detailing the relationships that journalists have with public information 
officers in a variety of settings. The last one was published in 2016, though, and Carolyn 
has retired. The committee has resolved to seek to identify another journalism educator 
who might be interested in picking up the baton on these issues for academic research. 
No takers have been located yet.   
 
Black Hole Award.  Nominations for the Black Hole Award, which was not given in 2019, 
are due next month. No nominations have been received yet. 
 
Next Actions. The committee will be meeting in late January/early February to take 
stock of the Local Advocacy Toolbox project, the Black Hole Award, Sunshine Week and 
our plans for the balance of 2020.    
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Memo 
To: Patti Gallagher Newberry, Matthew Hall 

From: Bob Becker 

CC: John Shertzer 

Date: 1/12/2020 

Re: 2020 SPJ bylaws amendments  

The Bylaws Committee will ask the Society board to approve the attached amendments 
for action by delegates at EIJ 2020. These amendments are intended to fill some gaps 
identified shortly before EIJ 2019. They make no significant changes to the Society’s 
structure or operations. 

About a week before EIJ 2019, Michael Koretsky entered the race for president-elect, but 
made it clear he would not serve in that office if elected. Michael was the sole nominee 
for regional coordinator in Region 3, and planned to serve in that capacity. 

His actions prompted two questions: if he won the race to be president-elect and refused 
to serve, could the board appoint someone to fill the vacancy; and if elected to both 
offices, could he serve simultaneously as president-elect and as a regional coordinator? 

The answer to the second question is straightforward because the board and the 
convention operate under Robert’s Rules of Order. A candidate elected to fill more than 
one position can hold only one office. S/he must choose one position or the other, and if 
s/he fails to choose, the board must declare one of the offices vacant. 

Under the current bylaws, having a vacancy at president-elect is problematic in two 
respects. First, if the president cannot serve his or her full term, the president-elect must 
fill the vacancy, and at the end of the year, the president-elect automatically becomes 
president. Second, because the board now has only seven elected and two appointed 
members, a vacancy at the president-elect position may significantly increase the 
workload of the remaining board members. 

The bylaws permit the board to fill vacancies that may arise between elections in the 
secretary-treasurer, at-large and appointed director positions. If both the president and 
president-elect positions become vacant simultaneously, the bylaws instruct the board to 
choose one of the elected at-large directors to serve as president until the next election. 
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But, as now written, the bylaws do not allow the board to appoint a person to serve as 
president-elect in the event of a vacancy in that position alone. In other words, if Michael 
had been elected president-elect in 2019, and refused to serve, the position would have 
been vacant until EIJ 2020, when there would be elections for president and president-
elect. 

The proposed amendments would authorize the board to appoint an SPJ member who 
meets the qualifications for the office to fill a vacancy in the Society’s second office until 
the next election. Because the appointee may not have been elected to any office 
previously, s/he would not automatically become president. 

Several committee members expressed concern that it would be confusing if a person 
were appointed president-elect, but that appointee would not eventually become 
president. To address that concern, these amendments change the title of the second 
officer from president-elect, which implies accession to the presidency, to vice president. 
The amendments state that an elected vice president will automatically become president 
after one year, but eliminate the implication associated with the title “president-elect.” 

In reviewing relevant provisions, we realized that in several places the bylaws include 
outdated language saying appointees will serve until the next convention. When we 
drafted amendments in 2011 to implement one-member, one-vote, we provided for the 
possibility that SPJ would not hold a convention every year, and that elections would be 
held in late September nonetheless. These amendments bring the bylaws into conformity 
with the proposition that elections will occur annually, whether or not SPJ meets in 
convention. 

We also found one place where the bylaws refer to regional directors and the vice 
president for campus chapter affairs. Since the restructuring, those positions no longer 
exist.    

The amendment process 

If the SPJ board approves the proposed amendments to the Society’s bylaws, it must 
circulate the proposed language to all chapters at least 60 days before the opening 
business meeting at EIJ 2020. In the past, staff has notified all Society members by email 
of the amendments. Amendments take effect immediately after the closing business 
meeting if delegates approve them. 
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ARTICLE SIX 
 
Society Officers 
 
Section One. The Society's officers shall be a president, a president-electvice president and a 
secretary-treasurer. 
 
Section Two. The officers shall be elected in accordance with procedures established in Article 
Nine of these bylaws, and shall hold office between successive, annual national conventions 
elections. 
 
Section Three. To serve as president or president-electvice president a person must be a member 
in good standing of the Society and must previously have served as a member of the board of 
directors, or the board of the Society of Professional Journalists Foundation, been the chair of a 
national committee, or president of a professional chapter or community and also been or is a 
member of a national committee. 
 
Section Four. A Vacancy vacancy in any the office, except those of president and president-elect, 
of vice president or secretary-treasurer shall be filled by the board of directors with an appointee 
who meets the qualifications established by these bylaws. Should vacancies occur in both top 
offices, the board shall designate one of the elected directors to serve as acting president until the 
next conventionelection, when elections votes will be held to fill both offices. 
 
…  
 
Section Six. The president-electvice president shall succeed to the office of the president at the 
end of the president’s term. or iIn the event of a vacancy in the presidency, and the vice president 
shall serve in the president's absence or incapacity, and shall ascend to the presidency after 
serving the unexpired portion of the previous president’s term. 
 
… 

 

ARTICLE SEVEN 
 
Board of Directors 
 
… 
 
Section Four. Any at-large or appointed director vacancy shall be filled by vote of the remaining 
members of the board of directors. If the position so filled is of an elected member, the 
replacement member of the board shall serve until the next conventionelection, at which time an 
election vote will be held to fill the unexpired portion, if any, of the term for which the 
predecessor was elected. If the position so filled is of an appointed member, the replacement 
member of the board shall serve the unexpired portion of the term for which the predecessor was 
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appointed. 
 
… 

 

ARTICLE EIGHT 
 
Regional Coordinators 
 
… 
 
 
Section Five. Any regional coordinator vacancy shall be filled by vote of the board of directors. 
The replacement regional coordinator shall serve until the next conventionelection, at which time 
an election vote will be held to fill the unexpired portion, if any, of the term for which the 
predecessor was elected. 
 
… 

 

ARTICLE NINE 
 
Elections 
 
Section One. There shall be an election annually at the convention or, if no convention is 
scheduled, during the fourth week of September, to elect the Society’s president-electvice 
president, secretary-treasurer, and to fill the positions of elected at-large directors and regional 
coordinators whose terms are expiring. 
 
… 

ARTICLE TWELVE 
 
Executive Director 
 
Section One. An executive director shall be chosen by the board of directors to head the national 
headquarters. The executive director shall carry out the policies set forth by the convention, 
president and board of directors. The executive director shall be in general charge of the 
activities of the Society; supervise the relationship of the chapters with the national headquarters; 
collect dues; care for Society funds and pay them out as ordered on proper voucher; keep 
complete accounts; and report to the president and board of directors. It shall be the duty of the 
executive director to enforce compliance with the bylaws by chapters and members, to encourage 
growth and expansion, and to assist the president and president-electvice president in originating 
dynamic programs in cooperation with regional directors coordinatorsand the vice president for 
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campus chapter affairs. The executive director shall help plan regional conferences on 
professional subjects and shall officially represent the Society whenever necessary. 
 
… 
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